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Two Designs for Sport 
‘ Trophies Which Wcn 
KING'S i Prizes of £100 each in 
GOLD Z a Recent Contest in 
England 
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(See Tert on Page 37) 
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Sandwich plate, unusualiy at- 
tractive with dainty floral dec- 


oration. Diameter 1114". 








The simplicity and grace of this 
Bon Bon dish are rarely found , 
in modern silver. Diameter7 48". 





Much cf the charm of this 
mayonnaise bowl lies in its : 
quaintness. Diameter 512". 
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Improving Designs for British Trophies 


Some of the Beautiful Creations That Captured the Prizes Awarded by the Worshipful 
Company of Goldsmiths of London 


CCORDING to reports from London 
a very definite effort has been made for 
some time past by the manufacturers and 
designers in the gold and silver trades to 
improve the standard of design in sports 
trophies and cups as well as in domestic 

















ROYAL HUNT CUP BY GEO. HART AWARDED 
£100 pRIzE 





plate, and in this connection, considerable 
interest was excited by the fact that the 
Worshipful Company of Goldsmiths of 
London (which, on March 28, celebrated the 
600th anniversary of the granting of its 
charter) donated £500 or nearly $2,500 to 
encourage the development of designs on 
sports cups as well as another £500 to en- 
courage the development of designs on 
domestic plate. As a result of this a com- 
petition was set up under the auspices of 
the company and three prizes of £100 each, 
together with smaller prizes, were offered 
for the best designs on cups. 

The three winning designs, that for the 
King’s Gold Vase awarded to Edward 
Spencer; the Ascot gold cup design awarded 
to Paul Cooper and the Royal Hunt Club 
cup design awarded to George Hart, are 
reproduced in this issue, the first two on 
the front cover and the third herewith. 
Each of these designers received the £100 
prize. Another very beautiful cup which 
was awarded a £30 prize was the Hunt cup 
design awarded to Harry Minns, also shown 
herewith. 

As will be seen from the illustrations, the 
designs are far above the ordinary and, in 
fact, are considered a_ distinct artistic 
achievement over the designs that have been 
used for prize cups of recent years. 








Highly-Developed Designers 
Our Greatest Need 





MATTERS have not improved so wonder- 

ously since 1922, when the American art 
industries published their report of their 
Survey, that the following paragraph can be 
considered antiquated. In this work, en- 
titled “Art in Industry”, we read: 

“The greatest need of the industry, as ex- 
pressed by many of its leaders, lies in the 
development of a comparatively few design- 
ers possessing both a high order of talent 
and sound artistic training. For the training 
of such designers several years of contact 
with the best the country can offer in the 
way of instruction and intimate acquaintance 
with museum collections and other source 


material would seem to be essential. Breadth 
of artistic culture and inspiration is the first 
requisite in the education of such workers. 
On such a foundation should be provided op- 
portunities for specialized study of jewelry 
design under thoroughly competent and 
trained instructors. Evidently a training of 
this kind can be made possible only through 
a day course of several years application. 

















HUNT CUP BY HARRY MINNS AWARDED £30 
PRIZE 
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Latest Paris Jewelry Fashions 





Change in Uniforms of French Soldiers Will Create Demand 

for Jewelry as Civilian Styles Follow the Same Trend—Jewelry 

for the Spring Bride—Kaster Gift Novelties—Women’s Hand- 
bags Larger Than Ever—Feather Boas Popular 


Paris, April 6—The news that the 
French soldier is to wear knee breeches 
instead of trousers, and the khaki cloth is 
to be used for the new uniforms, will have 
a very important effect on men’s clothing in 
general. It probably means that trousers 
for the young man at least are doomed. At 
an early date breeches of one pattern or the 
other will be seen for ceremonial dress. 
This is of first importance to the trade, 
for it means the wearing of much jewelry. 
The coming of the sombre suit with the 
trouser spelled the doom of jewelry for 
men, but the reintroduction of knee breeches 
and possibly of colors, very discreet at first, 
but still of colors for evening dress means 
elaborate watch chains, rings and tie pins 
to go with the dark blue, royal blue or 
purple evening suits. The royal blue and 
purple suits are only seen on the music hall 
stage at present, but are then accompanied 
by a wealth of jewelry and it would be vain 
to fix any date at which these new and 
gayer costumes can be worn by the ordinary 
mortal. ; 

In spite of all this, the navy blue suit and 
sometimes a somewhat light shade of navy 
blue, or even something verging on dark 
plum, is seen, for evenings, while the patent 
leather slipper, with the immense buckle 
is also worn. A “Roundhead” shoe with a 
huge silver buckle, a reversion to the times 
of the knee breeches and brightly colored 
cloth is also being worn, all indications of 
which way the fashions are tending. 

* * * 

Women, clothed in knickerbockers have 
been seen in the Bois de Boulogne which 
is at the same time the fashionable prom- 
enade in early Spring and a place of solitary 
paths, if the attention attracted by this type 
of costume became too embarrassing. The 
knickerbockers were worn with a jumper, 
and a long cloak covered the whole suit, the 
cloak being left open. At the same time 
women in knee breeches or in long oriental 
trousers are seen more and more frequently, 
on the variety stage, and frequently these 
costumes are sewn with jewels like those of 
some oriental beauty. All these things go to 
show that men and women’s clothes are ap- 
proximating more and more, and that some 
surprises may be expected in the future. 

* * x 


Meanwhile the Parisian bride is dressed 
in white satin as usual. Her gown is sewn 
with pearls, while she wears a short neck- 
lace with the dress that is only somewhat 
decollette, as is fitting for a church. The 
great distinguishing point about bridal 
toilettes this Easter is the diadem, or head- 
dress, that is very generally worn. Com- 
posed of pearls or sometimes of diamonds, 
or again of the two kinds of stones mingled, 
it is very high in front, giving height to 
the short woman, and lending increased 
dignity to the tall. In bridal toilettes 


diadem, tiara, or headdress, of whatever 
form, must be made up of the same gems 
as the necklace, while if the decollete is em- 
broidered with a band of gems, they must 
also match. Sometimes the robe is richly 
embroidered also, and in this case only 
white gems may be used, the choice being 
practically confined to pearls and diamonds, 
although some very young and dainty brides 
wear white coral necklaces, or ivory 
sautoirs. 
* * * 

One of the most striking novelties for 
Easter gifts is an egg, of very small, almost 
tiny proportions, worn hanging from the 
bracelet. The egg is in gold or silver, plain 
or studded with gems, and in some cases the 
egg is composed of brilliants, which mode 
is perhaps the prettiest of all. This Easter 
Egg—a very costly present when carried 
out in fine gems—opens and contains a por- 
trait, a piece of fourleaf clover or something 
similar. It is perhaps the most popular gift 
on the market this Spring. Set with emer- 
alds or sapphires, this tiny egg reflects the 
light as the wearer moves her arm and the 
novelty has the merit of being very con- 
spicuous, a merit in some eggs while a 
defect in others. In pearls, it is extremely 
lifelike, as only the minutest gems are used. 

Elephants, in all sizes are being given as 
an Easter gift as usual, while the traditional 
pig is also very popular. In ivory, white 
and red, in black scented wood, in gold or 
silver cut in mother of pearl, these pendants 
for the watch chain make excellent gifts. 
In the larger size, as paper weights, or for 
similar uses, they also form a nondescript 
kind of gift that implies nothing and means 


nothing special. 
x * * 


The lady’s bag is immense this Spring, so 
large as to be somewhat absurd, but it ful- 
fils the functions of a dressing case, for a 
day’s outing or even for longer. It contains 
perhaps a dozen different compartments, 
each shut off separately. There is a purse 
for notes, another for small change, a com- 
partment for the handkerchief, another for 
the looking-glass bought with the bag. 
Powder puff, scissors and knife are all fitted 
into this bag, but everything being in the 
tiniest possible size, the whole is not heavy 
to carry. The mount is fitted with a plain 
silver band, but the button to close, is in- 
dicated by an immense jewel, usually a 
pebble of semi-precious stone, and some- 
times an artificial stone. With a monster 
bag of this kind, light gowns can be packed 
in a small cardboard suitcase, that is made 
to fit into the ordinary car, for the intro- 
duction of this type of bag is due to the 
automobile, and exigencies of space. 

* * * 
The latest thing in buttons to close bags 


in silk, of small dimensions, is a Chinese 
fetich in jade and diamonds, another indica- 


39 


tion of the popularity of everything Chinese. 
* * x 

A contrast to the large leather bag, often 
in two colors of leather or of boxcalf and 
serpent skin, is the tiny trifle, light as air, 
carried by the lady of fashion of an after- 
noon or at a dancing. It is more like an 
oldfashioned cowslip ball than anything else, 
made by the country children, being quite 
round and sewn with spring flowers. Some- 
times all kinds of small variegated colored 
blossoms, flattened out, are used to cover 
the ball, sometimes a single variety of 
flowers is used. The mount is in silver 
carved delicately and shut with a small 
jewel, to match the color of the flowers 
used to cover the ball. These minute bags 
are also made like shells, bivalvular, when 
they open out very wide showing a silver 
framed looking glass, fixed on one side, or in 
oval form, while there are also bags of the 
shape of round hat-boxes but very smail. 
Violets are being used for these bags. Long 
relegated to the aged, for the use of widows 
and peoples in semi-mourning, violets are 
being worn by the young again. 

* * * 

The feather boa, worn very short, just 
to reach round the neck, but very full and 
fluffy, is finished with a bunch of violets or 
other flowers pinned on with a barette, 
studded with gems of the same color as the 
flowers, or as near a match as possible. 

* * * 


Belts for gowns are made in Spring 
flowers. In some cases silk tissue is used 
for these flowers, to make tiny ‘rosebuds, 
violets, etc., but they are also worked in 
mother of pearl, while tiny pink and white 
shells are also used. Bracelets, sautoirs and 
other jewelry is worn to match the belt but 
this jewelry is in mother-of-pearl or in 
shells of some variety. The gown sewn 
with sea-shells is becoming popular for cer- 
tain occasions. 








Mexicans Like Jewelry 


HE traveler in Mexico will find that 
the people like to own jewelry and the 
women in particular have a high regard for 
it. In jewelry stores one may see cases 
of pearls and diamonds and quantities of 
rings, brooches, and pins set with jewels. 
There are earrings with large pearls, and 
great sapphires and emeralds valued at 
from $500 to $4,000. Many of the jewels 
are in sets, consisting of bracelets, brooches 
and earrings, with now and then a tiara of 
diamonds to match. Jewelry is bought by 
the Mexican women for display, and they 
are great purchasers of flashy “sunbursts” 
and elaborate ornaments of all sorts. 
Mexico imports quantities of second-grade 
stones, for the people have not our idea of 
buying best quality gems as an investment. 
Sometimes tourists pick up great bargains 
in jewelry. A man will sometimes get a 
beautiful brooch containing half-a-dozen 
pearls and four diamonds for $100, or a 
diamond ring for $50. A tourist saw a set 
of jewels the price of which had been cut 
from $500 to $300 dollars—L. C. B. 











Paul Wiese has moved from Los Angeles, 
Cal., to Klamath Falls, Ore. 
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THE JEWELERS’ 


The News from England 





Easter Jewelry Displays in London Shops—Advertising Cam- 

paign of National Jewelers’ Association—Hardship in Lichten- 

burg Diamond District—Jeweled Heels for Evening Shoes— 
South African Diamond Control 


Lonvon, April 6.—A tour of some of the 
west London stores and jewelry shops which 
now are busy with their Easter displays 
would indicate that there is more enterprise 
connected with the exhibition and _sales- 
manship of fashion jewelry in the former 
establishments than in the latter. There is 
somewhat of a monotonous repetition of 
jewelry in the Regent St. shops, many of 
the jewelers displaying the same lines as 
their competitors and embracing mostly 
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earrings are just simple loops suspended 
a couple of inches from the lobe screw- 
piece. A lot of these ornaments are being 
sold. The same house is exhibiting a great 
variety of novelty objects in galalith rang- 
ing from quaint-looking ash trays with a 
carved bone or ivory monkey or owl perched 
on one corner to boudoir — and toilet 
sets. 

Another department store is making sep- 
arate displays of English pewter; fine opal 
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EASTER JEWELRY NOVELTIES SEEN IN LONDON 


brooches, pendants, bracelets, necklaces and 
earrings. There is not a lot of variety in 
the designs, either. Of course, the jewelry 
shown is of the highest quality and of super 
workmanship, but in a general sense when 
one has seen one jewelry window one has 
seen all. 

There is a new jewelry line now on the 
market in gold shell and silver comprising 
necklaces, earrings and bracelets. It is 
known as the new “Tango” jewelry. And 
it is a department store that is making a 
display of it. This jewelry is exceptionally 
flexible and the necklaces will fit themselves 
to the wearers’ necks readily. The neck- 
laces are like gold and silver whipcord. The 


jewelry, Mexican fire stones, jade, ivory and 
the precious stones. As part of this building 
is modeled on the old Tudor style with 
small leaded windows and _ overhanging 
gables the displays have a pictureque setting, 
one small window being devoted to the trim- 
ming of each article mentioned. The pewter 
tea sets, coffee sets, trays, jars, boxes. 
tankards, candlesticks and baskets—all hand 
hammered—make a particularly attractive 
display. 

There are a few lines now being handled 
by the jewelers, notably crystal and enamel 
hatpins for the women, gold and _ silver 
initial key guards and wristlet watches in 
enamel on 18 karat gold, in addition to the 
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adaptable snake design in gold which can 
be worn as a necklet, a bracelet, a garter, an 
armlet or an anklet. This bangle is coiled 
like a serpent and is extremely flexible. 
The cloudy crystal and enamel ornaments 
are neat and attractive in appearance. A 
typical hat pin has a narrow circle of 
crystal the size of a 25-cent piece with an 
owl or peacock or other bird placed hori- 
zontally across it. The same idea is adapt- 
ed to the brooch, the crystal circle being 


“placed on the center of the slender bar pin 


with a bird in brilliant enamels on the 
crystal. These items, the jewelers say, are 
new. 

“Crystalline” diamonds are profusely dis- 
played in every conceivable type of orna- 
ment. At least two Regent St. shops are 
making “Crystaline” jewelry the feature of 
their displays. These “diamonds” are 
labelled “unalterable.” “Unbreakable” pearls 
also are conspicuous. Very narrow brace- 
lets of onyx, diamonds and sapphires are 
set out in lavish profusion. The black and 
white effect achieved is rather attractive. 

Key guards in gold and silver are twisted 
and twined to end up in the center with a 
large initial letter along which the key is 
“threaded.” They are a change from the 
ordinary ring. 

Woven gold jewelry seems to be increas- 
ing judging from the many articles now 
being shown in this medium by the metro- 
politan jewelers. The woven gold bow 
brooch is a rather appealing ornament to 
the average woman. The bow is made from 
a narrow ribbon of woven gold and looks 
very natural on its pin. Woven gold brace- 
lets and woven gold wristlet watches also 
are featured. The new Milanese wristlet is 
in gold and silver mesh. The woven gold 
serpent bracelet, the grape fruit jewelry of 
real pearls in earrings and brooches, and 
the platinum and diamond wristlet watch 
constitute other popular lines now receiv- 
ing the attention of the buying public. 

The Goldsmiths and Silversmiths Co. is 
making a wonderful display of platinum and 
diamond wristlet watches which range in 
price from $150 upwards. This company 
has one of the finest displays of jeweled 
goods, gold and silver goods and high 
quality utility ware of any of the Regent St. 
houses. Toilet sets in tortoise shell over- 
laid and inset with gold, in ivory and onyx 
and, in fact, in every possible medium, make 
a separate show of beauty and color all its 
own. 

Some very fine lines in real onyx inset 
with lapis lazuli are carried by other jewel- 
ers. These are utility lines and embrace 
candlesticks, caskets, powder bowls and 
the like. The articles are designed on 
graceful lines and fetch pretty high prices. 

It is interesting to note that the popular 
“butterfly jewelry” now is being incorpor- 
ated with “black opaline” in the manufacture 
of boudoir clocks with picture centers. The 
“black opaline” also is extended to the 
butterfly wing ring, earring and bracelet 
jewelry. The “black opaline” is a synthetic 
product and it blends remarkably well with 
the brilliant butterfly wing used in the 
manufacture of “batterfly jewelry.” 

* * 

Considerable success likely will be 
achieved by the National Jewelers’ Associa- 
tion here in its vigorous community adver- 
tising drive to place good jewelry in the 
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Hope Stone Salesmen 
Experts Trained to Help 
Solve Your Problems 





Many items in the Jewelry business 
require specialized knowledge to sell 
them, but probably none more so than 
Hope Synthetic Stones. 

The wide range of special cuttings and 
shapes which modern Jewelry demands, 
and the everlasting effort to bring out 
something new in the way of mounted 
Jewelry, demands the utmost in knowl- 
edge and service from the stone sales- 
men whose customers are on the look- 
out for new and more beautiful jewelry. 

The sales representatives of our Hope 
Stone Department are experts in the 
field of mounted Jewelry. Each knows 
his business from the ground up, prac- 
tically as well as theoretically. They 
know how the ruby and sapphire boule 
is produced, how it is cut, faceted, pol- 
ished and set. Each understands the 
manufacturer’s problem, and is ready 
and anxious to give constructive 
thought to his problem of creating more 
beautiful jewelry. 

These men are at your service: 
Charles M. Heller, George J. Klinick, 
Howard B. Rice and Jack Alberts. Call 
on them to help you. 


Personal But Not Confidential 





We acknowledge with thanks the visits 
of our following good friends to the 
New York office: Messrs. Judis & Weil 
of Leonard Krower & Son; Messrs. 
Storm and Cummings of Storm-Cum- 
mings Company, Mr. Moore of Moore- 
DeGrazier Co., Messrs. Shuttles and 
Blackenship of Shuttles Bros. & Lewis, 
Mr. Jones of C. L. Norsworthy Co., Mr. 
Weinfeld of Block-Weinfeld Co. and Mr. 
Jack Dolgin of New York. Thank you 
one and all. 

* * cs * 

Our Deltah Department expresses 
keen regret that it was forced to turn 
down so many orders for electric sign 
assortments after the deal had expired. 
Had it been at all possible for us to do 
so these orders would have been ac- 
cepted. 

* * * * 

Mr. Bill Cooper of S. H. Clausin & 
Co., Minneapolis, said to our represen- 
tative: ‘‘Jake, tell all the wholesalers to 
come to the National Wholesalers’ Con- 
vention at Providence. They are going 
to do things worthwhile this year.”’ 

Ed ca * * 


So get your duds pressed up for this 
Convention and combine pleasure and 
business. 

* *& * & 

Also, you are invited to visit our 
newly installed New York office, 15 West 
47th Street, just off Fifth Avenue. 





Vol. 1 —“in the Spring a young man’s fancy” . . . Good news for Jewelers No. 35 
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forefront as a means of expressing one’s 
regard when making a present. The adver- 
tising copy is both dignified and forceful 
and is appearing in the leading daily and 
weekly journals and newspapers of the 
country. This is the first drive of its kind 
here and it is believed a definite demand 
for good jewelry and plate will be created as 
a result of it. 
* * * 

It is understood that Isaac Lewis, a 
pioneer of the Kimberley diamond fields, and 
an associate of the Barnatos and Joels in 
the early diamond field days, will be buried 
beside his wife at north-west London. He 
died the other day at Capetown, aged 79. 
He was senior director of the Lewis and 
Marks group. Senator Samuel Marks was 
his partner when he went diamond prospect- 
ing in Kimberley nearly 60 years ago. 

* * * 


Apropos of diamonds the Daily Mail 
learns that there is considerable hardship 
being endured at the new Lichtenburg dia- 
mond digging areas in Western Transvaal 
and that many hundreds of diggers, broken 
in health and spirit, are abandoning their 
claims. The diggings, it seems, are being 
ravaged by enteric fever, the victims being 
chiefly children. Water for diamond wash- 
ing is brought up by lorry and costs 50 cents 
a gallon. 

* * * 

The bangle is a dress accessory that is 
much in demand just now, and the jewelers 
expect to sell many of the new type for 
Easter. There are slim gold and silver 
bangles and bangles in quasi-precious stones. 
The latter are known as the “tango” bangles. 
Many are in link form. 

* * * 


Early the other morning some $1,500 
worth of jewelry was stolen from a jewel- 
er’s shop at Ystradmynach. This is not a 
village in Bulgaria but a Glamorgan town in 
the United Kingdom. The thief confiscated 
the jewelry through a hole in the window 
made by a stone wrapped in paper. 

eee 


The jeweled heel is a feature of the new- 
est evening shoes. It now is seen with the 
plain satin one-strap or sandal shoe. A 
jeweled strap buckle matches the heel, of 
course. To be really fashionable a garter 
set in precious stones must be worn with 
these jeweled shoes. Some of the very 
newest jeweled garters come from Paris. 
They are almost prohibitive in price except 
for the exclusive. wealthy. These garters 
have beautifully-worked gemmed ornaments, 
a popular motif being the wearer’s crest 
done in diamonds. 


* * * 


; Society leaders here have set a fashion 
in bracelet wear. Several jeweled bracelets 
are worn on one arm, and a plain but very 
wide one of gold on the other arm. A 
fashion that likely will be copied is to wear 
several wide bracelets of the heavy linked 
variety on one forearm with a cloudy crys- 
tal and silver bracelet in between. 


* * * 


The west-London shops are now showing 
excellent selections in evening and theater 
bags. These vary greatly in style and 
material, those most favored being the bro- 
caded satchels with jeweled clasp, and the 
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real snake-skin, envelope-shaped bags in 
white and pale gray. These have silver 
mounts and clasps. The grotesque looking 
containers of cylindrical shape in vermil- 
ions, greens, blues and yellows, with heavy 
tassels to match suspended from their base, 
and long silken cords to carry them by, 
appear to be overshadowed by the brocaded 
and snake-skin bags which are more subdued 
and artistic. 
* * * 

According to advices from South Africa 
Mr. Havenga, Minister of Finance, has 
taken measures to deal with diamond con- 
trol and government announcement is pend- 
ing which will give renewed confidence to 
the diamond market. In his Budget state- 
ment Havenga said that but for the con- 
fidence in the efficacy of the measures taken 
for controlling diamond production he would 
be obliged to drastically reduce his surplus 
estimate. Commenting on the Budget state- 
ment the Star says it has all along taken 
the view that the Union government would 
not allow the South African diamond indus- 
try to be jeopardized by the unfettered com- 
petition of alluvial stones. The Budget 
surplus, by the way, was $6,250,000 in the 
past year and the greater portion of that 
revenue was derived from the diamond ex- 
port duty. Diamond shares on the market 
here strengthened at once when the Budget 
speech was made known this side. 








Tells of Trip Abroad 


D. Waverly Dingwall Reports Business Con- 
ditions Improving in European 
Countries 


Toronto, Can., April 14—D. Waverly 
Dingwall president of the D. R. Dingwall, 
Ltd., jewelers of Winnipeg, Man., has re- 
turned home after an extended tour to the 
leading jewelry and artistic centres of 
Europe. He gives a most interesting ac- 
count of business conditions in Europe, and 
the result of his observations as to the 
tendency of the fashions in jewelry and the 
new designs which are coming on the 
market. 

“What attracted me to Paris,” said Mr. 
Dingwall, “is the ideas one picks up in the 
newest styles and fashions which originate 
with the big firms in Europe. For our Win- 
nipeg factory we desire to secure the latest 
in platinum mountings. Paris also has the 
very latest in fine enamel novelties. <A 
striking thing about the French capital this 
year is the effect of what one might call the 
invasion of the Russian. What is left of 
the old Russian aristocracy, financially 
broke has drifted into Paris. Having ex- 
hausted their resources principally in jewels 
they have been forced into trade in order 
to live, and their presence in the fashionable 
designing shops has affected decidedly the 
style in all jewels and decorations. 

“These Russians have undoubtedly the 
best in education, culture and taste. They 
have created the crystal art now sweeping 
Paris through its beauty and artistic qual- 
ity. These crystals are white and colored. 
Crystal trees in elegance of foliage are seen 
everywhere in the shops, also crystal flowers 
and sprays. It is impossible to convey in 
mere words the attractiveness of these 
goods. They must be seen to be appre- 
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ciated. Table glassware heavily encrusted 
in silver and gold is now the correct thing 
in the homes of the artistic. The jewelry 
the women are wearing has large square cut 
stones or they are pear, cushion or marquise 
shaped. Ladies’ bags are lighter in color 
and the biege, a sand color, seems to be the 
prevailing tints. These bags carry snake 
trimmings, this being the popular choice, in 
fact any kind of reptile seems to be the 
necessity for milady’s proper adornment in 
hand bags.” 

“From Paris I went to London. What 
really drew me there was the British Indus- 
trial fair. It was a wonderful exhibition 
this year. It is a marvelous array of every- 
thing the English make in china, silver and 
leather. No country can beat them in these 
lines. I visited the seven cities of the 
pottery country, the famous Stokes district. 
It leads the world turning out the finest 
quality china, Minton, Wedgewood, Coal- 
port, Cauldon, Royal Crown Derby and 
Royal Worcester; and in art pottery the 
Moorecroft, Carlton and Crown Ducal, all 
hand made and bearing the artist’s name on 
each piece. The remainder of my stay in 
England I spent in the Devon country with 
the object of securing antiques. London is 
stripped of this class of goods, as visitors 
from the United States have been taking 
everything offered. I was able to pick up 
a very interesting collection of old silver 
and a number of old paintings in oil for 
our Winnipeg trade.” 

In Czechoslovakia Mr. Dinwall visited 
the novelty glass factories, the most exclu- 
sive in Europe. In Switzerland he found 
trade active, the watch movement factories 
all running on full time, and noted that the 
finest enamel clocks were to be found in 
that country. . The drop in the French 
franc had considerably aided the recovery 
of the Swiss industry. Mr. Dingwall found 
general business conditions in Europe con- 
siderably better than when he visited the 
continent a year ago. 








The Dyeing of Agates 





N an article by Dr. H. Michel on the 

dyeing of precious stones, which appear- 
ed in a recent issue of Deutsche Gold- 
schmiede-Zeitung, are the following state- 
ments: 

“A third group of dyed stones belonging 
here is created by reactions which take 
place in the stone when they are treated 
with different fluids one after another. The 
best example of this case is black onyx, 
which never occurs in nature black; and 
this color is first obtained through special 
treatment. Certain kinds of agate, so-called 
‘white stones,’ are laid in a solution of honey 
or sugar which is allowed to impregnate the 
finest pores of the substance. Sometimes 
only certain layers absorb the sugar solu- 
tion. When the substance is well saturated, 
it is placed in weak crude sulphuric acid 
and left to lie therein till the honey or sugar 
solution in the saturated layers appears 
dark black. The substance is then care- 
fully dried and the dark black coloration 
remains unchanged. These onyxes of black 
and white layers find a demand on account 
of their employment by jewelers for use as 
cut gems.” 
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American Time Pieces in Cuba 





Island’s Possibilities as a Market for Our Watches and Clocks 
Discussed in a Report by American Trade Commissioner in 
Havana 


WasuincTon, April 14.—Cuba’s possi- 
bilities as an export market for American 
watches and clocks remain largely un- 
developed. Clocks form the bulk of present 
exports and the United States ranks next to 
Germany as the chief source of supply, but 
furnishes only one-third of the total. Ex- 
ports of American clocks to Cuba last year 
had a value of $31,740. Asst. Trade Com- 
missioner O. R. Strackbein, at Havana, re- 
ports that there is no prejudice against 
American clocks as such. He expresses the 
belief that if offered at prices competitive 
with the German product and adapted to the 
tastes of the consumer, the share of Ameri- 
can manufacturers in the market would be 
greatly increased. 

According to the official statistics watches 
and clocks imported into Cuba in 1925 had a 
value of $176,986 but the actual figure prob- 
ably is very much higher. Trade Commis- 
sioner Strackbein reports, with an explana- 
tion that despite a specific paragraph for 
watches and clocks in the Cuban tariff, some 
shipments enter as jewelry or gold and silver 
plated ware. 

Germany is the largest source of supply 
for both watches and clocks. Cuban im- 
ports from that country numbered 12,833 
watches, valued at $7,819 and 51,827 clocks, 
valued at $68,462 in 1925. This was 57 per 
cent of the total number of watches and 
clocks imported and 49 per cent of the aggre- 
gate value of the year’s imports. Germany 
also supplied 65 per cent of the imports of 
clock and watch parts. Of the total impo1ts 
of watches, clocks and parts, $90,603, or 51 
per cent, came from Germany. 

Cuban imports of Swiss watches, clocks 
and parts in 1925 amounted to $17,387, or 9 
per cent of total imports. Watches consti- 
tuted the greater part of the total, having 
a value of $13,907, or 49 per cent of the total 
value of watch imports. The Swiss watches 
had a much higher unit value than the Ger- 
man watches, being in number only 31 per 
cent of the total. 

The United States supplied 29 per cent of 
the total Cuban imports of watches and 
clocks in 1925. Of a total of 88,240 clocks, 
valued at $127,051, the United States fur- 
nished 29,068 with a value of $43,689. Im- 
ports of American watches are negligible, 
amounting in value to only 9 per cent of 
the total. Cuban imports of clocks, watches 
and parts, by country of origin, are presented 
in the table below. 

Wall clocks are popular in Cuba and are 
supplied chiefly by Germany. Those with 


the largest sale retail at a price around $25 
and are usually finished in walnut or stained 
oak. One element in the success of the 
German manufacturers seems to lie in the 
adaptation of their product to native taste. 
As clocks are not built with mantels, clocks 
are not much used for ornamentation. In 
addition to wall clocks, all kinds of alarm 
clocks have a large sale. Some very cheap 
makes come from Germany and an Italian 
alarm clock similar to “Big Ben” also is sold 
in considerable numbers. German and 
Italian prices are reported to average about 
25 per cent below those of American manu- 
facturers. 

Cuba imports a large variety of pocket 
and wrist watches. Of the pocket watches, 
nickel, gold-filled and gold form the cases, a 
popular type being watches of 15 jewels and 
18-carat gold cases selling at prices ranging 
from $40 to $80. Ornamentation is more 
important than quality in the cheap and 
medium types and price is more important 
than any other factor. Luminous dials are 
used very little. 

An American company is supplying the 
railroad watches, sold largely to railway em- 
ployes. Another company has on the mar- 
ket a low-priced watch, usually cased in 
nickel and used largely by the laboring class. 
Better known than this watch, however, is 
the Roskopf Swiss watch and imitations of 
it. Very cheap German pocket watches are 
also sold in quantity. Those made by Jung- 
hans sell to dealers at a rate of about $12 
a dozen. 

Competition among the representatives of 
the Swiss manufacturers is very keen. They 
carry sample lines and some of them carry 
a stock of the watches that are most in 
demand. It is said that at times it is possible 
to buy at a lower price from stock carried 
by the local representatives than from the 
factory. 

If an American manufacturer would offer 
wrist and pocket watches with gold-filled 
case, seven-jewel lever movement, on the 
Cuban market, headway might be made 
against the Swiss and German watches, re- 
ports Trade Commissioner Strackbein. The 
wrist watches should be rectangular in shape 
and both plain and engraved yellow-gold 5- 
year cases. The factory price should not be 
more than $2.50 per watch. In the case of a 
pocket watch it should be 16-ligne, engine 
turned case with a factory price of about 
$4.50. 

Some manufacturers appoint representa- 
tives who sell to wholesalers and retail 








Cuban Imports of Clocks, Watches and Parts, 1925. 








-——-W atches-——_, ———_Clocks——_, Parts, Total 

Origin No. Value No. Value Value Value 
a 1,268 $2,763 29,068 $43,689 $5,762 $52,214 
Germany ose ee eee Te eee 12,833 7,819 51,827 68.462 14,322 90,603 
aS | eee 2,023 3,018 3,761 8,214 320 11,552 
United Kingdom ............... xine aeee 219 881 774 1,655 
OS ee eee 8,757 14.307 3,365 5,805 850 20,962 
$27,907 88,240 $127,051 $22,028 $176,986 
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dealers. Wholesalers also carry on a con- 
siderable importation direct, selling in turn 
to jewelers, except in the case of alarm 
clocks which are distributed among dealers in 
light hardware, furniture, house and office 
supplies and even news stands. 








McKenna Duty on Watches and 
Clocks to Remain in Force 


Wasuincton, D. C., April 13.—Any pros- 
pect that there may have been for removal 
by Great Britain of the McKenna duty on 
watches and clocks has been dispelled by 
the announcement of Winston Churchill, 
Chancellor of the Exchequer, on April 1], 
that this duty of 33% per cent will be im- 
posed on still other articles, to aid in meet- 
ing the deficit in the British budget. 

Originally imposed Sept. 29, 1915, as a 
war measure the duty was removed Aug. 1, 
1924, but was reimposed on watches and 
clocks July 1, 1925, and has remained in 
effect since then. Despite this almost pro- 
hibitive levy the British market remains one 
of the largest foreign markets of American 
watch and clock manufacturers. Exports to 
the United Kingdom last year had a total 
value of $221,694, comprising watches valued 
at $142,356 and clocks valued at $79,338. 
Watches without jewels accounted for half 
of the total export value, with a total of 
$110,929. anaes 

There is no basis for criticizing the 
British government for broadening the ap- 
plication of the McKenna duties, said Secre- 
tary of Commerce Hoover today, although 
exports of automobile casings and several 
other American products exported to the 
United Kingdom in fairly large quantities 
will be affected. 








Pearling at Tuticorin 





U. S. Consul Reports That Pearl Fishing on 
Extensive Scale Started at This 
India Seaport Feb. 26 

Wasuinxcton, D. C., April 14.—Pearl 
fishing on an extension scale now is in 
progress at Tuticorin, a seaport on the Gulf 
of Manar, Madras Presidency, India. Pearl- 
ing operations commenced Feb. 26, under the 
supervision of the Superintendent of Pearl 
and Chank Fisheries, Tuticorin, accordinz to 
a report received in the Department of Com- 
merce today from Consul Edmui:d B. Mont- 
gomery, at Madras. 

The fishery will be conducted for the ac- 
count of the government of India and tse 
oysters will be put up for sale in such lots 
as may be deemed expedient by the authori- 
ties. Last December the government placed 
a valuation on 25,000 oysters taken as sam- 
ples from the Tuticorin fishery of $7.10 per 
1,000. 

The bank to be fished is “Tholayiram 
Par.” It is estimated that this bank con- 
tains about 80,000,000 mature oysters. The 
pearl fishery camp (Silavathurai) is about 
two miles north and within easy reach ofthe 
town of Tuticorin, which is a terminus of - 
the South Indian Railway. Tuticorin is in 
steamer communication with Colombo. 

The regulations governing the conduct of 
the fishery provide that no boats over 20 
tons may be employed. 
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Results Are What Count. 


Successful customers in every 
section of the country prove 
the values and consistent sound- 


ness of our merchandising. 


ARNSTEIN BROS. & CO. 


Importers and Cutters of Diamonds 


New York - 20 West 47th Street 


CHICAGO LONDON AMSTERDAM 
31 North State St. Audrey House, Ely Place 2 Tulp Straat 
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Buffalo Welcomes N. Y. State Jewelers 


Arrangements Completed for Entertaining Visitors at Convention on April 25-27—Entire 
Program of Business Sessions—Jewelry and Gift Merchandise Exhibit 


Burra.o, N. Y., April 15.—Six years have 
elapsed since Buffalo was the meeting place 
of retail jewelers throughout the State, in 
fact, from all over the United States, for the 
conventions of both State and national asso- 
ciations were held simultaneously in this 
city in 1921. Many changes have been 
wrought in Buffalo’s size and appearance 
in the interval, sufficient to make it well 
worth while for those who have not visited 
the city since to come again as delegates 





the Buffalonian whose name it bears, is not 
the largest of the Statler chain, but none is 
richer in appointments. It is located on 
Niagara Square—the civic center—and is 
18 stories in height. From its upper win- 
dows a clear view may be had of beautiful 
Lake Erie and only one building, the Liberty 
Bank, raises its head higher above the down- 
town section. 

The retail jewelers of the State are for- 
tunate in coming to Buffalo at this time of 





ASSEMBLY ROOM WHERE THE CONVENTION SESSIONS WILL BE HELD 


to this year’s State convention at the Hotel 
Statler on April 25-27. 

When last the jewelers gathered in Buf- 
falo railroads were still the popular means of 
transportation. At that time the net-work 
of State highways which now affords many 
routes to Buffalo from all sections of the 
State hadn’t more than been started. This 
year most delegates will travel by automo- 
bile and will thus have an opportunity to 
see some of the most picturesque scenery in 
the country. 

The New York State convention has pros- 
pered since the last convention in this city, 
and finds it no longer necessary to make a 
charge for registration to cover the cost of 
entertainment of its visitors. With the ex- 
ception of the annual banquet on the evening 
of April 26, for which a nominal charge will 
be made, diversion will be furnished dele- 
gates who register, without cost. 

Perhaps one of the outstanding develop- 
ments in recent years has been the erection 
of the New Statler Hotel, which is to be 
convention headquarters. This magnificent 
1100-room hostelry, built as a monument to 


the year, for they will have an opportunity 
to view points of interest in comfort, which 
is not possible during the Summer months 
when the tourist season is at its height. This 
applies particularly to the illumination in 
colors of Niagara Falls— for which the 
afternoon and evening of the final day have 
been set apart. The annoyances of passing 
customs and immigration inspection in reach- 
ing the Canadian Falls, present no difficulty 
at this time of year. The multi-colored 
battery of searchlights which casts its beams 
on the cataracts by night is a sight which 
will repay even those who have seen the 
falls in their natural splendor. 

The construction of the Buffalo-Fort Erie 
Peace Bridge, linking the United States and 
Canada at the source of the Niagara River, 
is another of the more recent developments 
of interest to visitors. This structure is 
now nearing completion, will be open to 
trafic on May 15 and will be formally 
dedicated later in the Summer, graced, it is 
hoped, by the presence of H. R. H., the 
Prince of Wales, and President Coolidge. 
The bridge commemorates 100 years of 


peace between the United States and Great 
Britain and is the only span across the 
Niagara between Buffalo and Niagara Falls. 

The annual banquet of the New York 
State association, which is to be held in 
the main ballroom of the hotel, will be 
the high light of the entertainment program. 
The principal speakers at that time will be 
President E. J. Scheer and Vice-President 
Edward Leininger of the State organization, 
Edward H. Hufnagel, a past president of 
the State and national associations and 
Jerome A. Scherer, president of the Buffalo 
Retail Jewelers’ Association. Mayor Frank 
X. Schwab and his wife, have been invited 
to attend and if he accepts, His Honor will 
be called upon for a few words. 

Convention songs will intersperse the 
courses, led by Harry Whitney, peppy song 
leader of the Greater Buffalo Ad Club. 
Vocal and musical entertainment will be 
intermingled with the speaking program. 
Among the soloists will be Mrs. Charles T. 
Evans, wife of the A. N. R. J. A. treasurer, 
and possibly Helen Oelheim, talented daugh- 
ter of Charles G. Oelheim, of Leininger- 
Oelheim, Inc., who is a member of the 
Eastman-American Opera Co. Dancing will 
follow, with music supplied by Ferguson’s 
orchestra. 

The following convention program was 
announced by President Emil J. Scheer, 
after a conference with local committee 
chairmen here last week: 


Sunday, April 24 


Evening—Reception of guests and regis- 
tration at Hotel Statler, mezzanine floor. 

8:30 Pp. M.—Executive committee meeting 
in Parlor G., Hotel Statler. 


Monday, April 25 


8:00 a. m—Breakfast in jewelers’ section, 
main dining room. 

9:00 a. M.—Visiting jewelers, ladies and 
guests will register, receive badges, tickets, 
etc., at headquarters on mezzanine floor. 


MONDAY MORNING SESSION 


Open to all jewelers, ladies and guests. 

10:30 a. M.—Convention called to order 
by President Emil J. Scheer, Rochester. 

Invocation—Rev. John N. Borton, rector 
Grace Episcopal Church, Buffalo. 

Address of Welcome—Hon. Frank X. 
Schwab, Mayor of Buffalo. 

Response—William D. McNeill, Utica. 

11:00 a. m—President’s Address—Emil 
J. Scheer, Rochester. 

11:20 a. M.—Reports from principal cities 
and associations. 

Communications and announcements of 
committees. 

12:00 m.—Adjournment. 

12:05 p. m.—Visit exhibits. 

12:30 pv. m.—Luncheon in hotel dining 
room. 

MONDAY AFTERNOON 


2:30 p. m.—“Harvard Research Bureau,” 





(Continued on page 49) 
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Announcement 


S. NATHAN & CO. 











Importers and Cutters of 


DIAMONDS, PEARLS, PRECIOUS, 
SYNTHETIC and IMITATION STONES 


have purchased from the committee of creditors the entire stock of Pearls, Precious, 
Semi-Precious, Synthetic and Imitation Stones of the well-known house of 
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With this acquisition, S. Nathan & Co. now have 


One of the Largest Stocks 
of Stones 


Ever offered to the Jewelry Trade 


It includes a rare variety of the finest stones in all the popular colors, shapes and sizes 
together with a large assortment of unusual stones. S. Nathan & Co. are now 


Better Prepared to Fill Your Wants for 
“EVERYTHING IN THE STONE LINE”’ 


Whether it is a Single Stone or a Thousand, large or small, a fine gem or an imitation, 
it can be furnished with amazing promptness—and at the lowest 
market price consistent with quality. 











x S. Nathan & Co. will close out some of the surplus stock 
Bs at very attractive prices 


S. NATHAN & CO. 


INCORPORATED 


71-73 Nassau Street NEW YORK 
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E. H. Quigley, secretary to the President, 
American National Retail Jewelers’ Asso- 
ciation. 

3:15 pvp. M—"“The Two Billion Dollar 
Crime Wave,” Dr. B. F. Battin, vice-presi- 
dent, National Surety Co., New York. 

4:00 p. M—Special order of business. 

4:15 p, M.—Trade discussions—Led by 
Edward Leininger, vice-president, Buffalo. 

1—“What are the Most Important 

Branches of the Retail Jewelry Busi- 

ness?” Albert Kamp, Ossining, N. Y. 

2—“Business Short Cuts That Are 

Profitable,” L. M. Campbell, Canandaigua. 

4:45 p. M.—Adjournment. 

4:50 p. M.—Visit Exhibits. 
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Association,” Past President Charles T. 
Evans, Buffalo. 
3:15 pep. m—‘“The Merchant and His 


Bank,” Walter H. Johnson, vice-president, 
Marine Trust Co., Buffalo. 

4:00 p. M—Moving Picture—“Fine Arts 
in Metal,” the Gorham Co. plant, Provi- 
dence. 

5:00 p. Mi—Adjournment. 

5:05 p. m.—Visit Exhibits. 

7:00 pep. m—Annual Banquet and Ball, 
grand ball room, Hotel Statler. 


Wednesday, April 27 
MORNING SESSION 


8:30 a. M.—Breakfast in jewelers’ section, 


main dining room. 
9:30 a. M.—Visit Exhibits. 

















BUFFALO-FORT ERIE PEACE BRIDGE ACROSS NIAGARA RIVER 


6:39 p. m.—Dinner in jewelers’ section, 
main dining room. 
8:15 p. w.—Theater Party. 


Tuesday, April 26 


8:30 a. m.—Breakfast in jewelers’ section, 
main dining room. 

9:30 a. m.—Visit Exhibits. 

10:00 a. m—“The New Platinum Stamp- 
ing Act,” Past President Edward H. Huf- 
nagel, Mount Vernon. 

10:45 a. m—‘Accuracy: A Jewel in the 
Diadem of Good Will,” S. T. Leaming, 
Buffalo Better Business Bureau, Buffalo. 
11:15 A.M.—‘“Progress of the Sterling 
Silver Industry,” Alexander Vincent, secre- 
tary, Sterling Silversmiths’ Guild of Amer- 
ica, 

11:45 a. m—Special Order of Business. 

12:15 p. m—Adjournment. 

12:30 Pp. m—Group Photograph. 

12:45 p. m.—Luncheon in jewelers’ sec- 
tion, main dining room. 


TUESDAY AFTERNOON 
2:30 p. m—“National Jewelers’ Publicity 


10:00 a. m.—“The Horological Institute,” 
Jacques LeRoy, New York. 

10:15 a. mM.—Trade discussions, led by 
William D. McNeill, Utica. 

1. “Fake Auctions and Their Effect on 
the Legitimate Trade,” A. Landau, New 
York. 

2. “Selling on the Deferred Payment 
Plan,” S. D. Burritt, Rochester. 

10:45 a. M—Reports of Standing Com- 
mittees. 


1. Trade Tnterests.......... Albert Kamp, Ossining 
2. Legislation...... Ed. H. Huf.agle, Mt. Vernon 
3. Membership.......... A. Landau, New York 
4. Deceased members....John J. Diebold, Buffalo 
5. Report of Committee on Resolutions, 

Chas. T. Evans, Buffalo 
6. Report of Secretary 


Chas. E. Sunderlin, Rochester 


7. Report of Treasurer 


L. M. Campbell, Canandaigua 


8. Report of Auditing committee 


Wm. G. McDougall, New York 


9. Trademarks and Qualities 


Wm. D. McNeill, Utica 


11:30 a. m.—Election of Officers. 
12:00—Place of Next Convention. 
12:30 p. m.—Adjournment. 
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1:00 pr. m.—Luncheon in jewelers’ sec- 
tion, main dining room. 
WEDNESDAY AFTERNOON 
2:00 p. M—Visit Exhibits. 
Visit Niagara Falls. 





The Big Jewelry, Silver and Gift Wares 
Exhibit 

The merchandise exhibition to be held 
during the convention has developed to 
double the first plans. Over 40 lines will 
be shown including glass, silver, jewelry, 
gift wares, china and lamps. Twenty booths 
have been engaged in the exposition room 
and 20 large sample rooms have been 
engaged. 

Guest room reservations at the Statler 
now indicate the largest attendance. Jewel- 
ers from all sections of the State will com- 
bine their Spring buying trips with attend- 
ance at the convention. The exhibit of 
merchandise affords a wonderful oppor- 
tunity to see the newest and most complete 
lines. 

Because the A. N. R. J. A. convention is 
in the northwest this year it is expected 
that the attendance at the New York State 
convention will be unusually large. Delega- 
tions from Pennsylvania and Canada are 
expected. 








Iowa Retail Jewelers’ Convention to 
Be Held at Sioux City 
April 27 and 28 


Sioux City, Ia., April 12.—Plans for the 
entertainment of the Iowa Retail Jewelers’ 
Association, April 27-28, indicate that the 
visiting merchants are to be treated in a 
royal fashion. 

The evening of the first day of the con- 
vention will be featured by a dinner dance 
in the ballroom of the Martin hotel. Dur- 
ing the dinner hour there will be a program 
of entertainment to be followed by dancing 
to music furnished by Eddie Bunt’s orches- 
tra. Wilson Clark, has been appointed 
chairman of the banquet committee. 

Joe Sewell has been appointed chairman 
for the stag party to be held the evening 
of April 28, in the Kiwanis Club cabin at 
Stone Park. The evening’s program will 
include two fast 10-round boxing exhibitions, 
buffet luncheon and other stunts. 

Luncheons will be held at noon each day 
of the convention. Several nationally known 
speakers will speak. 

Mrs. Earl George has been named chair- 
man of the women’s entertainment group 
composed of wives of the local jewelers. A 
special program is being arranged for enter- 
taining the wives of the visiting jewelers. A 
theatre party will be held one afternoon. 

Between 150 and 200 jewelers from all 
parts of the State are expected to come to 
Sioux City for the convention. 

Earl George, president of the Will H. 
Beck Co., is president of the Iowa Jewelers’ 
association. 








After being located a quarter of a century 
in their store at 562 E. Main St., Willard 
Levee, Inc., jeweler of Little Falls, N. Y., 
will formally open for business in its new 
location. The Levee Block has been 
remodelled and a very attractive store is the 
result of the reconstruction. 








ENGEL RT IIE OE a 


ee ee 











50 THE JEWELERS’ CIRCULAR April 20, 1927 
Established 1866 
Office and Cutting Works 
6 West 48th Street, New York 
AMSTERDAM: 6 TULP STRAAT LONDON: 23 HOLBORN VIADUCT ANTWERP: 48 RUE SIMONS 





























OPPENHEIMER BROS. & VEITH 


DIAMONDS—PEARLS 
PEARL NECKLACES 


527 FIFTH AVENUE : : : NEW YORK 


Amsterdam: 32 Sarphati Straat London: 10/14 Charterhouse Street, E. C. 1. Paris: 48 Rue Lafayette 























LT 








ESTABLISHED 1898 i 
MARQUISE DIAMONDS 


and Other Fancy Shapes 


Samuel Lenkowsky & Sons 


Importers of Diamonds 


10 West 47th St. New York, N. Y. 
AMSTERDAM PARIS ANTWERP 
9 Tulpstraat 12 Rue de la Victoire 76 Rue du Pelican 











ss 























ee | 














‘April 20; 1927 


THE ’ JEWELERS’ CIRCULAR 





Advertising Silver for Wedding Gifts 


Sterling Siheeensiiiie Guild Tells Jewelers How to Tie Up with 
Announcements in National Magazines in April and May 


RETAIL distributors of Sterling silverware 
are receiving from the Sterling Silver- 
smiths Guild of America, copy of the April- 
May advertising in the 1927 series showing 
the announcements appearing in Vogue, 
last week. Good Housekeeping in May and 
the Ladies Home Journal in May. Under 
an illustration showing the bride and groom 
going over their wedding presents is the 
caption “Isn’t It Lovely? It’s Sterling, 
Too!” and the whole tenor of the ad tends 
to emphasize the importance of sterling gifts 
just at this time when people are preparing 
to buy presents for the May and June 
weddings that are soon to take place. The 
reproduction of the advertisement in reduced 
size appears herewith. 








~more can nol be said 





The Sterling Silversmiths Guild sent out 
a folder showing the ad. in full size and in 
miniature, cuts for which may be had by the 
retail jewelers who wish to tie up their local 
advertising with that of the association. 
Accompanying the folder is a message from 
Alexander Vincent, the secretary of the 
Guild, headed : 

“May will change your sterling silver into 
silver dollars.” And which reads: 

“The months of many marriages are at 
hand. Countless gifts of sterling will be 
bought—your sterling if you work to get 
that business. 

“Yes, work is essential—aggressive adver- 
tising—agegressive sales efforts—aggressive 
display. 





“ 
CJ it Lovely? It’s Sterling, too!” 


Few other wedding gifts are so genuinely cherished as 
those of solid siluer—Sterling. Even in the 15th Cen: 
tury there was a quaint old English custom that 
allowed only those of noble rank to own Sterling Silver. 


For centuries the ownership of genuine silver—Sterling 
—has been a mark of position and good taste. As 
your jeweler can point out, few other gifts are so 
beautiful — so useful—so everlasting. And you will 
find Sterling less expensive than you may think. 

ment of the law— 


that it is precious 
metal through and 


On every piece of 
genuine silver is the 
“Sterling” stamp. 
What does it mean? 







through. You know 
\ “it is Sterling” the 
instant you see the 


Sterling stamp. 


Ut means that silzer ff, 

so stamped has met | 

the strict require- 

STERLING SILVERSMITHS GUILD OF AMERICA 
20 West 47th Street, New York City 


COPY OF THE APRIL-MAY ADVERTISING OF THE STERLING SILVERSMITHS GUILD 
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“The May advertisement of the Guild will 
be read in 3,935,922 prosperous homes. It 
will tell over 8,000,000 people that “few 
cther -wedding gifts are so genuinely 
cherished as those of solid silver—sterling.” 
It will pave the way for increasing each 
jeweler’s sterling business. 

“How much your sales leap ahead depends 
on how you make use of the Guild campaign. 

“Working together, your store and the 
Guild can increase your sterling sales more 
than either of us could alone. Work with 
the Guild, during these profitable months— 
work hard. Profit will prove how well 
worth while that teamwork can be.” 








Oklahoma Program 





Plans Completed for Annual Convention of 
State Association of Retailers at 
Oklahoma City April 28 and 29 


OKLAHOMA City, Okla., April 14.—The 
following program was announced by George 
R. Holmes, secretary of the Oklahoma 
Retail Jewelers’ Association, for the annual 
convention at the Hucking Hotel, April 28 
and 29: 

THURSDAY, APRIL 28 


9.30 4. M.—Registration, distribution of badges. 
Invocation—M. B. Smith, Vice-Presi- 
dent. 

10.00 a. M.—Called to order by President Ward. 
Singing—Lou Baker, leader. 

10.10 a. Mi—Address of welcome, Ed. Overholser, 
President Chamber Commerce, Ok- 
lahoma City. 

10.3C a. M.—Answer to address of welcome, Joseph 
Mazer, daddy of the association. 

11.00 a. M.—Reading minutes of 1926 convention. 

11.15 a. M.—Secretary’s report. 

11.30 a. M.—Resolution, nominating, auditing, con- 
vention announcement and etc. 
—Adjourn to luncheon to be cared for 

by the association. 

1.30 Pp. M.—Meeting called to order by President 
Ward. 

1.45 p. M.—President’s annual address. 

2.15 p. M—“Our National Jewelers Association 
and Harvard Research Work,” Ar- 
thur A. Everts, Regional Vice-Presi- 
dent American National Retail 
Jewelers Association. 

3.00 p. Mi—“‘Modern Jewelry Merchandising,” 
Joe Goldstone. 


12.00 M. 


3.45 p. M.—Round Table Talks. 
5.30 p. M.—Adjournment. 
6.30 P M.—Banquet. 


Dance—Music by Nightingales 7-piece 
Orchestra. 


FRIDAY, APRIL 29 


Convention Breakfast, 8 a. M. 

9.30 a. M.—Convention called to order by Presi- 
dent Ward. 

9.45 a. M.—New business. 

10.00 a. M.—Report of committees: Resolution, 
Auditing, Nominating. 

10.15 a. M.—*‘Law or Crime—Which ?—A Business 
Man’s Survey,” L. A. Ferrel, Hen- 
nessey, Okla. 

10.45 a M.—Protecticn Against Burglars.” By 
Jewelers Security Alliance. 

11.15 a. M.—Address, H. C. Schnider, Oklahoma 
City, Okla. 

12.00 m. —Adjourn for luncheon. 

1.30 Pp. M.—General business. 
2.30 ep. M.—Election of officers. 

3.00 Pp. M.—Question Box by Live Wire. Get 
your questions ready. 

5.30 p. M.—Adjourn—“God Be With You Till 
We Meet Again.” 


In addition to the above program, there 
will be many other good speakers not men- 
tioned above. 








Park McDonald has moved from Adair to 
Abingdon, Il. 
















































i Be A sce cee 


oe 


ep Rn A oe tpn 


meine ar 





AN se actA Oe Meee ae oa 


SPREE 























52 THE JEWELERS’ CIRCULAR April 20, 1927 








Established 1860 


EICHBERG & CO. 





Cutters and Importers of 


DIAMONDS 





OFFICE: 


CUTTING WORKS: 
155-157 Summit Street 511 Fifth Avenue 


NEWARK, N. J. 








a = ~— 








NEW YORK 














WM. C. GRUNER, Treasurer 





Wim. S. Hrdges & Cn. 
IMPORTERS OF 
DIAMONDS 
FRANK JEANNE, President 20 West 47th Street 
Cc, L. BLEECKER, Vice-President 
DANIEL PRICE, Secretary NEW YORK Ph asap sme - 




















i. ——"“t a 
I 


FREDERICK W. RAUCH 
522 Fifth Ave. New York 


Pearl NecKlaces 


Loose Pearls for Additions 


Pearl Ropes Black Pearls Button Pearls 
Fancy Cut Diamonds and Precious Stones 











ir 















































April 20, 1927 


Alleged Crooks Held 


Men Who Visited Dayton, O., Jewelry 
Store Are Charged with Issuing 
Fraudulent Checks 


Dayton, O., April 14.—Walter O’Har- 
yey, alias “Harry Harvey,” Detroit, and 
Edward Moore, Chicago, who late Friday 
visited the jewelry store of Carl Myers, 
33 W. 4th St. and obtained $1,410 worth 
of diamonds by giving alleged fraudulent 
checks, were held Saturday by police for 
further questioning. They are charged with 
obtaining goods under false pretenses and 
of issuing frauduent checks. The diamonds 
were sold by Jack Werst, Dayton diamond 
importer and certified checks drawn on the 
First National bank of Chicago were ten- 
dered in payment. 

The men selected a horseshoe diamond 
pin valued at $400 and a ring valued at 
$900. Several other smaller stones were 
picked out of the case and when the time 
came for payment the men produced three 
checks, one for $1,000 another for $500 and 
another for $300 explaining that it was all 
the money in their possession. They left 
with the jewelry mentioning a visit to a 
roadhouse. 

Werst became suspicious of the checks 
and called the Chicago bank by telephone 
where he was told that the names of the 
men who signed the paper were not known 
at the institution. 

Mr. Werst sought the police and hurry- 
ing out to the roadhouse mentioned by the 
pair found them 15 minutes after the trans- 
action at the store. The diamonds were 
recovered. 

The men, police said are wanted in 
Canada for similar offense. They were 
driving two expensive automobiles when 
they left the Myers store and police said 
no bills of sale could be produced by them. 











Bandit Gang Caught 


Desperate Gun Battle Results in Killing of 
One Crook and Wounding of Three 
Others 
Lop1, O., April 13.—In a desperate gun 
battle near Polk, O., late Monday, one 
bandit was killed and three others wounded. 
More than 100 shots were exchanged in the 
thick woods between a posse of 200 citizens 
and bandits after a 10-mile automobile 
chase. The shooting followed hold-up here 
of Max G. Smith’s jewelry store and escape 
of the bandits with $1,500 in diamonds and 

rings. 

The dead bandit has been identified as Jack 
Turney, from papers found in his pocket. 
The wounded gave their names as 
Robert Arlington, Cleveland; James Bowan, 
Chicago, and James McFarlin, New York. 

Turney was shot through the head and 
heart. Bowan was badly wounded but 
Arlington and McFarlin were not hurt 
seriously. More than 200 joined in the hunt. 
Jewelry valued at $1,000 was recovered 
from pockets of the wounded bandits after 
they were lodged in the Medina county jail. 

Shortly after 4 o’clock Monday afternoon 
the four bandits drew up in front of Smith’s 
Jewelry store at Wooster and Church Sts. 

ile two men remained in the automobile 
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the others walked in and commanded Smith 
and three customers including two women to 
hold up their hands. Two bandits bound 
Smith and one of the men customers with 
adhesive tape and threatened the women with 
revolvers. Scooping up rings, watches and 
other jewelry the men ran from the store. 

The customer was able to tear off the 
tape and ran into the street calling for help. 
Within ten minutes more than 50 automo- 
biles parked in the business section were in 
full pursuit. Lodi telephone operators 
flashed warnings to nearby towns. Each 
car carried guns. 

Their escape cut off, the bandit sought to 
evade the posses in a dirt road where their 
car stalled. A fight followed and they were 
captured. 








California Convention 





Program for Annual Meeting of California 
Gold and Silversmiths’ Association 
to Be Held April 21, 22 and 23 


SAn Francisco, Cal., April 14—Follow- 
ing is the program for the three-day conven- 
tion of the California Gold and. Silversmiths’ 
Association, to be held in the St. Francis 


Hotel, beginning with a golf tournament on . 


Thursday, April 21, to be heid at the Cali- 
fornia Golf Club, Baden. Friday and Satur- 
day will be devoted to addresses and busi- 
ness proceedings and the convention will 
close on Saturday evening with a banquet 
at the St. Francis Hotel. 

The committee on the golf tournament 
consists of William S. Fulton, H. C. Van 
Ness and Godfrey Eacret. Prizes will be 
provided for the best and the worst and 
for some in-between. Members of the com- 
mittee have issued a general invitation to all 
attending the convention to participate in 
the golf tournament. 


FRIDAY, APRIL 22 


Address of welcome by C. J. Auger. 

Roll call of members present. 

Reports of cfficers and appointment of committees. 

President’s annual address. 

Address by Richard Neustadt, president of the 
San Francisco Advertising Club, “Advertising.” 

Address by Albert H. Elliott, “The New Com- 
petition.” 


AFTERNOON SESSION 


Address by Armand Jessop, ‘‘Harvard Bureau 
of Business Research, Horological Institute—Na- 
tional Jewelers’ Publicity Association.” 

Address by Prof. R. A. Roberts, of the Univer- 
sity of California, “Retail Merchandising as Ap- 
plied to Specialty Shops.” 

Address by Paul Hedrick, Jr., ‘‘The Economies 
of Installment Selling.” 

General Discussion. 


SATURDAY, APRIL 23 


Address by Godfrey Eacret, “Something About 
Diamonds.” 

Address by J. C. Meinbress, ‘‘Methods of Opera- 
tion of Criminals.” 

Address by James Montgomery, “Advertising in 
Average Jewelry Stores in California—Does it pay, 
in dollars and cents?” 

Question Box. 


AFTERNOON SESSION 


Address, Shirley Walker, “The Value of Trade 
Associations.” 

Address by Julius A. Young, “Membership in 
the Association.” 

Reports of Committees. 

General Discussion. 

Election of Officers. 

Announcements. 

7.00 rp. m.—Annual banquet, St. Francis Hotel. 
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Throws Acid at Bandits 


Masked Gunmen Fail in Attempt to Hold 
Up Milwaukee Jeweler 


MILWAUKEE, Wis., April 15.—The store 
of Joseph Wellstein & Co., jewelers, 584 
National Ave., was held up by a pair of 
armed and masked bandits Monday, April 11. 
Mr. Wellstein was shot in the neck when 
he resisted. The bandits went to the Wells- 
stein store directly from the dry goods 
store of the Schiefelbein-Mares Co., where 
they got $838. 

Mr. Wellstein and his watch repairer, 
Rudolph Koch, were in the jewelry store 
when the bandits walked in about 8:50 
a. m. with black masks over their faces 








JOSEPH WELLSTEIN, WHO DROVE OFF BANDITS 


and pistols in their hands. Koch was in the 
front of the store and Wellstein walked 
out of a workroom in the rear when he 
heard the door open and close. One of 
the bandits menaced Koch with a pistol and 
the watch repairer put up his hands. The 
other man walked toward the rear, ordering 
Wellstein to put up his hands. The jeweler 
backed away until he was beside the door 
of the workshop. Then, he reached to a 
workbench and grabbed a jar of acid and 
threw it at the bandit. The acid splashed 
over the showcase and some of it is be- 
lieved to have spattered on the bandit’s 
coat. 

The robber fired three shots at Wellstein. 
Two shots went through the rear window 
and the other inflicted a wound in the 
jeweler’s neck, which, when treated at the 
hospital, proved to be slight. 

Mr. Barken, Mr. Hentschel and Mr, 
Stecher were appointed a committee to call 
on Mr. Wellstein to congratulate him on 
his narrow escape and on his “nerve” in 
defending himself from the robbers after 
they had pointed a pistol at him. Mr. 
Wellstein said that if the same situation 
again occurred he would do the same thing 
over again. 








C. K. McCain, Kokomo, Ind., has been 
succeeded by George K. McCain. 
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An Artist’s Impressions 





Distinguished American Thinks Our Women 
Spoil Effects in Dress with Use of 
Cheap Beads 


A distinguished American artist recently 
returned, after 10 years’ absence abroad, gave 
her impressions the other day to the presi- 
dent of the Jewelry Crafts Association. 

She said that she found the women here 
prettier and smarter looking than before, the 
cause being that they spend larger sums of 
money on their outfits and in beautifying 
themselves. That the clothes and furs worn 
by the women here were, beautiful; only one 
thing surprised her and it was that such 
well groomed women spoiled the whole effect 
of their appearance by the quantity of cheap 
jewelry they wore. One sees the same kind 
of beads Indian women put on and a quantity 
of cheap jewelry that spoils the ensemble 
of a well dressed woman. 

This artist could not understand how 
American women, so practical in everything, 
could not see the asset of jewels for her- 
self; they are something she can leave to 
her children similar to an investment of the 
family. 

We all like real estate, bonds, etc., but 
jewels are the only article of value that 
count under certain circumstances, such as 
war, earthquake, revolution, etc. 

The Russian revolution has shown this 
and the only Russian refugees who can sub- 
sist now, are those who have had jewels, 
which can be sold in any country or any- 
where according to needs. Besides she added, 
nothing is more becoming than real stones, 
beautifully mounted. Diamonds, sapphires, 
rubies, emeralds, pearls, etc., are always be- 
coming. 

One of the best examples abroad is Mrs. 
McCormick (Ganna Walska), who is said 
to have the best taste in modern jewelry 
in the world, and who is always the most 
striking figure anywhere she goes. She has 
her clothes made as a background for her 
jewels. She wears as colors, black, white 
or green. Her collection of beautiful 
emeralds always mounted in the latest design 
is renowned, and emeralds suit her dark 
style of beauty. At the February Opera 
Ball in Paris this year, she wore a plain 
light green satin “robe de style,” the only 
ornament being emeralds worn in a tiara, 
earrings, bracelets, ring and a superb sautoir 
of emerald beads with a fancy shaped dia- 
mond ornament as a contrast to the lovely 
color of the emeralds. 

American women, said this artist, should 
give this subject some thought as the prac- 
tical and artistic sides are both considered 
in this question. 








Trade in American Clocks Falls Be- 
hind in British India 


Wasurncton, April 15.—American clock 
manufacturers are losing British India, one 
of their principal foreign markets, to Euro- 
pean competition. Exports which in 1925 
had an aggregate value of $189,579 dropped 
to $96,538 last year. General depression 
throughout India, due to a lean crop year, 
combined with the vigorous continental com- 
petition to cut sales of American clocks in 
half. Consul E. Verne Richardson, at Kara- 
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chi, reports that imports of American clocks 
into that district, which supplies the native 
population in the vast hinterland of north- 
western India, amounted to only $14,846 last 
year, as compared to $37,532 in the preced- 
ing year. 

Progress in the sale of American goods to 
Karachi is apparent only where determined 
efforts are made to achieve it, Consul Rich- 
ardson advised. To get the best results in 
the Indian market, he declared, American 
exporters must, by able proxy, go after the 
trade. The Indian buyer needs to be care- 
fully introduced to new things, and a local 
agent seldom excels in such salesmanship. 








New Regulations Permitting Install- 
ment Dealers to File Amended Tax ° 
Returns for Prior Years 


WasuinecTon, April 13.—Jewelers selling 
merchandise on the installment plan may file 
amended tax returns for prior years, under 
the retroactive provision of the present tax 
law, claiming the installment basis of re- 
porting income, even though they expect to 
continue reporting on the straight accrual 
basis for 1926 and subsequent years. This 
is the substance of an opinion by the Bureau 
of Internal Revenue as to the proper inter- 
pretation of Regulations 69, Article 42. The 
Bureau’s statement reads: 

“It is stated that in some cases taxpayers 
have filed amended returns for taxable years 
prior to 1926 with respect to which the 
statute of limitations has not run, claiming 
the installment basis of reporting, but having 
no intention of reflecting such basis on their 
books of account for 1926 and subsequent 
years. These taxpayers contend that under 
the regulations it is only necessary that in- 
formation be available from which the in- 
come can be computed on the installment 
basis, and that there is nothing requiring 
them to keep their books in accordance with 
that basis. 

“It is contended that the provisions of 
Article 42 of Regulations 69 in question con- 
template that a taxpayer who has not here- 
tofore filed on an installment basis, but 
whose books of account contain adequate 
information for determination of income on 
that basis, may file amended returns, but in 
order to claim such basis his books must be 
so kept for 1926 and subsequent years. 

“The Bureau has heretofore considered 
the installment basis merely an adaptation 
or modification of the ordinary accrual 
method of accounting. For this reason it 
has been held that no formal permission was 
necessary for the adoption by a taxpayer of 
the installment basis in lieu of the straight 
accrual basis. There is nothing in the exist- 
ing regulations specifically governing the 
case where a taxpayer who is employing the 
installment basis desires to adopt the straight 
accrual basis instead. Where such a change 
is made, however, the taxpayer is required 
to report as income, in the year for which 
the change is effective, all profits applicable 
to outstanding balances on installment sales 
contracts made during prior years. It will 
be noted, therefore, that in so far as regu- 
latory provisions are concerned, the proper 
use of the installment basis or of the straight 
accrual basis is optional with the taxpayer. 
Hence, the continuance of the installment 
basis for 1926 and subsequent years is not 
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necessarily required where a taxpayer ex- 
ercises the privilege provided in Article 42 
of Regulations 69 (by reason of the retro- 
active application of Section 212 (d) of the 
Revenue Act of 1926 under the provisions of 
Section 1208 of the statute), relative to the 
filing of amended returns for the years prior 
to 1926.” 








Police Get Bandit 


Youth Who Held Up Salt Lake City Jeweler 
and His Wife and Ransacked Their 
Home Confesses to Crime 


Satt Lake City, Utah, April 14—For 
the third time in the past five or six weeks 
the local jewelers have been the object of 
attack by bandits, though they had been 
unmolested by this type of criminal for a 
long time. The latest victims were Joseph 
Goldstein, of the Diamond Shop, and Mrs. 
Goldstein, but the robber, a young: man of 
but 22, has already come off second best, for 
he has not only lost his loot but is in the 
county jail as well with the prosecuting 
officials pressing for an early trial. The 
robber made a full confession. 

Although this robbery was committed by 
a lone bandit of only 22 years of age, it 
was as brazen as the others. The scene in 
this case was also enacted at the home of 
the jeweler. According to statements made 
to the police a young man entered the home 
while the maid and Mrs. Goldstein’s mother, 
Mrs. Hamilton, were the only ones in the 
house, Mr. and Mrs. Goldstein both being 
out on a social visit. It was evening and 
one of the women was reading and the other 
writing a letter. The intruder is believed 
to have entered the house by an unlocked 
door. The first words he uttered on observ- 
ing the inmates of the house were: “Shut 
up!” The young man carried a revolver 
which was leveled at the two women as he 
spoke. Both screamed, and Mrs. Hamilton, 
who is 72 years of age, fainted. With the 
bandit holding the gun on her, the maid got 
some cold water and attempted to revive the 
older woman. Before Mrs. Hamilton had 
fully recovered the fellow carried her into 
a bedroom and, commanding the maid to 
tear bed clothing, bound and gagged her, 
in spite of the protests from the maid that it 
might result in her death on account of her 
age. He also bound the maid to a bed and 
gagged her. 

The bedroom was dark when Mr. and 
Mrs. Goldstein returned at 11:45. They 
were both bound and gagged and robbed of 
their personal jewelry. The bandit then 





ransacked the house after forcing Mr. and 


Mrs. Goldstein into a closet. 

Mr. Goldstein somehow kicked the closet 
door open as soon as the thug had departed 
and called the police department for help. 
In a few hours the officers had the impudent 
visitor under arrest. Mrs. Goldstein said 
he resembled a young man who had called 
upon a former maid of the family, and 
working on this theory the police soon 
found that the lady had furnished a clue. 

The former maid was also arrested and 
held but it has been decided that she was 
not implicated in the robbery. 

The prisoner was on parole from a Cali- 
fornia jail. The loot, valued at $3,500, has 
been recovered. 
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Latest Tariff Rulings 





United States Customs Court Classifies for Tariff Purposes 
Imported Wrist Watch Holders, Rock Crystal Beads, 
Amber Beads and Other Jewelry Articles 


WRIST WATCH HOLDERS 


Sustaining a protest of the European 
Watch & Clock Co., the U. S. Customs 
Court rules that certain merchandise, re- 
ported by the Appraiser to consist of pieces 
of gold mesh with gold snaps attached, to 
be used in the manufacture of gold wristlets, 
should have been assessed with duty at the 
rate of 60 per cent ad valorem under Par. 
399, Act of 1922, as manufactures of gold, 
not specially provided for. The collector’s 
action in taking duty at the rate of 75 per 
cent ad valorem under Par. 1428 of the 
said act, as materials of metal used in the 
manufacture of jewelry, is therefore set 
aside. 

ROCK CRYSTAL BEADS 


Genuine rock crystal beads unstrung, suit- 
able for use in the manufacture of jewelry, 
are dutiable at the rate of 20 per cent ad 
valorem under Par. 1429, Act of 1922, 
rather than at 45 per cent under Par. 1403, 
as assessed by the collector, the Customs 
Court rules in a decision sustaining a protest 
of the May Co., of Los Angeles. 


AMBER BEADS 


In a decision just handed down by the 
Customs Court, involving the correct tariff 
classifications of certain amber beads, loose 
or loosely strung for facility in transporta- 
tion only, imported by the La Aida Pearl 
Co., under the Tariff Act of 1913, the col- 
lector’s assessment at the rate of 35 per 
cent ad valorem under Par. 333 of the said 
act, is reversed. Judge Sullivan finds that 
duty should have been taken, as claimed in 
the protest, at but 20 per cent ad valorem 
under Par. 357, 1913 act, as precious stones, 
cut, but not set, suitable for use in the manu- 
facture of jewelry. 


GOLD OR SILVER PENCILS 


Black, Starr & Frost is upheld in a rul- 
ing by the Customs Court fixing the correct 
tariff rate on certain mechanical pencils of 
gold or silver, without clips or pencil point 
protectors. Judge Sullivan, in his opinion 
in the protestant’s favor, finds that duty 
should have been taken on the pencils in 
question, as claimed, at the rate of 45 cents 
per gross and 25 per cent ad valorem under 
Par. 1451, Act of 1922. 


CIGAR LIGHTERS 


. According to a decision by Judge Sullivan, 
overruling a protest of the Neiman-Marcus 
Co., Galveston, certain articles, reported by 
the appraiser to consist of small cigar 
lighters, metal chief value, to be carried on 
the person, were properly returned for duty 
under par. 1428, 1922 Act, at 80 per cent 
ad valorem. The importer claimed duty 
as smokers’ articles under Par 1454, at a 
lower rate than that assessed, but this claim 
is denied by Judge Sullivan, who writes, 
in conclusion, as follows: 

“There is nothing in the appraiser’s re- 
port, the collector’s letter, nor in the other 
papers in the case to indicate that the col- 


lector erred in his classification of this 
merchandise.” 
JET BUTTONS 


Certain imitation jet dress buttons, re- 
turned for duty as jewelry buttons, under 
Par. 1429, 1922 tariff act, at the rate of 
60 per cent ad valorem, should have been 
taxed at only 45 per cent ad valorem under 
Par. 1411, as buttons not specially provided 
for the Customs Court holds in a ruling 
sustaining protests of the following New 
York importers: 

Amson Furtsch Corp., Dieckerhoff Raf- 
floer & Co., Inc., B. Blumenthal & Co., 
Bailey, Green & Elger, Henry Buss & Co., 
the Helmar Import & Novelty Co., Lidz 
Bros., and the Hobe Button Co., Inc. 


SHOE BUCKLES 


Shoe buckles, imported by Bullocks, also 
by the C. H. Wolfelt Co., Inc., both of 
Los Angeles, are held by the U. S. Customs 
Court to have been incorrectly returned for 
duty at the rate of 80 per cent ad valorem 
under Par. 1428, 1922 Act, as jewelry. 
Judge Sullivan now: fixes duty on the mer- 
chandise in question, as claimed, at 15 cents 
per hundred and 20 per cent ad valorem 
under the provisions of Par. 346 of the same 
act. 

HATPINS NOT JEWELRY 


A protest filed by the Nemo Hat Co., 
against the collector’s assessment of duty at 
the rate of 55 per cent ad valorem as manu- 
factures of colored glass, under Par. 218, 
Act of 1922, on certain hatpins with heads 
of solid glass in imitation of jet with blue 
steel stems, not commonly known as 
jewelry, is sustained in a decision just ren- 
dered by the U. S. Customs Court. The 
protestant contended for duty at only 35 
per cent ad valorem under the provisions of 
Par. 350, which contention is upheld in an 
opinion by Judge Sullivan. 


SEMIPRECIOUS STONES 


Granting a customs claim of the European 
Watch & Clock Co., Inc., Judge Sullivan 
holds that certain semiprecious stones should 
have been taxed with duty at the rate of 
20 per cent ad valorem under Par. 1429, 
Act of 1922, as “semiprecious stones, cut but 
not set, suitable for use in the manufacture 
of jewelry.” The collector’s assessment at 
50 per cent ad valorem under Par. 233, is 
therefore reversed by the Court. 


IMITATION ONYX 


Imitation semiprecious stones, composed 
of glass or paste, in imitation of onyx, are 
properly dutiable at 20 per cent ad valorem 
under Par. 1429, 1922 tariff act, as imita- 
tion semiprecious stones, cut or faceted, 
rather than as manufactures of glass or 
paste cut, at 55 per cent under Par. 218, the 
Customs Court rules in a decision. sustain- 
ing a protest of A. F. Stauff & Co. 


BONE CHARM; IVORY PENDANTS 
The tariff rates on certain jewelry articles 
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imported by the American Shipping Co., of 
Chicago, are lowered in a decision just 
handed down by the U. S. Customs Court. 
In describing the articles involved, the Court 
writes : 

“Three classes of merchandise are covered 
by this protest. They are (1) Exhibit 1, 
being a bone charm in the shape of an 
elephant, having a metal ring by which it 
can be suspended; (2) Exhibit 2, a so-called 
ivory pendant, consisting of a black cord in 
necklace length, the ends united by an ivory 
clasp, with a carved ivory bead thereon, and 
below this a carved pendant; (3) carved 
bone beads on white cotton cords 30 inches 
in length, without clasp.” 

On entry, the collector at Chicago levied 
duty on all of these articles at the rate of 
80 per cent ad valorem under Par. 1428, Act 
of 1922, as jewelry. Judge Sullivan, in 
finding in favor of the protestant holds the 
bone charms to be dutiable as manufactures. 
of bone, not specially provided for, at 25 
per cent ad valorem under Par, 1439; the 
ivory pendants, as manufactures of ivory, 
not specially provided for, at 35 per cent ad 
valorem under Par. 1440; and the strings. 
of bone beads as articles of beads at 60 
per cent ad valorem under Par. 1403. 








Russian Government to Sell Platinum 
in United States Through Its 
Own Agents 


It became known last week that the Soviet 
Government of Russia had decided to 
market Russian platinum in the United 
States directly through its own agent, and 
formal announcements were made in the 
form of advertisements of the Precious Met- 
als Trade Co., Ltd., designated as “sole sell- 
ers of U. S. S. R. (Russian) platinum” and 
announcing its representative in the United’ 
States to be the Amtorg Trading Corp., 165 
Broadway, New York. 

At the office of this corporation the news. 
was confirmed and it was stated that plati- 
num would be marketed here in large quanti- 
ties only; that the concern did not intend’ 
to do business in small orders, and that the 
metal was not in manufactured form but was 
crude platinum, 998% fine. They are al- . 
ready quoting prices on soft platinum, but 
not on the other platinum metals. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week ending April 16, 1927 

The U. S. Assay Office reports: 


Gold bars exchanged for gold coin.... $958,941.86 
Gold bars paid depositors............ 68,756.66 
RMA iano, ence ae ee $1,027,698.52 


Of this the gold bars exchanged for goldi 
coins are reported as follows: 


Date : Exchanges 
April Re Rees kk Cad ee eee $451.876.34 
_ 1S ere ee ae ee ore GDS. NS 179,661.23: 
a Paha ala Gods Soro cee ree ye 
BR Pe wa hus iatae tiatd Mee slag ad 86.207.68 

ra DD ‘cits caer iced. cca: 97,366.86 
NG Sn eS Dee aa sacs eee 15,119.93: 
BO Pe Ee enn eae Nek $958,941.86: 








A. C. Hauer, Northfield, Minn., has moved’ 
his jewelry business into new quarters. 
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Detroit, Mich., April 18—Two hundred 
or more credit jewelers, representing prac- 
tically every section of the United States, 
met at the Book-Cadillac Hotel in Detroit 
for a three-day session during the week of 
April 11, for the purpose of perfecting a per- 
manent national organization. In reality this 
was a continuation of the meeting held sev- 
eral weeks ago in Chicago, where the or- 
ganization first took tangible form and was 
given the name of the American Credit 
Jewelers’ Association. 

One of the results of the Detroit meeting 
was the election of Morris Friedberg, De- 
troit, as president; Carl Ebann, Chicago, 
Phil Katz and H. N. Slavick, Los Angeles, 
vice-presidents; S. H. DeRoy, Pittsburgh, 
secretary; S. T. Schwartz, Washington, 
D. C., treasurer. 

The business sessions were confined strictly 
to credit jewelers, not even the wholesalers, 
many of whom were present with their ex- 
hibits in an adjoining hall, attended the ses- 
sions. No representatives of the press were 
allowed to attend. Morris Geller, Detroit, 
director of publicity, stated to the corre- 
spondent of THE JEWELERS’ CrRCULAR that 
the convention authorities had reserved con- 
trol of everything pertaining to the sessions 
and only such information as was thought 
best would be made public. 

The first order of business on the opening 
day, Monday, April 11, was registration. At 
11 a. M. the meeting was called to order by 
Carl Ebann of Chicago, temporary chairman. 
A general discussion followed which took up 
the time until the noon hour. At that time 
a luncheon was served in the main ballroom. 

At 1:30 Morris Friedberg made an address 
of welcome, this being followed by an ad- 
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Started at Chicago 


dress on “The Problem of Employer and 
Employe,” by A. N. Slavick, of Los Angeles. 
The afternoon session was then brought to a 
close by a discussion led by Charles Aron- 
berg of St. Louis, on “Merchandising a 
Credit Store.” 

The Tuesday morning session opened with 
a general discussion that continued until the 
luncheon at 12:30. This proved lively and 
extremely interesting. Scores of retailers 
from all parts of the country were given 
ample opportunity to tell something of their 
problems, and they were many and varied. 
In the afternoon S. T. Schwartz, Washing- 
ton, D. C., discussed the “Advisability of 
Effecting Collections Through Civil and 
Criminal Courts.” He was followed by 
Philip Katz of Baltimore, who spoke on the 
“Outside Jewelry Salesman.” Then came a 
talk by Arthur Fertig, of New York, on 
“Method of Paying the Income Tax,” and 
another by C. B. Shaw of Dallas, Texas, on 
“Credit Store Advertising.” 

Nothing was scheduled for Wednesday 
morning, the first meeting taking place at 
12 o'clock, when the delegates gathered at 
the luncheon tables. The address following 
was that of S. H. DeRoy of Pittsburgh, who 
spoke on “Reopening Closed Accounts.” J. 
L. Ford, of New Orleans, followed with a 
talk on “Reducing Credit Losses Through 
the Judicious Extension of Credits.” 

At 2 p. M. came the election of officers. 
Chicago was selected as the convention city 
for 1928. The convention was brought to a 
close in the evening with a banquet in the 
main ballroom of the hotel. 

H. N. Slavick, of Los Angeles, in a gen- 
eral interview relative to the convention, 
had the following to say: 
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Credit Jewelers Perfect National Body 


Representatives from All Over the United States Meet at Detroit, April 11, 12 and 13, and 
Permanent Officers Are Elected by the American Credit Jewelers Asoociation Recently 


“Our organization is not an old one in any 
sense. It has its work cut out, and it is going 
to function in the most acceptable way. We 
jewelers engaged in doing a deferred payment 
business realize that only through a national 
organization which has formulated and 
adopted a stringent code of ethics, and ac- 
cepted a business standard, can we hope to 
establish that confidence which is so essen- 
tial to permanent success. Many of us have 
conducted our business along the highest 
lines, but there has been need of a national 
organization, membership to which is to be 
likened to a certificate of character, not only 
for the individual, but for the goods he 
handles. 

“We want to establish methods of uni- 
formity, and create systems that will lend 
dignity to our ways of doing business. We 
want to make it possible for people to make 
a deferred payment purchase when the finan- 
cial outlook justifies it, and at the same time 
to prevent others from assuming obligations, 
the discharging of which entails great self- 
denial and even hardships. 

“Probably no country in the world has such 
extensive credit systems in the retail trades 
as the United States, and broadly it is all 
connected most acceptably with full recogni- 
tion of the purchaser’s interest as well as 
those of the seller. It is our desire to bring 
the entire credit jewelry business up to the 
standard established and maintained by the 
leaders in the trade. That this wish is gen- 
eral is evidenced by the number of men in 
attendance at this convention, and there is 
not a part of the country without representa- 
tion. 

“Our program is a broad and helpful one, 
and we have listened to addresses of the most 








MEMBERS OF THE AMERICAN CREDIT JEWELERS’ ASSOCIATION IN SESSION AT THE BOOK-CADILLAC HOTEL IN DETROIT ON APRIL 11-13. 
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* STARLITE 


(Blue Zircon) 


So named because of the unusual scin- 
tillating quality of its brilliancy like that 
of a twinkling star. 

This outstanding characteristic—and 
its beautiful blue coloring make it 


A TRULY IDEAL GEM 
LUCIAN M. ZELL 


522 Fifth Avenue New York 


* See article by a noted gem expert, published 
in THE JEWELERS’ Crrcutar, March 23, 1927 
Page 65. 
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constructive character by men whose achieve- 
ments entitled them to consideration. I be- 
lieve that the American Credit Jewelers’ As- 
sociation is destined to be a tremendous force 
in our business, and that its indorsement of 

s will be analogous to the old English 
Hall Mark, and its certificate of membership 
will mean much to purchasers.” 





Convention Notes 

There was not a more popular place at the con- 
vention than the 1232 suite of rooms occupied by 
the representatives of S. Bruner, Inc., New York. 
It was in this suite of rooms that Louis Shoen and 
Joe Fishbein acted as royal hosts to the jewelers 
in attendance at the convention and talked Brunvil 
watches. The walls of the rooms were covered with 
pictures and merit talks of this well known line. 
These hosts made many friends for Brunvil. 


* * * 


The Bulova Watch Co. of New York was well 
represented. In fact it was largely represented. 
John Ballard, sales manager and host in chief, was 
ably assisted by Mort Evans, Michigan and Indiana, 
Alfred O. Bald, New York, Sam Epstein, Ohio and 
N. J. Teguns, Texas and Oklahoma. These 
hospitable representatives entertained and talked 
Bulova watches in a suite of three rooms on the 
eighth floor. Few jewelers at the convention failed 
to visit those headquarters. 








Oregon Jewelers to Hold Annual 
Convention at Corvallis 


May 2 and 3 


PorTLAND, Ore., April 13.—The program 
for the convention of the Oregon Retail 
Jewelers’ Association which is to be held in 
the convention hall at the Hotel Benton, 
Corvallis, May 2 and 3, has been arranged, 
and includes many interesting features. 

On Monday, May 2, the jewelers will 
register and receive badges on arriving at 
the hotel and will be welcomed by a re- 
ception committee consisting of R. G. War- 
ren, Wm. Konick, F. M. French and Frank 
G. Will. A golf tournament will begin at 
9 aM., and last until 12 o’clock. The golf 
committee in charge of this event consists 
of A. S. McIntyre, T. W. Young, Lance 
H. Smith. C. E. Ingalls, president of the 
Corvallis Country Club, is the host of the 
jewelers. 

On Monday afternoon, the convention 
will start when President W. H. Saxton 
calls the meeting to order at 1:15 p.m. A 
greeting will be extended by E. T. Reed, 
College Editor, O.A.C., and the response 
will be made by Carl T. Grieve, Portland, 
Ore. This will be followed by an address 
by Newall H. Comish, proprietor of Eco- 
nomics and Sociology, School of Commerce, 
of O.A.C., on the subject “Economic As- 
pects of Merchandising Jewelry.” This ad- 
dress will be followed by one by W. J. 
Hindley, managing director of the Wash- 
ington State Retail Merchants’ Association 
on the subject, “The Jeweler and His Com- 
petitors.” These addresses will be followed 
by a round table discussion in charge of 
Wm. Delschneider. 

On Monday evening, the delegates will be 
entertained by dancing at the Hotel Benton 
ballroom from 8 to 10:30 p.m. 

On Tuesday, the convention will be called 
to order at 9 a.m., and an address delivered 
by a regional vice-president of the Ameri- 
can National Retail Jewelers’ Association. 
This will be followed by an address by 
Stanley A. Pope, of the Horological In- 
stitute of America and by an address by 
W. J. Hindley. These addresses will be 
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followed by a round table discussion with 
O. L. Skeies, as chairman. 

A noon-day luncheon will be served, the 
jewelers being the guests of the Chamber 
of Commerce. 

On Tuesday afternoon, an address will 
be delivered by Prof. J. Leo Fairbanks, 
Professor of Art, A.O.C., on “Art and 
the Jewelry Industry.” This will be fol- 
lowed by an address by a representative of 
the American National Retail Jewelers’ As- 
sociation and then Douglas C. Linvingston, 
Professor of Geology of the School of 
Mines, O.A.C., will talk on “Gems from 
a Mineral Point of View.” 

Reports of the various committees will 
then be submitted, officers elected, unfin- 
ished and new business transacted and the 
afternoon session adjourned. 

On Tuesday evening, a dinner dance will 
be held in the hotel. 








Illinois Program 
Details of the State Retailers’ Convention 
at La Salle May 2 and 3 Announced 
by Secretary Stern 

Cuicaco, April 16—Announcement was 
made today from the office of Herman C. 
Stern, secretary of the Illinois Retail Jewel- 
ers’ Association, that the program for their 
20th annual convention has been arranged. 
Much time and thought has been given to the 
arrangement of the program, and speakers 
have been arranged for to give talks that are 
of great interest to the retail jeweler. The 
committees have worked hard all during the 
year to make this convention the largest and 
best ever held by the association. All they 
ask of the retail jeweler in the State of 
Illinois is to be on hand and to co-operate 
with them. 

Retail jewelers with their families and 
guests will meet in a body and motor to 
Joliet, where they will be joined by other 
members of the association. Dinner will be 
served at one of the local hotels in Joliet. 
From there the party will motor to Starved 
Rock, where they will be met by a delega- 
tion of La Salle jewelers. A buffet luncheon 
will be served there at 7 P. M. 

The balance of the program is as follows: 


PROGRAM 
Monpay, May 2 


9.30 a.m. Registration at Convention Hall, 
Kaskaskia Hotel. 
10.30 Address of Welcome on Behalf of the 
City, Mayor Peter E. Coleman. 
Address: of Welcome on Behalf of 
Local Jewelers, Henry Linnig. 
Response, Ben J. Hagamann, Chicago. 
11.30 President’s Address. 
Secretary-Treasurer’s Annual Report. 
Appointment of Committees. 
12.00 Adjourn for lunch. 
Ladies meet in Lobby for luncheon at 
Country Club. 
1.45 p.m. Convention called to order. 
2.00 Address, A. M. Hirsh, Chicago. 
Subject, ‘Cooperation of the Whole- 
saler with the Retailer to eliminate 
the retailing Jobber.” 
2.30 Address, John Leiner, Vice President, 
Ben Allen & Co., Chicago. 
Subject, “‘Why The Retailer Should 
Patronize the Jobber.” 
Be bs Address, Lowell Spence, Supt. Pinker- 
ton Nat’l. Detective Agency. 
Subject, “The Hold-up man and your 
Protection.” 
4.00 J. B. Caughey, Elgin. 


Watch in progress of construction— 
Moving Picture. 
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Tuerspay, May 3 


9.30 a.m. Meeting called to order. 
9.45 Address, A. W. Anderson, Neenah, 
Wis., Sec’y. American National 
Retail Jewelers Association. 
Subject, “‘A message from the National 
Association.” 
10.15 Address, Harry R. LaTowsky, Mer- 
chants Service Bureau of the 
National Cash Register Company, 
Dayton, Ohio. 
Subject, “The Difference Between the 
Workman at the Bench and the 
Salesman.”’ 
10.45 Address, Emerson Bishop of Bacchus & 
Bishop, Public Accountants, Spring- 
field, Ill. 
Subject, “‘Budgeting of Expense and 
Purchases.” 
TEES General Discussion. 
Reports of Committees. 
Election of Officers. 
Selection of meeting place for 1928. 
Adjournment, 
Lunch. 
Meet in Lobby for tour of Western 
Clock Co. factory and automobile 
ride. 
6.30 P.m. Dinner Dance. Informal Reception. 


Hospitality of Western Clock Co. 








Exhibit of Metal Wares at National 
Library in Paris 


Paris, April 6.—An Exhibition of metal 
wares of all kinds, connected with the reign 
of Louis XIV, one of: the longest and most 
glorious in French’ history, is now being 
held at the NationalLibrary, in the Rue 
Richelieu. Busts and*medals form part of 
this collection, which is very interesting in 
tracing the history of art through the cen- 
turies. 

Many gold, silver and bronze medals were 
struck to commemorate the victories won 
by the king and it is noticable that all these 
medals are designed on the same large 
general lines of unity. The three unities, 
of time, place and action for the theatre, 
the rule at the time, is transplanted into 
the design of medals, all allegorical and 
very flowery, depicting entire scenes com- 
memorating the various events. Louis XIV 
is represented at the age of five years as 
an infant “Victory,” seated on a cloud, 
holding a palm and a crown, while under- 
neath there is a medley of various weapons. 
The king is seen again leaving for the 
war, with a helmet and a baton of command, 
seated on a charger. 

Besides preserving his own likeness, car- 
ried out in gold, silver and bronze, Louis 
XIV had effigies of his generals struck in 
these metals. It is probable that these 
portraits will be preserved when the events 
they commemorate are more or less for- 
gotten and like the pictures painted to 
celebrate the various wars at this time, they 
seize on the imagination in a way no printed 
page can do. 








After an absence of 15 years from Pueblo, 
Colo., Ned E. Hirst has re-entered the 
jewelry business at Room 236, Colorado 
building. For 15 years Mr. Hirst .was in 
business with his father and many of the 
old timers will remember his establishment 
in the Baldwin Drug Co.’s store, at the 
corner of 2nd and Main Sts. Mr. Hirst is 
a pioneer jeweler and watchmaker, and was 
official watch inspector on a number of rail- 
roads in different sections of the United 


States. 
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Auction Bill Passed 





Pennsylvania Bill Accepted by House and 
Senate Now Awaits Signature 
of Governor 


PHILADELPHIA, Pa., April 15.—Pennsy]l- 
yania at last has a measure under which it 
will be hard going for the jewelry auction 
fakers, if it is enforced, not only by State 
authorities but by the local officials. The 
bill, sponsored by the Pennsylvania Retail 
Jewelers’ Association, had an easy passage 
through the House of Representatives, but 
met with an unexplainable delay in the Sen- 
ate, where it was referred to the committee 
on judiciary and remained there for several 
weeks, those in charge of the measure fear- 
jng it was to be “pickled,” the legislative 
term for forgotten. However, President 
F. L. Davis of the State association, Mr. 
‘Smyth of Renovo with members of the legis- 
lative committee of the organization got 
‘busy, and on April 5 and 6 the bill was re- 
ported out. On the 6th, it came up for 
second reading and a brief amendment, ex- 
empting legitimate auctioneers from the 
penalties under the act, was made. The bill 
came up for its third and final reading dur- 
ing the closing days of the session, and for 
-a time there was fear it might get lost in the 
flood of other last moment measures. It 
‘was shephered through carefully, however, 
and now awaits the signature of Governor 
John S. Fisher to become a law. 

The measure has “teeth” in the opinion of 
those who sponsored it, and is even stronger 
than the bill which was passed two years 
ago but vetoed by Governor Pinchot after 
-an amendment had been tacked on exempt- 
ing Philadelphia from its provisions. The 
present bill provides in brief that every 
person conducting an auction of jewelry or 
other goods, certain legitimate lines being 
-exempted, must obtain a license from the 
county treasurer at a cost of $100, must 
file a bond in $5,000 to the State and show 
his county license to the officials of any city, 
town or borough where the auction is held, 
also paying the municipal fee in those places. 
He must be truthful in describing his goods, 
and this section is described in the bill as 
-constituting a warrantee of his wares. 
Neither must he employ “barkers,” “by- 
bidders” or “cappers” in the language of the 
bill nor employ the use of false or fictitious 
‘bids by any person. It also is provided 
that visiting auctioneers must not form an 
association with local dealers for the pur- 
pose of aiding their auctions. 

A fine of $500 or imprisonment for three 
months is provided for any violations of the 
act, together with forfeiture of the $5,000 
bond if the State authorities hold the viola- 
tion is flagrant enough to warrant it. In- 
sistence on the provision against misrepre- 
senting the goods on sale is regarded as 
one of the sharpest “teeth” in the bill. 

With the bill a law, the next problem is 
one of enforcement, and the State associa- 
‘tion intends to see that this is done by hav- 
ing its members stir the police to that end 
i every city, town or borough where auc- 
tion fakers are flourishing. One of the first 
steps will he taken in this city, where Mar- 
“ket and other streets are infested with the 

- fakers. . 

Aside from the passage of the auction bill, 
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jewelers are disappointed at the failure of 
the Legislature to enact the _ repressive 
measures against crime urged by police and 
business interests of the State. These in- 
cluded a stringent act against carrying dan- 
gerous weapons, a_ habitual criminal act 
modeled somewhat on the New York 
Baumes law and other measures that would 
have made robberies of jewelry and other 
stores, when the robber was armed, subject 
to the heaviest penalty next to the death 
one. 

The farm interests of the State opposed 
the weapon carrying act, asserting it would 
interfere with their protection against rob- 
bers or tramps, and the bill was killed. To 
cover the defeat of the other measures a 
commission to study the crime situation in 
this State was authorized, and it is expected 
the Governor will name the members within 
a few weeks. This body is to report its 
recommendations at the session of the Leg- 
islature two years hence. Meantime, this 
State is flooded with old-time criminals and 
gunmen from New York, driven from there 
by fear of the Baumes act, and the police 
here are meeting the situation by incessant 
raids on haunts of the underworld and the 
holding, whenever possible, of all  sus- 
picious characters who may be wanted in 
other cities. 








Death of Frederick Fischer 


Frederick Fischer, employed for 58 years 
by J. B. Bowden & Co., 15 Maiden Lane, 
New York, as a ring maker, died April 14 
at St. Catherine’s Hospital, following an ill- 
ness of about two weeks. Death was caused 
by heart failure, after he had been at the 
hospital five days and came while he was 
asleep. The funeral was held from his late 
home 110 India St., Freeport, L. I, last 
Saturday and interment was in the Lutheran 
Cemetery, Middle Village, on Sunday. 

Mr. Fischer was born May 12, 1855, on 
Ave A, New York city, and following his 
early years he went to work on July 16, 
1869, as an apprentice in the factory. He 
was a faithful and efficient workman and 
became an expert ring maker. He made 
over 100,000 wedding rings during his years 
with the concern. During his long career in 
the jewelry business he enjoyed good health 
and until his late illness had been active. 
He was married 45 years ago last February. 

Deceased is survived by his widow and 
one son, Frank. 








Death of Horace N. Wheeler 


EvansvIL_e, Ind., April 16.—Horace N. 
Wheeler, 71 years old, retail jeweler and 
watchmaker and one of the pioneer business 
men of Dana, Ind., died at his home in that 
city on Wednesday, April 13 after a short 
illness. He was well and favorably known 
to the trade in that section of the State. 

Mr. Wheeler for a number of years had 
been an active member of the Methodist 
Episcopal Church of Dana and was member 
of the orchestra of the church for many 
vears. He was a charter member of the 
Dana Lodge of Knights of Pythias. 

Mr. Wheeler is survived by the widow, 
two sons, William V. Wheeler, of India- 
napolis and Horace Daniel Wheeler of 
Terre Haute, Ind., and two daughters, Mrs. 
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Lotta W. Jewell, of Dana, and Mrs. F. C. 
Gilbert, of Decatur, IIl. 

The funeral services were held on Satur- 
day, April 16 and were largely attended. 
3urial was in the cemetery at Dana. 








Kansas Jewelers Expect Big Attend- 
ance at Topeka Convention 
April 25, 26 and 27 
Topeka, Kans., April 16—Plans for en- 
tertaining 500 members of the Kansas Retail 
Jewelers’ Association at the annual conven- 
tion to be held here April 25, 26 and 27, are 
complete. One of the most interesting pro- 
grams in the association’s history has been 
formulated by President V. W. Huffman, of 
Herington, who will come early to have 

active charge of the preliminaries. 

The Kaw Krows, an organization composed 
of traveling salesmen and representatives of 
wholesalers and manufacturers, have ar- 
ranged a golf tournament for Monday, 
April 25, on the Country Club course. A 
silver loving cup, two feet high, will be 
given as first prize. A party at the Country 
Club will follow the tournament, with the 
Kaw Krows as hosts. 

Registration for the convention proper will 
begin Tuesday morning at the Hotel Jay- 
hawk, where headquarters will be main- 
tained. The Kaw Krows have reserved one 
entire floor for displays and entertainment 
of delegates. 

President Huffman will call the convention 
to order at 10 o’clock Tuesday. Earl Brown, 
secretary of the Chamber of Commerce, 
will deliver the address of welcome, to 
which E. W. Carruth, of Herington, will 
respond. The president’s address and report 
of the secretary, H. J. Tholen, of Hays, will 
follows. 

Pryor Irwin, of Kansas University, will 
deliver three addresses during the conven- 
tion. Mr. Irwin is a merchandising specialist. 

Tuesday afternoon Ed Fanske, secretary 
of the Nebraska Retail Jewelers’ Associa- 
tion, will talk. Frank Bangs, past president 
of the Kansas association, also is scheduled 
for an address at this session. 

Topeka jewelers will be hosts to conven- 
tion visitors at a banquet Tuesday evening. 
An elaborate entertainment program has 
been arranged. 

Among the speakers on Wednesday’s pro- 
gram are: Governor Ben S. Paulen, A. W. 
Anderson, Neenah, Wis., secretary A. N. R. 
J. A.; W. F. Chaves, Supt. C. M. Reed, of 
the Pinkerton Detective Agency, and Prof. 
L. N. Flint, of Kansas University. 

Professor Flint has made an extensive 
survey of retail business in Kansas and will 
give a comprehensive report, with special 
reference to the jewelers’ business. 

The convention will close Wednesday 
night with a banquet, ball and entertainment 
given by the Kaw Krows. Fred Sands, 
Kansas City, Mo., president of the Kaw 
Krows, promises some unusual features for 
the evening. 

Miss M. L. Addis, chairman of the local 
committee in charge of arrangements, has 
issued an appeal to every jeweler to bring 
his wife, daughter or sweetheart to the con- 
vention. A bridge-luncheon is being ar- 
ranged for the women visitors, with sight- 
seeing tours and other forms of entertain- 
ment especially for their benefit. 
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Another Salesman Robbed 





New York Jeweler Leaves Sample Cases in 
Locked Car but Bandits Smash Glass 
and Escape with Loot 


PHILADELPHIA, Pa., April 19.—No trace 
has been found by the detectives working 
on the case of the two well dressed young 
men who calmly smashed the window of the 
sedan in which Philip Marenstein, jeweler 
at 170 Broadway, New York, had locked his 
sample cases containing diamond mounted 
and miscellaneous jewelry, all valued at 
$25,000, and took the cases while Maren- 
stein was in a jewelry store here. The 
police are certain the salesman had been 
trailed from New York by the thieves. 

Automobile window smashing, according 
to the detectives, is a development of the 
jewelry window smashing game and a new 
menace to jewelry salesmen, who warned 
by many thefts from their cars, no longer 
leave them unlocked even for a few mo- 
ments while they are calling on their cus- 
tomers. In this case Marenstein carefully 
locked his car after he had taken out two 
sample cases, while making a call on Samuel 
Pearlstein, 838 South St. He left his car 
parked in front of a hardware store adjoin- 
ing the jewelry store. 

Hardly had he entered the store when a 
truck halted just behind his car. Two 
young men jumped from the truck. Mayer 
Janofsky, who has a hardware store next 
to that of Pearlstein’s, was standing in his 
doorway. For an instant, the young men 
hesitated then one went into the Janofsky 
store and asked for a screwdriver. He 
looked over several, haggled over the prices 
and finally took one, offering a $5 bill in 
payment. As Janofsky was handing over 
the change, he heard the crash of glass and 
as his customer ran from the store without 
waiting for his money, the hardware dealer 
followed him in time to see him and a 
companion jump on the truck which was 
driven off at top speed. 

Marenstein also heard the crash of the 
glass and ran out to find the window of his 
car had been smashed and his cases taken. He 
and Janofsky and Policeman Fouche ran 
after the truck which had turned into 9th 
St. but were too late to even notice the 
number. 

Detective Dowling, who is working on 
the case, is of opinion that the thieves are 
from New York and had followed Maren- 
stein all the way to this city awaiting a 
favorable opportunity to get at the car. 
Finding the door locked they resorted to 
window smashing tactics. 


Philip Marenstein, jeweler, 170 Broad- 
way, whose automobile was broken into and 
robbed in Philadelphia, Pa., last Thursday 
evening, returned to New York the follow- 
ing day. The loss suffered by the jeweler 
1s not covered by insurance, his policy hav- 
ing been cancelled by the insurance com- 
pany the latter part of March after being 
msured for about eight months. It is 
claimed that the same company cancelled 
about 200 other policies carried by concerns 
m the trade at about the same time the 
Marenstein policy was cancelled. 

The smashing of the window in Mr. 

arenstein’s car occurred at 5:10 P. M. 
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Thursday while the jeweler was calling on 
a South St. dealer. The robbery was wit-. 
nessed by many passersby, as South St., 
Philadelphia, is a busy thoroughfare particu- 
larly around 5 o’clock in the evening. Mr. 
Marenstein had been in Philadelphia and 
was planning to go to Baltimore when the 
robbery occurred. 








Daring Bandits Caught 





Chicago Police Beseige and Capture Gang 
Who Led by Girl Held Up Milwaukee 
Jewelry Store 


Cuicaco, April 15—Tears dimmed the 
eyes of Helen Konkel today as she stood 
before Judge Samuel Heller to answer with 
her companion, Joseph Meshinsky, Clarence 
Swanson and Carl Ness to a charge of rob- 
bing Joseph Robinson, jeweler at 1551 
Milwaukee Ave., of jewelry to a value of 
$7,000. Whether they were tears of repent- 
ance or the after effect of tear bombs used 
by the police to effect the capture was not 
certain. She was held on bonds of $15,000 
on charges of robbery with a gun and the 
case continued to April 22. Her companions 
were also held under bond and their cases 
continued. 

About 5 o'clock Wednesday afternoon 
three men and a young woman entered the 
store of Robinson and in regulation style 
forced those present to the rear of the store 
and while the young woman guarded with 
her automatic the men gathered up the 
jewels. Their work complete the men left 
the store, their retreat covered by the girl 
and her revolver. 

While the hold-up was daring and spec- 
tacular the capture of the bandits was more 
replete with thrills. The men, in their con- 
fession, gave full credit to Helen, sweet- 
heart of Ness, for iron nerve and _ bold 
leadership and at the same time found fault 
with her for being “dumb.” This same 
girl while pointing her revolver at the 
jeweler and covering the retreat left her 
handbag in the store and in this was the 
telephone number of the Ness home on 
Sacramento Blvd. 

The house was quickly located and the 
police led by Lieut. John Sullivan, who 
discovered the bag, rushed to the home of 
young Ness. Sullivan placed men around 
the house and walked up to the door and 
rapped. Helen opened the door. As she 
saw the police she called a big dog which 
sprang at the police. Sullivan killed the 
dog, the door slammed and three shots were 
fired through the panel of the door. The 
police retired as other shots were fired from 
the house. Reinforcements were then sum- 
moned and 45 policemen responded and the 
house was besieged. As revolvers cracked 
from within windows were broken with 
rocks and tear bombs thrown in. More than 
an hour was thus consumed and then the 
tenants of the place began to stagger out of 
the house. 

The woman and two of her companions 
were identified positively by Mr. Rob- 
inson. 








The new store of the Brothers Jewelry 
Co., at 1126 State St. Erie, Pa., has been 
formally opened. 


Sent to Prison 





Notorious Woman “Pennyweighter” Goes to 
Penitentiary After Her Arrest 
in New York 


Minnie Leider, also known to the police 
as “Rose St. Clair,” “Betty Foster” and 
“Helen Jordan” who was arrested several 
weeks ago by Captain “Matt” Stratton, Gen- 
eral Superintendent of the Jewelers’ Co- 
operative Bureau was brought into Part I, 
Court of Special Sessions, New York, last 
Thursday and sentenced to serve from six 
months to three years in the penitentiary. 
This woman was arrested by Captain Strat- 
ton on a fugitive warrant issued in 1925 
after she failed to appear to answer a charge 
of shoplifting. 

Minnie Leider is considered one of the 
most notorious pennyweighters and shop- 
lifters operating in this country and her 
arrest by Captain Stratton caused a great 
deal of favorable comment among his col- 
leagues in the department. After Captain 
Stratton had taken her into custody in the 
East Side section of New York where he 
recognized her through a photograph pub- 
lished in a previous issue of THE JEWELERS’ 
CrrcuLar, he started marching her to the 
police station on 5th St. When within a 
short distance from the station house, she 
broke loose but Captain Stratton, who 
fortunately still retains some of his ability 
as a sprinter had no trouble in overcoming 
her. Putting her in a taxicab, they con- 
tinued on their way. This woman may 
apply for parole after serving six months 
but it is the opinion of many that her 
record which shows 13 arrests will hold her 
behind prison bars for the maximum term 
of three years. 








Files Bankruptcy Schedules 





Assets of Capital Loan Co., Philadelphia, 
Placed at $78,942 with Liabilities 
of $124,075 

PHILADELPHIA, Pa., April 19.—Schedules 
of George Hahn, trading as the Capital 
Loan Co., at 24 N. 12th St., read like a 
blue book of Philadelphia jewelers. There 
are only a few New York creditors listed, 
these being: Dan J. Massin, $300; S. 
Brandler, $2,300: Murray Masin, $300; 
Rosenthal & Kaplan, $900; Reiner & Ber- 
kow, $1,324; M. Schiff, $425; and J. & H. 
Flyer, $412. All are for merchandise, 
mostly diamonds. 

The Philadelphia creditors are: D. Atlas & 
Co., $1,115; Benjamin Abraham, $2,400; 
J. M. J. Costello, $5,677; Harry Gordon, 
$4,558; Hoffman & Co., $6,356; Himel- 
famb & Zeper, $2,799: S. Lesse & Sons, 
$983; Joseph L. Matz, $21,090; Philadelphia 
Jobbing House, $2,000; John Spiegelman, 
$1,110; Harry Spivack, $15,977; Paul 
Dreher, $134: Chas. H. Dean, $115; Wil- 
liam Fisher, $135; Leven & Son, $109; M. 
Sickles & Sons, $413: Charles Stiwalt, 
$2,050; Nigman & Ranin, $1,535; L. P. 
White, $278. 

Liabilities total $124,075, while Hahn 
gives his assets as $78,942, including insur- 
ance policies for $30,000, of the liabilities 
$39,000 are secured and $111,484 are un- 
secured. 
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| EYSTONE Watch Cases as- 
sure longer life for the movement 
and greater satisfaction for the owner. 
They satisfy every demand for style 
and good looks. They help sales. 
They build reputation for you. 


THE KEYSTONE WATCH CASE COMPANY 
Established 1853 


Riverside, New Jersey 
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“Bootleg” Watch Dials 





New York Watch Concerns Found Guilty 
and Fined for Selling Dials Stamped 
“Elgin” and “Waltham” and Not 
Made by These Companies 


The making or marketing of “bootleg” 
watch dials cost nine individuals and firms in 
New York heavy penalties last Friday when 
brought before the Court of Special Ses- 
sions, where they were charged with violat- 
ing Section 2354 of the Penal Law, which is 
more commonly known as the Trade-mark 
Law. All of the defendants, who had pre- 
viously pleaded guilty, were accused of 
manufacturing or selling watch dials con- 
taining the names of the “Waltham Watch 
Co.” or the “Elgin National Watch Co.,” 
which are not made by these concerns, but 
which were used on movements of the com- 
panies. 

Marcel Courvoiser, who was charged with 
being a manufacturer of these dials, was the 
heaviest sufferer, being sentenced by Judges 
Salmon, Healy and Herbert to serve 30 days 
in the workhouse. The U. S. Watch Dial 
Mfg. Corporation, another alleged maker, 
was fined $500. On charges of selling these 
“bootleg” dials the following were each fined 
$100: Liberty Watch Case Co., Diel Watch 
Case Co., Inc., Alfred Contardi, Frank Con- 
tardi, Samuel Spitzer, Philip Sloves and 
Benjamin Reshnik. 

Two other defendants, Samuel Michaelson 
and Philip Silver, have pleaded not guilty 
and were released in bail of $500 and $300, 
respectively. Both will be placed on trial in 
the Court of Special Sessions on April 25. 

The actions against these defendants were 
brought under the direction of Fox, Weller 
& Wintner, attorneys of 31 Nassau St., New 
York, representing the Waltham Watch Co., 
of Waltham and Boston, Mass., and the 
Elgin National Watch Co., of Elgin and 
Chicago, Ill. These concerns combined to 
make criminal charges against some of the 
conspicuous sellers of dials, claiming viola- 
tions of Section 2354 of the Penal Law, 
which makes it a crime to sell or keep for 
sale any article of merchandise to which is 
affixed the trade-mark of another without 
the latter’s authority, or to use a trade-mark 
which falsely indicates that the merchandise 
to which it is affixed is the product or manu- 
facture of the owner of the trade-mark thus 
falsely used. 

Assistant District Attorney Thomas Kane 
prosecuted in collaboration with Hugo Wint- 
ner, a former New York Assistant District 
Attorney, as counsel for the complainants, 
the Waltham and the Elgin companies. They 
were aided by Daniel V. MclIsaac, attorney 
. Boston, Mass., representing the Waltham 
rm, 








Business Troubles 





It is reported that the A. B. C. Novelty 
Co., Detroit, Mich., is in bankruptcy. 

An involuntary petition in bankruptcy has 
been filed against Louis Naron, Baltimore, 
W illiam D. Howard, Great Bend and 
Hoisington, Kans., has filed a voluntary peti- 
tion in bankruptcy. 

An involuntary petition in bankruptcy has 
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been filed against Morris Rike, Pueblo, 
Colo., and Amarillo, Tex. 

Walter F. Lovin, Gibson, N. C., has filed 
a voluntary petition in bankruptcy. The as- 
sets are estimated at $2,509 and the liabilities 
$5,503. 

Telesphore J. Betters, Pittsfield, Mass., 
has filed a voluntary petition in bankruptcy. 
The assets are given as $388 and the liabili- 
ties, $13,700. 

Billie Boggs, Fort Dodge, La., is offering 
creditors 30 cents on the dollar, 5 cents on 
acceptance and the balance in notes covering 


a period of two years. 








Chicago Retailers and Wholesalers 
Meet to Cooperate in Stopping 
Retailing by Jobbers 


Cuicaco, April 18—A preliminary meet- 
ing to effect permanent cooperation between 
wholesalers and retailers of the city was 
held at the Sherman Hotel last Friday morn- 
ing. The meeting was attended by the 
officers and directors of the Greater Chicago 
Retail Jewelers Association and executive 
representatives from about 50 wholesalers 
and manufacturers. The meeting was called 
by the Greater Chicago Retail Jewelers 
Association for the purpose of enlisting as 
honory members all wholesalers and manu- 
facturers willing to cooperate with the re- 
tailers in effecting a distribution of jewelry 
and allied lines through legitimate chan- 
nels, each branch of the trade confining 
distribution through the recognized channel 
for that branch. 

Retail jewelers allege that some whole- 
salers make sales direct to consumer and 
it was to eliminate this and confine the sales 
of wholesalers to those for resale purpose 
that the Greater Chicago Jewelers Associa- 
tion was organized. 

The directors were much encouraged by 
the friendly and sympathetic spirit shown by 
representatives of the wholesale trade. Com- 
mittees have been appointed and it is ex- 
pected that through their efforts a coopera- 
tion will be effected that will reduce 
materially, if not completely eliminate an 
evil that has always existed in the jewelry 
trade. 








Suspect Arrested Following Illinois 


Watch Case Co. Robbery at Elgin 


Cuicaco, April 18—Roy Warner, 36 
Drexel Ave., was held over for the Grand 
Jury last Saturday as a suspect in the rob- 
bery of the Illinois Watch Case Co. at Elgin, 
April 9. Bonds were fixed at $5,000. 

Warner was arrested on information given 
by Fred Peters, night watchman of the plant. 
Peters told police Warner had worked for 
the company two years ago as electrician 
and voice and general appearance had been 
familiar at time of robbery. 








A. H. Pond. president of A. H. Pond 
Co., Inc., Syracuse, N. Y., has returned from 
a European diamond purchasing trip, and 
reports very noticeable improvement in con- 
ditions since his trip of a year ago. The 
stabilization of French and Belgian cur- 
rencies and of labor costs tends to also 
stabilize values of diamonds and_ other 
‘precious stones. 
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Hold Semi-Annual Meeting 





Members of New York Watchmakers’ Society 
Elect Officers and Discuss Inter- 
esting Topics 

The New York Watchmaker’s Society 
held its semi-annual meeting recently at the 
headquarters of the organization, 1253 Lex- 
ington Ave. President Jacques LeRoy 
presided and during the evening, officers 
were elected and several interesting dis- 
cussions took place. 

At 8:30 p. m., after President LeRoy 
rapped for order, the minutes of the previous 
meeting were read and approved. Corres- 
pondence received since the last session was 
also read to the members after which several 














PRESIDENT-ELECT 


JACQUES LEROY, 
committees submitted their reports. The 
next order of business was the election of 
officers to serve for the years 1927 and 1928. 

Jacques LeRoy was re-elected president, 
and Richard Walters, Tiffany & Co., who 
has been acting as temporary secretary, was 
selected as recording secretary. At the 
present time Mr. Walters is abroad. 

For the good and welfare of the society, 
the suggestion was made by Karl Plepla, 
with the Gruen Watch Co., that a keener 
interest should be shown in immigrant 
watchmakers. It was pointed out that they 
should be placed in positions according to 
their ability and that the members of the 
society should encourage them to join the 
watchmakers’ organization where they can 
derive great help for the further develop- 
ment of the trade. 


The New York Watchmaker’s Society 
will celebrate its 61st anniversary next 


month and plans for this affair will be 
definitely announced at a later date. Rochus 
L. Solomon with the Charlton Co., urged 
the society to have a good representation at 
the next meeting of the H. I .A., which takes 
place in Washington, D. C., sometime dur- 
ing May. President LeRoy closed the meet- 
ing with a few words of appreciation for 
the large attendance and for his re-election 
and extended hearty greetings for the Easter 
season, 
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BENRUS stands for 


Fair Competition 








Benrus dust proof cases are sold on their merits. 





Benrus does not imitate. 





Benrus believes that it is improper and unnecessary 
to drag the whole trade into a private controversy. 





Benrus is prepared to establish, in a suit which 
Benrus is ready to defend, that no valid patent 


is violated. 








Benrus will hold liable for damages anyone who 


charges Benrus as an infringer. 





We will continue to serve our customers as hereto- 
fore with dust proof cases that are beautiful in style, 
serviceable and different in construction 

from others now on the market. | 


BENRUS WATCH COMPANY 
New York City 




















April 20, 1927 


THE JEWELERS’ CIRCULAR 


69 


Unfounded Attack on the Jewelry Trade 


Article on Platinum in Magazine Section of Hearst Newspapers a Tissue of Half Truths and 
Deliberate Falsehoods. Government Officials Quoted Repudiate Statements Made as 


to Platinum Jewelry. 
Africa, Known Since 1923. 





Alleged “New” Discovery of Platinum in South 
National Jewelers Publicity 


Association Works to Get a Retraction 


[' has become known through a famous 
trial in Michigan at the present time that 
legally, it is impossible to libel a race, a 
community or an industry, yet actually this 
can be done at least as far as an industry 
is concerned and the jewelry trade as an 
industry is constantly the victim of libelous 
statements by irresponsible newspapers and 
magazines. One of the most striking ex- 
amples of this was an article published, 
April 10, in the American Weekly, the 
magazine section of the New York Ameri- 
can and other Hearst newspapers of the 
country, which has already caused much 
annoyance, if not distinct loss to retail 
jewelers all over the country. The article 
was headed in large type across the entire 
page, “Accidental Discovery That Will 
Make Platinum Cheaper Than Gold” and 
it consisted of a tissue of misstatements, 
half truths and deliberate falsehoods that 
would seem ridiculous to anybody who knew 
anything of the subject touched upon, but 
put the jeweler in a very bad light in the 
minds of the ignorant person who accepted 
the statements as authentic. 

Generally, the article was to the effect 
that by a new and unexpected discovery of 
platinum in South Africa, the “bottom” 
was apt to drop out of the platinum market 
any day; that it was no longer a rare metal 
and that its use in jewelry was doomed 
because platinum was only used on account 
of its value. 

After stringing together a number of un- 
related facts and half truths, the article 
ends with what purported to be a state- 
ment of the Bureau of Mines and a quota- 
tion from Frank L. Hess, a government ex- 
pert, to the effect that there was no differ- 
ence in appearance between platinum and 
nickel and that large numbers of people 
today were wearing nickel when _ they 
thought they were wearing platinum and 
that white gold was an alloy of gold, nickel 
and zinc that might contain 80 percent of 
base metal. 

But the writer, not satisfied with his at- 
tacking the value of platinum and the qual- 
ity of the goods sold as platinum, ended 
with an attack on the jeweler who may 
reset a diamond in a platinum mounting, 
making the deliberate statement that such a 
ring when delivered would contain but 
1/10 of an ounce of platinum and be worth 
about $11 whereas the jeweler will charge 
$120 for it, giving him a profit of over $100. 
The author finally concluded his article 
by asking the question, “but if and 
when it becomes known that platinum is as 
cheap or cheaper than gold—who will want 
Wrist watches, cigarette cases and other 
similar articles made out of a metal that 
looks like nickel and is not as handsome 
as gold—rich yellow gold?” 





Naturally, the retail jewelers of the coun- 
try felt the reaction of this article which 
appeared in the magazine section of papers 
in many of the biggest cities in the coun- 
try and some of these jewelers who were 
at a loss how to answer it authentically 
though they knew generally it was without 
foundation, requested THe JEWELERS’ Cir- 
CULAR to present them with facts which 
they could give to their customers and also 
their local newspaper men who had inter- 
viewed them on the subject. For this rea- 
son, we call attention to the following: 
SOUTH AFRICAN PLATINUM DISCOVERY GOES 

BACK TO 1923 

The so-called new discovery of platinum 
in Africa is not only not new but: has been 
known to the trade and commented on for 
many years. A full official report of the 
first platinum discoveries in the Waterburg 
District of the Transvaal was _ prepared 
early in November. 1923, by Dr. Percy A. 
Wagner of the South African Geological 
Survey and Tudor G. Trevor, Inspector of 
Mines. It appeared in full in the South 
African Journal of Industries in December, 
1923, was reported in this country in full 
and commented on in THE JEWELERS’ Cir- 
CULAR at the time. This and the later dis- 
coveries in the New Lydenberg fields north 
of Johannesburg were also the subject of 
articles in various papers that have been 
commented on and have been familiar to 
the jewelry trade for a long time. A very 
full article on the subject appeared in the 
Engineering and Mining Journal of April 
4, 1925, by Owen Lichter, Editor of the 
South African Engineering and Mining 
Journal which has also been commented on 
freely, and since then various companies 
have developed in these fields, but the 
platinum produced in South Africa has not 
yet appeared in this country. 

Despite this speculation in various news- 
papers in the last three years as to the 
effect of South African platinum, it has had 
ahsolutely no effect on the price of platinum 
here and even should it develop to the ex- 
tent that the most optimistic mine owners 
(or mining stock promoters expect), there 
is no thought in any ones mind that it could 
ever produce the effect predicted by the 
writer of the article in question. 

The ‘slightest attempt to verify his facts 
would have shown this writer that; first, 
the so-called new discovery was not new 
and the effects he predicted were ridiculous. 
The simplest inquiry would have shown him 
that before the war, while Russia was pro- 
ducing 350,000 ounces annually, the price of 
platinum was continually going up and was 
over twice the price of gold, and that since 
then the field for the use of platinum not 
only in the jewelry trade but in hosts of 
other industries has doubled and quadrupled. 


OFFICIALS REPUDIATE INTERVIEW 


But erroneous and ridiculous as were his 
statements in regard to the production of 
platinum, they did not compare in absolute 
falsity to the statements which he made in 
regard to the use of platinum by the 
jewelry trade. In the first place, the 
authorities he quoted, the United States 
Bureau of Mines, and Frank L. Hess, abso- 
lutely repudiated the quotation as will be 
seen from the telegram from the Bureau of 
Mines and the letter from Mr. Hess, pub- 
lished in the correspondence received from 
them by the National Jewelers’ Publicity 
Association. As Mr. Hess states in his 
letter, the Bureau of Mines has never, to 
his knowledge, made any statement in this 
connection nor has he made those attributed 
to him either officially or personally. 

That Mr. Hess is amazed at the state- 
ments made in this article is but natural 
and in the kindliness of his heart, he as- 
sumes that they must have arisen from 
the fact that the man who wrote is very 
deaf and could not understand the facts 
given to him orally. 

The statement that nickel could be and 
is passed for platinum is so ridiculous as 
to require no further refutation, but the 
statement that white gold contains as much 
as 80 percent base metal is a malicious 
libel on the manufacturing jewelry indus- 
try which, as a whole, absolutely adheres 
to the stamping laws of the States and of 
the nation. The malice of the writer is 
also shown in the equally ridiculous state- 
ment that jewelers make over $100 profit 
in selling a platinum setting for $120. 

The whole tenor of the article as well 
as the conclusions drawn by the author in- 
dicates a spite against the jeweler and the 
jewelry trade and an attempt to discredit 
it and particularly the retail jeweler in the 
minds of the buyer of fine products. 

As soon as the article appeared, THE 
JEWELERS’ CIRCULAR, the National Jewelers’ 
Publicity Association and other bodies in 
the trade attempted to find out how it 
originated and obtain a refutation. THE 
JEWELERS’ CIRCULAR laid it before the lead- 
ing organizations of the industry, asking 
them to protest to the editor of the papers 
publishing the article and to demand a cor- 
rection and also asked some of the leading 
refiners who supplied platinum to make an 
official statement that the jewelers of the 
country could use to satisfy their customers 
that the statement that the production of 
South African platinum would make this 
metal cheaper than gold, was a _ pure 
fabrication. 

Statements by. the Refiners 

The following statements in regard to the 

American weekly’s article was made by 
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April 20, 1927 
Handy & Harman, dealers in precious 
metals, by H. W. Boynton, assistant 


treasurer : 
Statement from Handy & Harman 
New York, April 18, 1927. 
“Editor of THE JEWELERS’ CIRCULAR: 

“With reference to the article published 
in the New York American April 10th, re- 
garding platinum in South Africa, we en- 
close for your attention copies of a letter 
written to Mr. Frank L. Hess of the U. S. 
Bureau of Mines, and Mr. Hess’s reply to 
a similar inquiry made by Mr. John Drake 
of the National Jewelers Publicity Associa- 

on. 
v eRegarding the South African platinum 
situation, we presume that you have received 
such statistical information as we possess. 
We have never seen any authoritative advices 
covering actual production as a whole, but 
we do not believe that the output during 
1926 was as much as 15,000.00 ounces of 
refined platinum. 

“It has been stated to us by authorities 
who should be in a position to know, that 
20,000.00 ounces would be a fair estimate of 
the probable production during the current 
year. 

“It is impossible to obtain information 
about the cost of production, since the in- 
dustry is not sufficiently developed, but esti- 
mates of profits made by the producing 
companies are predicated on the assumption 
that platinum prices will remain at about 
the current level. 

“While it is easily possible for platinum 
prices to decline perhaps below present 
quotations, we believe it extremely unlikely 
that any such decline would go below a 
selling price many times the price of gold. 
If maintained for more than a short time, 
a low price would have the effect of curtail- 
ing production considerably, not only in 
South Africa but in Colombia, and perhaps 
in Russia itself. 

“Regardless of the uncertainty of produc- 
tion and consumption, we believe any state- 
ment that the price of platinum will descend 
to that of gold to be simply ridiculous. 


“It must be borne in mind that before the. 


war when Russia was producing 300,000.00 
to 350,000.00 ounces of platinum annually 
according to reports, and when platinum 
was not in as widespread demand for jewelry 
as it is today, the price climbed: steadily up 
to about $45 an ounce, without the influence 
of war conditions or restricted production. 
“It is unfortunate that an article so ob- 
viously inaccurate as that published in the 
American should be dignified by a serious 
reply, but since we understand the interest 
among the jewelers to be considerable, and 
an answer of some sort expected, we hope 
that you will make it as strong as possible. 
If there is any specific information which 
you are lacking, we shall be glad to check 
up our files and supply you with it if we 
have it. 
“Very truly yours, 
“H. W. Boynton, 
Assistant Treasurer.” 


The statement by Baker & Co. on the 
same subject is as follows: 
Statement from Baker & Co., Inc. 


~~ Newark, N. J., April 18, 1927. 
Editor of THE JEWELERS’ CIRCULAR: 
An article entitled ‘Accipentat Dits- 


THE JEWELERS’ CIRCULAR 


MAKE PLATINUM 
appeared in the 


COVERY THAT WILL 
CHEAPER THAN GOLD’ 
New York American on Sunday, April 
10, 1927, which, to our mind, gives 
an entirely erroneous impression as regards 
the future of platinum, and its probable 
value in terms of money. 

“While it is true that platinum has been 
discovered in South Africa several years 
ago, it is a fact that so far no practical and 
economical method for extraction of the 
platinum has been developed. The occur- 
ance or appearance of platinum in this sec- 
tion is very spotty and therefore forms a 
very hazardous problem. One mill which 
had been erected to do the work in this 
territory had to be closed down because it 
did not pay—even at the present price of 
platinum. 

“There does exist, however, one or two 
places in South Africa of very limited area 
where platinum is successfully mined at 
today’s price. However, the total amount 
coming from these well controlled sources 
at the present time, and what can reason- 
ably be expected within the next two years, 
is so limited that it cannot have any ap- 
preciable effect on the general market. 

“In short, if platinum ever comes from 
South Africa in quantities, the cost of pro- 
duction and refining will be so high that 
it will, in order to be profitable, command 
a price not any different from what it is 
today, according to our opinion. 

“Very truly yours, 
“Baker & Co., INc. 
“(Signed) CHARLES ENGELHARD, 
Treasurer.” 


From a European Expert 


In commenting upon the article, a man 
who has spent years in the platinum indus- 
try as a member of one of the largest Euro- 
pean metal houses, and who bases his opin- 
ions upon personal observation in the South 
Africa district where the newspaper report 
tells of the platinum being produced, said: 

“To anyone who has any knowledge of 
the platinum situation, the story is ridicu- 
lous. It is based on a certain element of 
truth from which the wrong conclusions are 
drawn. The outlook in the article so far 
as’ South African platinum is concerned, is 
far more optimistic than were the opinions 
expressed in Johannesburg at the very top 
of the boom. 

“The lack of knowledge of the man who 
wrote the article does not need further com- 
ment than to say that the Transvaal 
Platinum, Ltd., which is the concern re- 
ferred to in the article in question, as being 
the one which is to produce platinum in 
unlimited quantities, had already gone into 
liquidation a month before the article was 
published. This liquidation was brought 
about as has already been recorded in THE 
Jewe.ers’ CIRCULAR, because of the fact 
that it was found after careful investiga- 
tion and the spending of an immense sum 
of money that to continue operating would 
not prove profitable. 

“There are great potentialities for the 
future of some of the platinum companies 
in South Africa, it may be said, provided 
that the difficulties of treatment of the ores 
and the concentrates are successfully over- 
come. But these problems have not been 
successfully met and up to the present time, 
to write a story to the effect that platinum 
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will be cheaper than gold, upon the meagre 
background of some production of platinum 
is stretching a point a long distance. Re- 
sponsible persons connected with the com- 
panies that have been producing platinum 
have expressed their conviction that even- 
tually they will be able to produce platinum 
at prices below the present price but many 
times the cost of gold, but such low cost 
of production are based on a very large 
scale of operation, the size of which may 
prove to be unwarranted. If the scale of 
operation is limited, naturally the cost of 
preduction per ounce for the platinum re- 
covered will be considerably higher. 

“In the Lydenburg district where plati- 
num mining operations had been under way 
for sometime there has been a production 
running at not over 1,000 ounces a month 
with no apparent indication that there will 
be an increase in the output. In this par- 
ticular section the ore has been easy to 
treat but the fact that there are some mines 
which have been producing platinum in 
small quantities does not furnish any reason 
for a story of the kind which appeared in 
the syndicated article. 

“On the other phase of the article, 
namely, that ‘not even the expert can tell 
the difference between platinum and _ nickel 
and that many people today are wearing 
diamonds set in nickel believing it to be 
platinum,’ no further. comment is necessary 
because of the fact that the statement is too 
erroneous to be given consideration of any 
kind.” 





Statement of the Jewelry Crafts Association 


New York, April 18. 
“Editor of THE JEWELERS’ CIRCULAR: 

“In The American Weekly, the magazine 
section of the New York American for the 
issue of Sunday, April 10, 1927, there ap- 
peared an article entitled ‘Accidental Dis- 
covery That Will Make Platinum Cheaper 
Than Gold.’ 

“This story is so ridiculously unsound that 
ordinarily no reply would be made to it. 
However, because of the fact that not only 
the public but some jewelers may be led 
to believe that the statements in it are sub- 
stantially correct, because of the alleged 
quotation from officials connected with the 
U. S. Bureau of Mines, we wish you to 
publish this letter in your paper, so that 
the jewelers throughout the country may 
have the real facts to tell their customers. 

“This article begins with the statement 
that for the first time in history platinum 
has been discovered in such quantities that 
production of it will be so increased that 
platinum will cost no more than gold. The 
inference sought to be drawn is that jewel- 
ers are only using platinum now because it 
is expensive and therefore if it goes below 
gold in price, they will have to look around 
for a new expensive metal. 

“In answer to this, it should be under- 
stood once and for all that the price of 
platinum had nothing to do with its adop- 
tion by the jewelry industry as a metal for 
making jewelry. The industry was attracted 
to the use of platinum solely by the wonder- 
ful inherent qualities of the metal itself: 
such as; color ductility, durability and resist- 
ance to atmospheric conditions and to all 
corroding chemicals. 

“These qualities combined to make plati- 
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num unusually desirable for it permitted all 
sorts of beautiful motifs that could be deli- 
cately executed and brought into use many 
charming ideas for the mounting of pre- 
cious stones, at the same time retaining 
splendid wearing qualities. Besides, plati- 
num gives the best setting medium that is 
as yet known to jewelers and this with its 
beautiful color lent a new freshness and a 
harmonizing tone for the precious stones 
and enhanced the native beauty of emeralds, 
sapphires, pearls and diamonds. In fact, the 
use of platinum resulted in a renaissance in 
the work of designs because its character- 
istics offered an incentive for original de- 
signs and produced a world-wide demand 
for more elaborate jewelry than has ever 
been seen before. 

“The allegation that many people today 
are wearing diamonds set in nickel, believ- 
ing it to be platinum, is absolutely unfounded 
in fact and really a libel on the jewelry in- 
dustry and the other allegation that instead 
of nickel a substitute of white gold, which 
may contain as much as 80 per cent of the 
base metals is used, is so ridiculous that a 
denial should hardly be considered neces- 
sary. Any article containing 80 per cent 
of the base metals would be simply “plated 
ware” and according to the law, would have 
to be sold as such and by no stretch of the 
imagination could it be compared with or 
taken for platinum. 

“The statement in reference to the profit 
exacted by jewelers in their sales must have 
been made without the slightest knowledge 
of the facts, because no such profit exists. 
In every sale of a platinum ring, for in- 
stance, there must be included in arriving 
at the selling price, not only the cost of the 
metal, but the cost for designing, labor in 
making the ring, setting, polishing, engrav- 
ing, allowance for loss of metal, overhead 
and the other ordinary items that go into 
the cost of an article. 

“In view of the fact that we have this 
day received a complete denial from the 
authorities at Washington of the statements 
alleged to have come from them, this entire 
article should be construed simply as a 
puffed up, sensational story to attract atten- 
tion rather than to present any real informa- 
tion or facts. 

“Very truly yours, 
“THE JEWELRY CRAFTS ASSOCIATION, INC., 
“(Signed) Ropert S. Tippin, 
Secretary.” 





Trade Demands Retraction 


All over the country jewelers whose at- 
tention was called to the article were indig- 
nant at the misstatements published, and 
many took steps to write their local papers 
about it while others asked that the matter 
be taken up by the trade associations and 
trade papers. Most of these wrote to THE 
Jewecers’ Circucar, the Jewelry Crafts 
Association or the National Jewelers’ Pub- 
licity Association for aid. 

The National Jewelers’ Publicity Asso- 
ciation immediately got busy and_ tele- 
graphed the Bureau of Mines for a refu- 
tation of the statement and wrote letters to 
the manager of the American Weekly, the 
- Editor of the New York American and 


‘:. others which are included in the statement 


to the trade issued by that association, April 
16, which reads as follows: 
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Statement of the National Jewelers Publicity Association 


April 16, 1927. 
“To the Trade:— 

“An article entitled—‘Accidental Dis- 
covery That Will Make Platinum Cheaper 
Than Gold,’ appeared in the New York 
American, Atlanta American, Chicago Her- 
ald & Examiner, Milwaukee Sentinel Tele- 


gram, and other papers of the Hearst 
Syndicate on April 10. 
“This article attributes to the United 


States Bureau of Mines a statement which 
says— 
‘A great deal of nickel is sold in 
jewelers’ shops for platinum, at plati- 
num prices.’ 


“It further stated that Mr. Frank L. Hess, 
the Government’s chief expert in rare 
metals, said— 

‘Many people today are wearing dia- 
monds set in nickel, believing it to be 
platinum. They will never discover the 
deception unless they have occasion to 


sell the ornaments or pawn them. The 
fraud is the easiest in the world. But 
sometimes, Mr. Hess says, the sub- 


stitute, instead of nickel, is “white gold” 
—an alloy of gold, nickel and zinc— 
which may contain as much as 80 per 
cent of the base metals. It looks exact- 
ly like platinum. 

‘The profit exacted by honest jewelers 
on their sales of real platinum would 
seem to be sufficiently huge. Take a 
diamond to one of them, a_ reliable 
dealer, and ask him to set it in a plati- 
num ring. The ring, when delivered, 
will contain about one-tenth of an ounce 
of platinum, or $11 worth of the metal. 
The jeweler will probably charge $120, 
giving him a profit of over $100.’ 

* OK Ox 

Other statements appearing in this article 
are equally untrue and of serious injury to 
our business. On the Monday morning fol- 
lowing the appearance of this article (April 
11), the National Jewelers Publicity Asso- 
ciation wired the Director of the United 
States Bureau of Mines, Washington, D. C., 
as follows :— 


‘New York American April tenth quotes 
(Stop). United States Bureau of Mines 
says that a great deal of nickel is sold 
in jewelers’ shops for platinum at plati- 
num prices (Stop). A confirmation or 
denial of this statement is requested 
(Stop). Also as to statements in article 
by Frank L. Hess.’ 

“We received reply by wire, as follows :— 


‘Washington, D. C—Your telegram 
eleventh article referred to unknown 


here. Hess states he never made such 
a statement to anyone verbally or in 
writing. (Signed) Scott Turner, Direc- 
tor.’ 


“The Association also directed letters to 
the New Jersey Senators and Congressmen, 
calling their attention to the statements ap- 
pearing in this article and enlisting their 
co-operation in having the Bureau of Mines 
secure a correction. 

“Mr. Hess wrote in answer to the Asso- 
ciation’s letter of April 11, addressed to the 
Director of Bureau of Mines, as follows :— 





‘April 12, 1927. 
‘Mr. John Drake, Executive Secretary 
National Jewelers Publicity Association 
Newark, N. J. 
‘Dear Mr. Drake :— 

‘Your letter of April 11th to the 
Director, has been referred to me for 
consideration and reply. 

‘Since your wire of April 11 to the 
Director, I have gotten hold of the 
article to which you referred, but which 
I had not previously seen. 

‘The part in which the Bureau of 
Mines and I are quoted is untrue in its 
general import and in several of the 
particular statements. The Bureau of 
Mines has never, to my knowledge, made 
any statement in this connection, nor 
have I made those attributed to me 
either officially or personally. 

‘The history of the article is, I be- 
lieve, this: One of the writers of syn- 
dicate newspaper articles has been com- 
ing to me for years for “stories.” These 
I have attempted to give him from time 
to time as I found something that seem- 
ed of general interest, with the under- 
standing that I was not to be quoted, 
nor was the Bureau to be quoted. He 
had obtained a copy of a short article 
I recently wrote on the platinum de- 
posits in Wyoming (“Platinum near 
Centennial, Wyoming,” U. S. Geol. Sury. 
Bull. 780-C 1926) a copy of. which | 
enclose. He then wanted me to tell 
him something of the platinum deposits 
and platinum metals in general which 
I did. I made no such statements as 
that nickel is being sold by jewelers as 
platinum; and concerning white gold | 
told him that the American patents cov- 
ering white gold mentioned alloys of 
about 7% to 18 karat gold or as pure 
as gold ordinarily used in jewelry. 

‘I am amazed at the statements made 
in this article and can only assume that 
they arose from the fact that the gentle- 
man is very deaf, and it is more than 
likely that in some way he confused the 
18 karat with 80 per cent and then ap 
plied it to the base metal content of the 
alloys. 

‘I regret exceedingly, as does. the 
Director, not only the unfortunate mis- 
quotations, but that either the Bureau 
or I were mentioned in the article in 
any way. I am sure that I can speak 
for the Director in saying that the 
Bureau desires only to be helpful, not 
only to the jewelry trade, but to all 
other users and producers of minerals. 

‘Cordially, 
‘(Signed) FRANK L. Hess, 

Chief Engineer Minerals and Metals 

Division.’ 

(Similar letters were sent by Mr. Hess 
to the Jewelry Crafts Association, Handy 
& Harman, and others.) 

*x* * x 

“This following a similar article on March 
13, just about a month ago, entitled—‘Why 
Diamonds Should Be Cheaper Soon,’ creates 
a situation that calls for a united protest 
from our industry. Definite action was 
taken immediately following the appearance 
of this story and we believed. that “further 
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articles of this character would be eliminated. 

“The diamond story created considerable 
disturbance and we have definite information 
that it affected sales of the jewelers. The 
Association prepared a statement which was 
veleased to the Associated Press and other 
news services, not as an attempted denial, 
but as a constructive statement as to the 
true facts, pointing out that there would 
be no reduction in the price of diamonds. 
This was generally carried in the news- 
papers throughout the country at that time. 

“Immediately following the platinum ar- 
ticle, the Association released to the Asso- 
ciated Press and other news services, a 
constructive statement on the platinum situa- 
tion, and is following this with other news 
articles ‘to the newspapers; and has also 
arranged for a syndicated article on plati- 
num. Letters were directed to the editors 
of the newspapers carrying the article on 
platinum. Further steps have been taken 
with the publishers of the American Weekly 
toward the elimination of such articles in 
the future. 

“The purpose of this statement to you is 
with the request that your Association direct 
a letter to the American Weekly, 92 Gold 
St., New York city (suggested form of let- 
ter attached, or this can be rewritten as you 
deem advisable.) It would be also help- 
ful if you will spread this request among 
your members and ask them to direct a 
protest to the American Weekly and to the 
editors of the local papers which carried 
this article, against further articles of this 
character. 

“Thanking you for your co-operation, we 
are 

“Very truly yours, 
“NATIONAL JEWELERS PuBLicitry AssoctA- 

TION.” 





SUGGESTED LETTER TO BE SENT TO AMERICAN 
WEEKLY, INc., Copy on Your STATIONERY 


American Weekly, Inc., 

92 Gold Street, 

New York City. 
Attention—Mr. Merritt, Manager. 

Gentlemen: We respectfully call to your atten- 
tion the article syndicated by your organization 
to newspapers throughout the country and released 
April 10, entitled—‘‘Accidental Discovery That 
Will Make Platinum Cheaper Than Gold,’ and 
protest against the misleading and absolutely in- 
correct statements contained therein. 

We take exception to the statement that “a 
great deal of nickel is sold in jewelers’ shops for 
platinum, at platinum prices,’ and protest against 
the statement attributed to Mr. Frank L. Hess, 
the Government’s chief expert in rare metals, that 
“many people today are wearing diamonds set in 
nickel, believing it to be platinum.” Also, the 
statement that a platinum ring containing $11.00 
worth of metal is sold by the jeweler for $120.00, 
thus giving him a profit of over $100.00. 

These statements are without foundation in fact, 
and of serious injury to our business. We cannot 
conceive a newspaper publishing such statements. 
The various newspapers to which this article was 
syndicated, on one page takes the jeweler’s money 
and on the other, nullifies his attempts to carry 
on a legitimate business through the means of 
advertising in your columns. 

This article following so closely the one entitled, 
“Why Diamonds Should Be Much Cheaper Soon,” 
which appeared in your magazine section on 
March 13, and which was called to your attention 


- by the National Jewelers Publicity Association 


and others, borders very much on a deliberate 
attempt to harm the jewelry industry. For what 
purpose, we are at loss to understand. 

Trusting that this will see the end of this 
harmful propaganda directed against our business, 
we are 

Very truly yours, 
(Association Name Here.) 


THE JEWELERS’ CIRCULAR 


Copy or LETTER BEING SENT To ALL PAPERS 


CARRYING PLATINUM ARTICLE 
April 18, 1927. 


Dear Sir: Your attention is respectfully called 
to the article appearing in the magazine section 
of your issue of April 10, entitled—‘‘Accidental 
Discovery That Will Make Platinum Cheaper 
Than Gold.” 

We take decided exception to the statement at- 
tributed to the United States Bureau of Mines, 
which says— 

“A great deal of nickel is sold in jewelers’ 

shops fcr platinum, at platinum prices.” 


also, the statement attributed to Mr. Frank L. 
Hess, the Government’s chief metal expert— 


“Many people today are wearing diamonds 
set in nickel, believing it to be platinum. 
They will never discover the deception unless 
they have occasion to sell the ornaments or 
pawn them. The fraud is the easiest in the 
world. But sometimes, Mr. Hess says, the 
substitute, instead of nickel, is “‘white gold’’— 
an alloy of gold, nickel and zinc—which may 
contain as much as 80 per cent of the base 
metals. It looks exactly like platinum. 

“The profit exacted by honest jewelers on 
their sales of real platinum would seem to 
be sufficiently huge. Take a diamond to one 
of them, a reliable dealer, and ask him to set 
it in a platinum ring. The ring, when de- 
livered, will contain about one-tenth of an 
ounce of platinum, or $11 worth of the metal. 
The jeweler will probably charge $120, giving 
him a profit of over $100.” 


* * * 


Other statements appearing in this article are 
equally untrue and of serious injury to our busi- 
ness. Immediately following the appearance of 
this article, a telegram was sent to the Director 
of the United States Bureau of Mines at Washing- 
ton, calling attention to these statements and re- 
questing confirmation or denial. A reply by wire 
was received, as follows: 

“Your telegram eleventh. Article referred 
to unknown here. Hess states he never made 
such a statement to anyone verbally or in 
writing. (Signed) Scott Turner, Director.” 


Since receipt of the telegram, a letter was re- 
ceived from the Bureau of Mines, signed by Mr. 
Hess, which reads as follows: 

“The part in which the Bureau of Mines 
and I are quoted is untrue in its general 
import and in several of the particular state- 
ments. The Bureau of Mines has never, to 
my knowledge, made any statement in this 
connection, nor have I made those attributed 
to me, either verbally or personally. * * * 
I made no such statement that nickel is being 
sold by the jewelers as platinum. * * * 
I am amazed at the statements made in this 
article. * * * I regret exceedingly, as 
does the Director, not cnly the unfortunate 
misquotations, but that either the Bureau or 


I were mentioned in the article in any way.” 
* * 
* * * 


This article, following so closely one of a 
similar character, equally as misleading and _ in- 
correct, published in your paper on March 13, 
entitled, ‘‘Why Diamonds Should Be Cheaper 
Soon,” leads us to the belief that some motive 
prompts the publishing of these articles, and is 
a deliberate attempt to harm the jewelry industry. 
In the advertising columns of your paper you 
take the jeweler’s money for advertising. In your 
magazine section you nullify his attempt to carry 
on a legitimate business, through the publishing 
of articles which tend to destroy confidence and 
treate an impression that the jeweler is dishonest 
—all of this for a purpose we are at loss to 
understand. 

We sincerely trust that proper retraction will 
be made and the jewelry industry placed in a 
correct position before your readers. 

Very truly yours, 
NATIONAL JEWELERS PUBLICITY ASSN. 
JouHn Drake, 
Executive-Secretary. 





Milwaukee Jewelers Annoyed by Articles 
About Platinum 
MILWAUKEE, Wis., April 15.—Local jew- 
elers here are very much annoyed by certain 
cyndicated articles which have been appear- 
ing in the Milwaukee Sunday newspapers 
pertaining to diamonds and platinum and 
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stating that jewelers are making exorbitant 
profits on this type of jewelry. 

The Milwaukee District Jewelers’ Club 
are making every effort to prevent these 
articles from being published, as they con- 
sider them a menace to the jewelry trade. 
Letters of protest have been sent in to the 
local papers and to the National Jewelers’ 
Publicity Association asking that every 
effort be made to stop such false reports. 








Attleboro Made Jewelry Presented 
to Lord and Lady Denbigh 


ATTLEBORO, Mass., April 16.—A specially 
made square end chain and a white gold 
bracelet was presented by Col Sidney O. 
Bigney, of this city, to Lord and Lady 
Denbigh, at the Copley Plaza Hotel in Bos- 
ton last Tuesday evening, when the Ancient 
and Honorable Artillery Co. tendered a 
banquet and reception to the esteemed couple. 

Few times, if ever before, have more ex- 
clusive or elegant jewels of the type per- 
sonally presented by Col. Bigney been ex- 
hibited. Each was made under the personal 
direction of Col. Bigney, and only his most 
skilled workmen were detailed to work upon 
the two articles. Though the titled couple 
were presented with a silver service by the 
Ancient and Honorables, it was obvious that 
Lady Denbigh was thrilled by the beauty 
of the Attleboro-made bracelet.. Of 18-karat 
white gold, set with five hand-carved tiger 
eye cameos and placed in a specially pre- 
pared case to allow the full brilliance of its 
own beauty to radiate, the bracelet played 
a leading part in the program. 

The gifts were tendered in appreciation 
of the excellent reception that Lord: Den- 
bigh gave the Ancient and Honorables when 
that organization, with Col. Bigney included 
in the roster, visited England some years 
ago. The presentations in the foyer of the 
Copley Plaza were a fine sidelight of the 
official and formal reception. 

With the intricate value of the chain of 
Lord Denbigh increased by the genial feel- 
ing that prompted the gift from Col. Bigney, 
the chain will be taken back to London, 
a treasured possession of the great soldier, 
statesman, lecturer and writer, whose- 
achievements are written in heavy type 
throughout the history of the Boer War. 

As for the bracelet, Lady Denbigh ex- 
pressed her appreciation and joyfully ex- 
hibited it to friends among the Bostonians. 
The acquaintance of Lord Denbigh and ‘Col. 
Bigney started when the latter made the 
trip to Europe in 1912 with the Ancient and 
Honorables. On that occasion Lord Den- 
bigh, who is the commander of a similar 
military organization in England, acted: as 
host to the Boston commarid. The guests 
were photographed on the steps of Buck- 
ingham Palace, with his lordship occupying 


. a foremost place in the picture. The Wind- 


sor Castle was inspected through. the -in- 
fluence of the war lord, and there were 
sails up the historic and picturesque Thames, 
and theatre parties. It is in recognition of 
this, and the feeling that he shoiild ‘person- 
ally do something to emphasize ‘his apprecia- 
tion that led Col. Bigney, upon learning’ of 
the arrival of Lord and Lady Denbigh in 
this country, to conceive the plan of pre- 
senting Attleboro jewelry to the titled 


’ guests. ; 
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E. Guerriero, watchmaker, sas rooms with 
M. Jackson at 212 Union St. 

Mr. and Mrs. Walter R. Callender were 
at Shoreham, Long Island, for Easter. 

Douglas Young, of Young Bros., was in 
New York the past week on a business trip. 

William Stephens has been making im- 
provements in his engraving establishment at 
212 Union St., Room 302. 

H. A. Leuba has been increasing the facili- 
ties of his jewelry and watch repairing shop 
at 1173 Main St., Arctic. 

Leo T. Ouellette was receiving the con- 
gratulations of his numerous acquaintances 
on Saturday on his birthday. 

Harris Fellman, the Main St., Woonsocket, 
retailer, is a candidate for re-election to the 
directorate of the Chamber of Commerce of 
that city. 

Alfred J. DiMeo has transferred to the 
DiMeo Bros. Co., Inc., a tract of land with 
buildings thereon, on the easterly side of 
Tower St. 

Louis Goldberg left last week for a busi- 
ness trip with J. Solinger & Co.’s new line 
of novelties, and George E. Budlong leaves 
this week. 

Harvey J. Flint is chairman of the com- 
mittee that is staging the Boy Scout “Jam- 
boree” at the Rhode Island Auditorium next 
Saturday evening. 

Frank Kelley, representing the Manufac- 
turing Jewelers’ Board of Trade, was in New 
York and vicinity last week in the interests 
of that association. 

Among the business visitors in Boston and 
vicinity the past week was J. Robert Sweet, 
of the Providence office of the National 
Jewelers Board of Trade. 

Arthur L. Young, of Young Bros., paper 
box manufacturers, last week received a mar- 
riage license from the City Registrar’s office. 
The bride-to-be is Annie M. Hill. 

Major T. Dawson Brown, with Wolcott 
Mfg. Co., has been appointed chairman of 
Providence County for Citizens’ Military 
Training Camp affairs during 1927. 

J. Parker Ford has transferred to George 
A. Noonan two lots of land on the southerly 
side of Rochambeau Ave., which the latter 
has mortgaged back to Mr. Ford for $9,000. 

Edmund A. Truelove, who has been con- 
nected with the executive department of the 
Gorham Mfg. Co. for more than 30 years, 
has resigned to enter another line of business. 

A window in the store of Morris Sundian, 
134 Charles St., was broken the other night, 
but the thieves evidently were frightened 
away, as only a small brass clock, valued at 
$2, was missing. 

At the first meeting of the creditors of 
Daniel G. Fellman, retail jeweler, Main St., 
Woonsocket, held last week before the Refe- 
ree in Bankruptcy, David C. Adelman, was 
appointed trustee. 

FE. S. Carrier, doing a manufacturing 
jewelry business on Fountain St., this city, 
as P. S. Carrier Co., was granted a dis- 
charge in bankruptcy last week in the United 
States District Court for Rhode Island. 

Monroe Block sailed on the Leviathan 
April 9 on his usual Spring trip to France, 
Czechoslovakia and Germany, returning 
around May 28. His partner, William A. 


THE JEWELERS’ CIRCULAR 


Shawcross, was at the dock to bid him “bon 
voyage.” 

The case of Krasnow & Co. against F. G. 
Brighton was heard before Judge Nathan M. 
Wright in civil session of Sixth District 
Court on Friday. The suit was for debt on 
judgment, and decision was awarded the 
plaintiff for $21.50 and costs. 

John J. McGee has given a chattel mort- 
gage for $2,100 to Morris Abrich on personal 
property, including good will of business, 
conducted under the name of Standard Elec- 
tro-Plating Co., also personal property at 
19 and 25 Calender St., including automo- 
bile. 

The Gorham Mfg. Co. has just completed 
two bronze tablets to be placed at the big 
dam at Kent to serve as memorials of the 
members of the Providence Water Supply 
Board, under whose supervision the new 
Scituate reservoir project was carried to 
completion. 

Adelbert E. Place, of O. E. Place & Sons 
Co., was elected Deputy Grand Master of the 
Grand Council of Royal and Select Masters 
of Masons in Rhode Island at the annual 
assembly held last Tuesday. The handsome 
solid gold jewel presented the retiring Grand 
Master was designed and executed by Harvey 
& Otis. 

There was a large attendance at the 
monthly meeting of the board of directors 
of the Manufacturing Jewelers’ Board of 
Trade at the Turks Head Club on Friday 
afternoon. Several new members were ad- 
mitted and considerable routine business was 
transacted. The next meeting will be Fri- 
day, May 20. 

Horace M. Peck, secretary of the Manu- 
facturing Jewelers’ Board of Trade, who was 
appointed two weeks ago as temporary re- 
ceiver by Presiding Justice Tanner of Su- 
perior Court, of the Reynolds Jewelry Co., 
manufacturing jewelers, 187 Westminster 
St., was on Monday last made permanent re- 
ceiver with authority to sell the assets. 

Abraham Bruce, an employe with the 
Brown & Sharpe Mfg. Co. for more than 
20 years, died Saturday night at his home, 
37 Sampson Ave., North Providence, in his 
77th year, after an illness of several months. 
He was born in England in 1851 and came 
to this country in 1906.. He is survived by 
two daughters, one son and four grandchil- 
dren. 

Among the jewelery buyers reported in 
this city and vicinity during the past week 
were the following: Solomon Weinrich, of 
Weinrich Bros., Philadelphia; Mr. Maltz, of 
Emanuel Maltz Co., Chicago; Miss Bailey 
and Mrs. Bagley, of Marshall Field & Co., 
Chicago; Mr. Steinberg, of Schwartz & 
Steinberg, New York city, and A. R. Nelson, 
of the Viana Novelties, Inc., New York 
city. 

W. Irving Bullard has purchased from 
Harold B. Atwood of Danielson, Conn., the 
Williamsville Buff Mfg. Co. of Danielson, 
and will operate it under the management of 
the E. H. Jacobs Mfg. Co. of Danielson and 
Charlotte, N. C., of which concern Mr. Bul- 
lard is treasurer and manager. The Wil- 


‘liamsville Buff Mfg. Co. manufacture A-1 


buffs used by jewelers and other industries 
in the metal polishing trades. 

The following are members of the Store 
Managers’ Division of the National Retail 
Dry Goods Association, who will attend the 
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national convention at Chicago as repre. 
sentatives from this city: John Davidson, of 
Callender, McAuslan & Troup Co.; ; Richard 
E. Steed and Glenn Fargo, of Gladding’s 
Dry Goods Co.; Samuel Steiner, of The 
Outlet Co.; Robert F. Shepard, of The 
Shepard Co.; William G. Thurber, of Tij- 
den-Thurber Corp., and Edward M. Scullen, 
of Jones & Co., all of this city, and William 
O. Wood, of The David Harley Co., Paw- 
tucket. 

Fire of unknown origin broke out in a 
case of wooden drawers under a work bench 
in the establishment of the Imperial Pencil 
Co., on the fourth floor of the Metcalf build- 
ing, a five-story brick structure on Pine St, 
extending from Richmond to Page Sts., at 
3:30 o’clock last Monday morning, April 11. 
The fire was discovered by Patrolman Cum- 
mings when the flames released the sprinkler 
system. There was slight damage from the 
fire, but considerable water and smoke dam- 
age resulted to the stock of other firms 
occupying the building, among them being 
Gertsacov Jewelry Co., the W. & W. Jewelry 
Co., Pollard & Darling. 

Thomas F. Hughes of 46 Pine St. was 
pleasantly surprised last Tuesday evening, 
when a delegation of his former associates 
at the United Wire & Supply Co. of Auburn 
called on him at his home. In behalf of 
the gathering J. F. Carney, Jr., presented 
Mr. Hughes a handsome white gold watch. 
A luncheon was served by Mrs. Hughes, as- 
sisted by her daughter. Mr. Hughes recently 
retired from the position of general manager 
of the United Wire & Supply Co., and plans 
to leave shortly on an extended vacation 
trip to Bermuda, accompanied by his son. 
The testimonial was arranged by the super- 
intendent and various department heads. 

Police of this city are checking up on what 
they believe was an attempt on the part of 
New York confidence men to fleece local 
jewelers. The first inkling the authorities re- 
ceived that suspicious diamond salesmen were 
at work here was received last Wednesday 
evening, when Jacob Simon, who conducts 
a retail jewelry and watch store at 434 S. 
Main St., reported that three dapper appear- 
ing young men visited his store and tried to 
sell him several diamonds. Simon told the 
police that he examined the stones offered, 
but refused to purchase because he thought 
they were imperfect and not worth the price 
quoted. He said that the men carried a large 
assortment of stones. 

All the directors of the Gorham Mfg. Co. 
were re-elected at the annual meeting of the 
stockholders held Wednesday at the offices 
of the corporation at the Elmwood plant, in 
addition to which Wilfred L. Wright of New 
York was newly elected to the board. The di- 
rectorate is as follows: Edward B. Aldrich, 
Walter L. Clark, Charles O. Cornell, Henry 
J. Fuller, Russell Grinnell, John S. Hol- 
brook, Edmund C. Mayo, Alfred K. Potter, 
Henry S. Sprague, William A. Viall, Her- 
bert J. Wells and Wilfred L. Wright. At 
a subsequent meeting of the directors the 
following officers were elected: Chairman of 
the Board, Henry J. Fuller; president, Ed- 


mund C. Mayo; vice- presidents, Alfred K. 
Potter and John B. Abbott; treasurer, 
Alfred K. Potter; assistant treasurer, 


Lester F. Morse; secretary, Hiram C. Hoyt; 
assistant secretary, Albert A. Wainwright. 
A large number of superintendents and 
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foremen from local industrial plants, includ- 
ing several from manufacturing jewelry 
establishments, gathered in the rooms of the 
Providence Engineering Society, 44 Wash- 
ington St., last Wednesday evening to attend 
a meeting under the auspices of the Provi- 
dence Safety Council to discuss means and 
methods of preventing fires in industrial 
establishments. Capt. Charles A. Roberts, of 
the Providence Bureau of Fire Prevention, 
addressed the meeting and suggested various 
practical ways for the prevention of fires and 
also explained in detail methods for han- 
dling fires so as to prevent their spreading 
or gaining headway. Since the beginning of 
the year there have been an unusually large 
number of jewelry shop fires which have re- 
sulted in an aggregate loss of considerable 
amount. Captain Roberts’ instructive re- 
marks were therefore particularly timely. 
The New England Manufacturing Jewel- 
ers’ and Silversmiths’ Association has ap- 
pointed a manufacturers’ executive conven- 
tion committee to work in conjunction with 
the National Wholesale Jewelers’ Associa- 
tion in assisting in every way possible to 
make the annual convention to be held at the 


‘Biltmore Hotel in June a success. This com- 


mittee consists of the following: Archibald 
Silverman, Silverman Bros., Providence, 
president of the N. E. M. J. & S. A.; Edgar 
M. Docherty, William C. Greene & Co., 
Providence ; Harald W. Ostby, Ostby & Bar- 
ton Co., Providence ; Harold E. Sweet, R. F. 
Simmons Co., Attleboro; Henry G. Thresher, 
Waite-Thresher Co., Providence, and Charles 
A. Whiting, Whiting & Davis Co., Plain- 
ville. This committee will meet in a few 
days for organization and to appoint sub- 
committees for the arranging of the various 
details for the reception, conducting and en- 
tertaining of the convention. 











The Parrish Jewelry Co. Has closed its 


store and gone out of business. This firm 
had been in business here for the past three 
or four years. 

Alexander W. Tyler, 42, brother of P. H. 
Tyler, president of the Tyler Jewelry Co., 
at Ensley, died at his home in Rosedale, 
Birmingham suburb, the past week. He was 
ill with pneumonia a number of days. 

A number of the retail jewelers report a 
good business during the past week. The 
weather has been ideal and many people have 
been on the streets and in the stores shop- 
ping. Industrial and building conditions re- 
main good throughout the Birmingham dis- 
trict. There are but few idle men here, and 
hardly any vacant buildings of any kind. 

A silver service, approximately 300 years 
old, is the property of F. H. Thurman of 
Birmingham. This service was made by an 
English silversmith by hand for William 
Blount, friend of President George Wash- 
ington, and by his appointment governor of 
the territory then south of the Ohio river. 
The service contains an engraved likeness of 
the Blount home at Devonshire, England. It 
also contains an elaborate carved floral de- 
sign, popular in those days. This set has 
descended from generation to generation, un- 
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til it is now the property of F. H. Thurman 
of Birmingham, Ala., maternal grandson of 
William Blount, four times removed. 

In the private collection of Charles Brom- 
berg, of Bromberg & Co., Birmingham re- 
tail jewelers, is a silver cup which was made 
for and belonged to Albert von Wallenstein, 
Duke of Friedland and Mecklenburg and 
the Prince of Sagan. On the cup is en- 
graved a likeness of Wallenstein and these 
words: Albertus Wallensteinius, Dux Et 
Sagini Casarea, Militia Supremus, Prefectus, 
Etc. This cup was recently purchased by 
Charles Bromberg, in New York city, from 
the estate of a former wealthy New Yorker. 
Mr. Bromberg prizes the cup very highly. 








Allentown 





H. H. Greiner, Bethlehem, Pa., jeweler, 
and his wife, spent Thursday in Harrisburg, 
where they were the guests of State Senator 
Roberts, who is a native of Bethlehem. 

Melvin Bowman, engraver for Faust & 
Landes, the jewelers, received a telegram 
from relatives in Lancaster announcing the 
tragic death of his father-in-law, who was 
run down and killed by a youth in an auto- 
mobile. Mr. Bowman spent several days in 
Lancaster in attendance at the funeral. 

FE. H. Wetherhold & Son, jewelers, 723 
Hamilton St., are having the exterior of 
their store front painted, and have had rich 
purple and gold valances hung inside their 
show windows. Wetherhold’s are one of 
the few local jewelry stores to close their 
place of business on Good Friday. 

E. Keller & Sons, 711 Hamilton St., has 
an attractive window display consisting of 
two fine portraits of -Rosa Ponselle, the 
dramatic soprano of the Metropolitan Opera 


Co., who will give a concert in this city - 


in May. One shows her in an operatic 
costume and the other in a wonderful eve- 
ning creation. 

Through the efforts of the local Chamber 
of Commerce, Allentown is to have daylight 
saving this year. Practically all merchants 
and manufacturers are in favor of the move, 
and as a consequence clocks will be turned 
ahead one hour on Sunday, April 24th. It 
is expected that many other towns and 
boroughs in the Lehigh Valley will follow 
suit. 

The following traveling men are calling 
on the trade in this locality: Abner Cohen, 
Gattle & Hunter, Inc.; Mr. Alkin, with L. 
H. Keller & Co., Inc.; Ralph Bouchard, F. 
H. Noble & Co., Inc.; George C. Wiltshire, 
W. R. Cobb Co.; Harry J. Miller, with 


Kaufer Bros.; Mr. Deeter, Paye & Baker 


Mfg. Co.; Charles Sweasey, Bishop & 
Bishop; M. F. Nalbach, Joseph H. Meyer 
Bros., and L. A. Thurnburg, Henry Ginnel 
& Co. 








The Carver jewelry store at Ellenville, 
N. Y., which has been closed since last 
November, at which time the partnership of 
Emmor S. Carver and Harry R. Carver was 
dissolved, was again opened by the owners 
recently. The reason for the dissolution was 
that Emmor Carver was failing in health 
and he did not feel capable of continuing in 
business. Harry Carver has been making 
‘preparations and the store has again been 
opened. 








Leach & Miller have been increasing their 
force of stone cutters the past week. 

Mr. and Mrs. D. E. Makepeace have re- 
turned to their home, after spending the 
Winter in Florida. 

Frank P. Daughaday, of Freeman, 
Daughaday & Co., of Chartley, has opened 
his Summer home for the season. 

John M. Anthony, a veteran chain maker 
of this city, has applied for patents on a new 
chain which appears to be unbreakable. 

The Bay State Tap and Die Co.’s bowling 
team of Mansfield journeyed to Taunton, 
Wednesday evening and bowled the Bay 
State Twist Drill Co.’s team of that city, 
and won four straight points. 

Edward E. Briggs, a veteran journeyman 
jeweler, died at his home, 763 Pleasant St., 
Monday night, April 11, in his 87th year, 
following a brief illness. He is survived 
by his widow, one daughter and several 
grandchildren. 

The quintet representing the Leach & Gar- 
ner Co. defeated that from the Robbins Co. 
in the bowling contests on the Elite alleys 
Thursday evening. Holloway was high man 
for the winners and Neval top-notcher of 
the evening, with a total of 327. 

There was a large attendance at the auc- 
tion sale of the stock, tools, machinery and 
other assets of the Independent Mfg. Co. last 
Tuesday. The bidding was unusually lively 
and fairly good prices were received. There 
were 63 individual bidders on the property. 

John F. Mulligan, who for the past 55 
years had been employed in the various 
manufacturing jewelry establishments of the 
Attleboros, died at his home, 75 Orange St., 
last Wednesday evening. He was a native 
of Ireland and besides his widow is survived 
by three sons, seven daughters, two brothers 
and three sisters. 


The R. F. Simmons Co. on Saturday an- 
nounced that work will start at once on an 
addition that will increase its factory floor 
space about 3,000 square feet. Originally 
the factory was 45 by 257, exclusive of the 
headhouse, but two additions have been built 
and the proposed one makes the third. It 
will be three stories high and about 35 by 25. 

Before Judge Lowell in the United States 
District Court in Boston on Monday the peti- 
tion of Judge Walter A. Briggs as counsel 
for creditors of Harlan A. Allen, manufac- 
turing jeweler of this city, asking for the 
dismissal of Edwin F. Thayer as trustee of 
the property and the recommittal of the mat- 
ter to Referee in Bankruptcy Charles A. 
Ryan for consideration of another appoint- 
ment was denied, and Judge Lowell confirmed 
the appointment of Mr. Thayer. 

Saart Bros. Co., manufacturing silver- 
smiths of this city, have perfected the re- 
organization necessitated by the death of the 
former president and treasurer, William H. 
Saart. The stockholders at their annual 
meeting elected James V. Toner, president 
and treasurer, and Harold E. Sweet, Edgar 
A. Remington and James V. Toner as direct- 
ors for the ensuing year. Prominent local 
business men, to insure the continuity of this 
company as an Attleboro industry, have be- 
come stockholders. No radical changes are 
contemplated in the policies of the company. 











Hazelton & Goodman are moving from the 
eighth floor to the sixth in the Jewelers 
building. 

Henry F. Weiler of Sanger & Co. took 
part in the program and exercises of the 
G. A. R. during the encampment in Boston 
last week. He is past commander of the 
Sons of Veterans, and later went to Con- 
cord, N. H. for further activities in the 
encampment there. 

Homer’s is conducting a sale preparatory 
to moving into much larger quarters near 
the old store. Alterations and renovations 
are being undertaken with a view to making 
the new store one of the most elaborate in 
this part of the country. Homer’s is known 
throughout the east as one the most up-to- 
date and enterprising stores hereabouts. 

M. S. Page & Co. has just been incor- 
porated under the laws of this State and 
has slightly contracted the name to M. S. 
Page Co., Inc. The president is Harold 
S. Page, who also holds the office of secre- 
tary, and E. S. Page is treasurer.. The com- 
pany is one of the oldest established in New 
England and enjoys a_ wide field’ of 
customers. 

The Boston Jewelers Band has secured 
rehearsing quarters at 47 Hanover St, The 
first regular rehearsal and business meeting 
was held with a fairly good attendance, 
Applications for membership are coming in 
steadily but there is room for more players 
in the bass, alto and clarionet sections. The 
officers aim to make it a full quota band of 
40 pieces. The following already are en- 
rolled : cornets, George Holyworth, G. West, 
Albert Patch, Louis Obrey; clarionets, 
Russell Don, Jules Sylva, Harry Hague; 
saxophone, Edward Fruitman, Joe Locke, 
Ernest Narcissus; horn, J. F. Forbes; 
baritone, A. S. Allen; trombone Carl 
Wilson, Clarence Schnetzer, Nelson Perkins ; 
bass, Harry Conant, Samuel Stoddard; bass 
drum, G, E. Fletcher; small drum, E. Glick ; 
cymbals, Ralph Burbeck. 

The jewelry stores in this city presented 
especially attractive windows for Easter. 
Never before has there been such a lavish 
exhibition of color. Gifts for the bride 
feature every display, with liberal space for 
Easter Gifts. Silverware in profusion, ex- 
quisite leather goods, rainbow colored bead 
bags, and artistic showings of diamonds were 
prominent and drew large crowds of cus- 
tomers. Several windows were given up by 
Smith Patterson Co., to silverware, clocks, 
leather goods and Easter novelties. The 
color scheme is flesh pink with orange blos- 
som surmounting, which makes an_ ideal 
background for the display of the merchan- 
dise. Many passersby have remarked upon 
the beauty of these windows. Merton S. 
Lovell, who is an artist in window decora- 
tion, achieved a masterpiece. 

About 75 of the 300 men eligible in Bos- 
ton Local 3, International Jewelry Workers 
Union, met last week to discuss plans for an 
organizing drive and rebuilding.of the Union. 
Workers from branches of the trade, includ- 
ing watch repairing, silversmithing, polishing, 
and stone-setting were present. It was voted 
to hold meetings on the second and fourth 
Wednesday of each month at 694 Washing- 
ton St. 
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The store of Carl H. Skinner, 300 Boyls- 
ton St., was the scene of a lively burglar 
hunt the night of April 12 when Patrolman 
(Foley discovered a rear door unlocked, sum- 
moned aid from the station house and pro- 
ceeded, gun in hand, to search the premises. 
No trace of thieves was discovered. The 
Skinner store was broken into and looted 
not long ago of many thousands of dollars 
worth of jewelry. 








Atlanta, Ga. 


TRADE CONDITIONS 


Most of the retail stores in Atlanta report an in- 
crease in business over the past month, and several 
report that sales already have exceeded those for 
the month of March. The diamond business is 
brisk, and prospects are bright for a good business 
in wedding presents as well as in presents for 
graduates. Leading jewelers report that people are 
beginning to consider graduation gifts already, and 
they look for a big business along this line. 





H. S. Banta, Newnan, Ga., is spending 
several days in Atlanta. 

Henry Muench has just returned from a 
two days’ business trip to Chattanooga, Tenn. 

Mr. Balinson, Maiden Lane Diamond 
Jewelry Co., was in the city during the week 
calling on the local trade. 

Frank E. Goode, of the Keystone Watch 
Case Co., New York City, is spending sev- 
eral days in Atlanta in the interest of his 
firm. 

J. L. Phillips, the Durham Jewelry Co., is 
busy moving into a handsome new home 
which he has just completed in Ansley Park, 
an exclusive residential section. 

J. J. Scheff, Ewing Bros., wholesale jewel- 
ers, is away on a short pleasure trip to Flor- 
ida, where he has gone with his brother, 
H. L. Scheff, of New York city. 

Friends of Donald Drukenmiller, with 
Nat Kaiser & Co., will be pained to learn of 
the death of his father, which occurred re- 
cently. Mr. Drukenmiller was a musician 
of prominence, and was well known in musi- 
cal circles throughout the south. 

Arthur W. Johnson, who recently resigned 
from the force of Ewing Bros., has entered 
business for himself as an independent 
jewelry salesman, and his many friends are 
wishing him well in his new venture. Mr. 
Johnson was connected with Ewing Bros. for 
several years and is well known in southern 
jewelry circles. 

J. F. Creel, well-known Peachtree Arcade 
jeweler, was a member of the decorations 
committee which installed special Easter 
decorations throughout the big building. 
Peach blossoms and wisteria were used as 
the main features, with blue birds perched in 
the peach trees. The whole effect was very 
artistic and aroused a great deal of favorable 
comment. 

Mrs. E. A. Stephens, wife of E. A. 
Stephens, with the Loftis Jewelry Co., died 
on April 9 at her home in East Point, Ga., 
following a long illness. The funeral was 
held from the home, 224 St. Michael’s Ave., 
East Point, the Rev. Mr. Houghton, pastor 
of the Baptist Tabernacle, of which she was 


a member, conducting the services. Inter- 
ment was in Greenwood Cemetery. 
Erwin L. Scheff, oldest son of J. J. 


Scheff, with Ewing Bros., wholesale jewelers, 
has been appointed sales manager for the en- 
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tire southern territory of the Gray Chemical 
Co., manufacturer of embalming fluids, New- 
ark, N. J. Mr. Scheff recently completed 
the course in embalming at the McAllister 
School of Embalming in New York city 
standing at the head of his class, and will 
be in complete charge of the southern ter- 
ritory with headquarters in Atlanta. 

The April meeting of the Atlanta Retail 
Jewelers’ Association was held at the Hotel 
Cecil on the evening of April 12, and was 
very successful. As usual, the meeting was 
preceded by an informal dinner, at which the 
guest of honor was Miss Bessie Kempton 
representative from Fulton County to the 
Georgia legislature. Owing to the absence 
of Nat Ulman, president of the association 
the meeting was presided over by E, T. 
Freeman, vice-president, and many matters 
of importance were discussed, among them 
the co-operative advertising campaign now 
being conducted by the association. This 
advertising is being prepared by Mr. Flem- 
ing, with Maier & Berkele, and is designed 
to educate the public along lines of patron- 
izing responsible jewelers and securing guar- 
anteed products. A good attendance of re- 
tail jewelers was noted, and everyone is en- 
thusiastic over the work of the organization. 
The next meeting will be held the second 
Tuesday in May. 

What is probably the only hiddenite mine 
in the world has been in operation near here 
for about a year, and has produced approxi- 
mately $5,000 worth of this rare stone dur- 
ing that period. The mine, which is being 
operated by the Hiddenite Mining Co., em- 
ploys five workmen, and a great deal of rock 
has been treated in the course of the year 
for hiddenite, with the result that about 91 
carats of gem crystals have been obtained. 
Of the stones, 21 were of gem quality, total- 
ing about 49 carats of hiddenite in this form, 
and adding very materially to the known 
supply of this gem. The hiddenite gems are 
worth about $100 a carat, it is said, making 
the total output of the mine for the year in 
the neighborhood of $5,000. Most of the 
stones have been sold to Burnham S. Col- 
burn, of Ashevile, N. C., well-known col- 
lector, for his collection of minerals. 








Kronholtz, Inc., 489 Main St., Stamford, 
Conn., has been celebrating its 39th birthday. 
Sigsmund Kronholtz began business shortly 
after the great blizzard of 1888. The busi- 
ness of the firm which was at first estab- 
lished in Stamford was located in the store 
at the corner of Pacific St. and Canal St, 
which was then the heart of Stamford. 
Unable to cater to the wants of his custom- 
ers in the small store Mr. Kronholtz in 1891 
moved to the present location on Main St. 
When the old town hall was destroyed by 
fire in 1904, the time came for the erection 
of the present building. Mr. Kronholtz was 
sought out and awarded the contract for the 
erection of the clock which now adorns the 
cupola there. In 1914 as the business con- 
tinued to grow, Frederick Gehring was ap- 
pointed manager of the watch and clock 
repairing department. Louis Kronholtz be- 
came associated with his father and 1m 
conducting the business in 1922 as an opto- 
metrist and salesman. He is now managing 
the business. In September, 1926, a corpora- 
tion was formed with Sigsmund Kronholtz 
as president ard Louis A. Kronholtz as vice 
president and treasurer. 
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J. Mayer, Ocean City, N. J., jeweler, and 
one of the best known business men of that 
resort, has opened a branch store in the 
Hotel Ambassador at Atlantic City, and will 
divide his time between the places. 

Heavy loss was caused to J. P. Harris, 
jeweler at Wilkes-Barre, in a fire that de- 
stroyed three stores in that city, the total 
damage being estimated at $60,000. Fire, 
water and smoke caused most of the damage 
to the Harris store. 

Edward A. Farnan, well known retail 
jeweler, announces he will move from his 
present store in the Jefferson building to a 
handsome new store at 115 S. 11th St. as 
soon as the new quarters are ready. In his 
new location Mr. Farnan will be on the 
ground floor. 

Mrs. F.' X. Lieberman, widow of F. X. 
Lieberman, for years a retail jeweler at 501 
Rising Sun Ave., has sold the store and 
stock to Johnson R. Hammond, a _ well- 
known retailer, with a store at 3357 N. 
Front St. Mr. Hammond will conduct the 
Lieberman store as a branch after making 
some renovations and changes. 

The Sansom Street Business Men’s As- 
sociation is making plans for its annual 
meeting and banquet, which will be held on 
Tuesday, May 24. This will be the 16th 
annual meeting of the association, which is 
stronger now than ever in its history, the 
membership embracing the pick of the firms 
in business in the wholesale jewelry district. 

Through Millard F. Davis, retail jeweler 
at Wilmington, the Illinois Watch Co. gold 
medal to the Delaware high school pupil 
writing the best essay of Abraham Lincoln 
was awarded to Miss Agnes Waller, a 
senior in the high school at Seaford. One 
side of the medal bears the head of Lincoln, 
while on the other side are the words, “Lin- 
coln Essay Medal.” 

Many of the leading wholesale and retail 
jewelry stores in town were closed for the 
day on Good Friday, and it was noted that 
comparatively little business was done in 
those that remained open. There is a grow- 
ing sentiment in this city in favor of a gen- 
eral closing of both wholesale and retail 
business on that day, which is a legal holi- 
day in this State, banks and stock and com- 
modity markets being closed. 

William C. Ferguson, Jr., has been ap- 
pointed temporary receiver in the bankruptcy 
case of the Verna Mae Mfg. Co., makers 


of gifts and novelties, against whom a peti- 


tion was filed by the Dennison Mfg. Co. and 
John Faulkner Arndt & Co. The Dennison 
Co. claim is for $2,700, and the Arndt claim 
is for $8,311 for money advanced. The re- 
ceiver’s bond was fixed at $3,000. 

A homeric bowling contest was rolled last 
week between teams representing S. Kind & 
Sons and J. E. Caldwell & Co., the honors 
being taken by the Kind team after a close 
struggle. The match was a special one, and 
is expected to pave the way for the organiza- 
tion of a jewelry trade bowling league next 
season. Windle, of the Caldwell team, and 
McDonald, of Kind’s, each rolled a 213 
high score, but McDonald’s total was the 
better. 

The store of Goldberg & Freudberg, deal- 
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ers in watch materials and general jewelers 
at 708 Sansom St., has been closed and a 
petition in bankruptcy was filed against the 
firm this week by these creditors: Aisenstein 
& Gordon, J. M. J. Costello and Alex Lo- 
patin. The firm is a young one in the trade, 
having started in business about two years 
ago. Insufficient capital is given as the rea- 
son for its failure and much sympathy is 
felt for them on Sansom St. 

Salesmen for Philadelphia jewelry houses 
who have been through the anthracite coal 
region in northeastern Pennsylvania during 
the last few days report a general increase 
in business in the region, due to the full 
time resumption of mining, and that busi- 
ness men all through the hard coal district 
are certain that an era of prosperity has ar- 
rived. The coal operators have given as- 
surances of steady work for the 160,000 
miners for the remainder of the year at 
least. 

J. E. Caldwell & Co. are making a hand- 
some and artistic bronze plaque for the me- 
morial to be erected at Camp Crane, Allen- 
town, Pa., to the officers and members of 
the U. S. Ambulance Corps who trained 
there for service in the World War and lost 
their lives in France. The placque shows 
a battle scene, the infantry going into action 
while the ambulance corps men are follow- 
ing them, the ambulances waiting in the 
rear. 


Officers of the Sansom Street Building 
and Loan Association, which is composed 
entirely of jewelers and is rated as among 
the most prosperous organizations of its 
kind in the city, will hold their annual din- 
ner and conference at the Benjamin Frank- 
lin Hotel on the evening of April 26. The 
association has been in existence for several 
years and pays large dividends. Officers 
are: Michael Ballen, president; Charles 
Koshland, vice-president; Irving Margolis, 
secretary; Nathan Halpert, treasurer. Di- 
rectors include, J. M. J. Costello, Frank 
Himmelfarb, Nathan Cooper, Samuel Bal- 
len, Wolf Estis, David B. Solomon, Samuel 
Smilk, H. Spivack. 

The handsome store of the Bailey, Banks 
& Biddle Co. has been the mecca of Phila- 
delphia society, especially of representatives 
of the older families of the city because of 
the exhibition of old silver, many large sales 
of which have been made. A majority of 
the pieces are of 17th, 18th and early 19th 
century work, mostly of English craftsmen, 
and in most cases the work is artistic. The 
pieces are displayed all about the store and 
have attracted wide attention. One piece 
especially admired, a massive Epergne, has 
been sold to a noted tenor. It is of Irish 
workmanship and was made late in the 18th 
century in Dublin. An additional factor in 
drawing society to the store is an exhibition 
of the coats-of-arms of noted American 
families, which the Bailey, Banks & Biddle 
Co. is publishing in book form. 

Philadelphia jewelers, who are disgusted 
with the lax enforcement of the city’s 
auction ordinance and_ especially those 
who live in Atlantic City and  com- 
mute daily, are interested in the Boardwalk 
auction fight now on at the resort. So many 
visitors have complained to the Atlantic City 
municipal authorities that Mayor Ruffu 
finally awoke to the situation and detailed 
officers to stop the “barking” and “pullinz- 
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in.” Complaints of visitors that they have 
been swindled also are being attended to, 
and restitution enforced. The decent jewel- 
ers at the resort are encouraged over the 
fact that Samuel P. Leeds, who fought the 
fakers while he was president of the Cham- 
ber of Commerce, has again enlisted in the 
fight and is spurring the city officials and 
the police to action. 














a eS SS 
Wholesale and retail jewelers report a 
slight upward trend in March sales and a 
continued improvement is anticipated for this 
month. 

Nathan A. Cohn is now the western 
representative of Goodman & Co. and his 
activities embrace the Coast States and the 
Mexican border States. 

Maurice Tavel, head of the Crown Jewelry 
Co., 21 S. Illinois St., visited in Toledo, the 
first of the week. From that city, Mr. Tavel 
went to Detroit, where he attended the 
jewelers’ convention. 

Chas. C. Peek, who has been a sufferer 
with rheumatism for several months, has 
about regained his usual health. Mr. Peek 
is being congratulated on the attractive in- 
terior of his shop, 523 Occidental building. 

The Kay Jewelry Co., at 137 W. Wash- 
ington St., is one of a chain of 26 stores 
operating throughout the country and Leon 
Levy, the general sales manager for the 
local store, is optimistic concerning the 
jewelry outlook. 

Members of H. H. Mayer, Inc., are cele- 
brating their second anniversary in business 
at 42 W. Washington St. A diamond dis- 
play of many gorgeous gems selected from 
all over the country has been one of the 
attractions of the week. 

The receivers sale of the stock of fine 
jewelry of Harry O. Cobb is being largely 
attended. Mr. Cobb started in business in 
February, 1917; before moving to the present 
location he conducted his jewelry business 
in the State Life building. A. P. Humphreys 
is the receiver in this bankruptcy sale. 

The Robinson Optical Co., 32 Monument 
Circle, is conducting a special demonstration 
of phonophor, the new hearing device. The 
first three days of the week Mr. Harman, 
of New York, was present, giving special 
advice and making demonstrations of the 
different models. These instruments are 
manufactured by the American Phonophor 
Corporation, New York and Chicago. 

Julius C. Walk & Sons are co-operating 
with the Indianapolis Times in an “Add a- 
Pearl” selling campaign. The Juergens & 
Andersen Co., Chicago, secured this store 
as sponsors of their line in Indianapolis. 
While the window displays of this establish- 
ment are at all times distinctive, more than 
the usual amount of public attention has 
been aroused by the display of the pearl. 
A hank of pearls just as they were shipped 
from the Indies was the center of interest. 








A two-story fire proof brick and tile 
building is being completed to house the 
jewelry business of M. A. Bratrud, a jeweler 
at Duluth, Minn. It is expected the build- 
ing will be completed on Sept. 1. , 
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Ask Me Another! 


“What is the most favored style in interior decoration today?’ 

(Together) “Early American!!” 

“What pattern of table silver is best fitted for an early 
American dining room?” : 

“That’s easy, old man! An early American pattern.” 

“Youre wrong! Jack ...Isn't he, Bob? It’s THE ‘Early 
American Style’ in ‘TREASURE’ SOLID SILVER.” 

“Right.” 

“You've been reading the ads, Jane.” 

“Yes ....and I have been visiting the Metropolitan Museum, 
too!—studying collections of old, early American silver!! Besides, 
weve picked THE Early American Style for OUR pattern. Haven't 
we, Bob!” 


W isis the smart world ravenously collecting early American antiques, and 
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intently interested in correctness of design and the harmony of home 

appointments, the EARLY AMERICAN STYLE in “TREASURE” 
SOLID SILVER quite naturally assumes an important role to-day in the selling of 
Silver Tableware. It seems to have no substitute, for those who really know. 
And Jewelers who enjoy, in their community, the reputation of being the most 
competent authority in the matter of style and design, delight in offering this 
lovely pattern to their most critical patrons. For there is much satisfaction in 
knowing that in this pattern, the real spirit of early American silver is faithfully 
expressed. 


The Early American Style is an exclusive pattern, available only 
to a few selected Retail Jewelers in each community. 


ROGERS ,LUNT & BOWLEN COMPANY .. Silversmiths . GREENFIELD, MASS. 
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Editorials 





A Protest That E gladly ac- 


Should Be cede to the 
Heard request to 
give prominence to the following 


letter from the secretary of the Omaha 
and Council Bluffs Jewelers Guild, as 
the subject is a most important one to 
the trade. It reads: 


For the past year the Omaha and 
Council Bluffs Jewelers Guild have 
been working hard to correct abuses in 
our profession among our local mem- 
bers. Our by-laws are founded on the 
golden rule and Section Five reads “to 
withhold judgments and prices on the 
sales of others except in eases of signed 
appraisals for which a fee. is charged.” 

It has already been brought to our 
attention that unthinkingly,. jewelers in 
other cities make a practite of knock- 
ing the sales of other jewelers located 
in other cities. A number .of incidents 
of this kind have been reported by our 
local members. 

This practice destroys the confidence 
of the public in his jeweler and we be- 
lieve is one of the outstanding causes 
that hinders the march of progress of our 
ancient and honorable profession. 

We are writing to you to ask your 
co-operation to spread they. light and 
aid in the education of our; craft “that 
this unfair and harmful practice be 
eliminated. Respectfully submitted in 
the interest of the entire jewelry pro- 
fession. 


We are pleased to note that Omaha 
is not the only city that has sticceeded 
in getting co-operation on the question 
of appraisements. As we were au- 
thentically told recently the Buffalo 
Retail Jewelers so thoroughly co- 
operate on this line that it is practically 
impossible for a “shopper” to get an 
offhand appraisal of jewelry in any re- 
putable store there and we understand 
that jewelers in other cities have been 
almost as successful in attaining this 
end. 

For this reason, the request made 
above applies not only to the jewelers 
in the vicinity of Omaha and Council 
Bluffs but to many other parts of the 
country and it is hoped for their own 
good and for that of the trade in 
general, the suggestion will be heeded. 





HE fact that 
the British 
jewelers, 
through — their 
national association, have issued a list 

of natal stones or the proper gems for 
those born in various months of the 
year, and that this list conforms only 
slightly with the one adopted by the 

American National Retail Jewelers’ 
Association, a number of years ago, 
brings up the matter of the necessity 
of uniformity in such birthstone lists, 


Birthstone Lists 
Must Be 
Uniform 


and also the questions as to whether 
the American National Retail Jewelers’ 
Association should not take steps to 
obtain such uniformity even if it is 
necessary to correct or revise the list 
which has for a number of years had 
the approval of that body. The British 
list, as published in the daily news- 
papers, here and abroad, is in ‘agree- 
ment with the American National Re- 
tail Jewelers’ Association’s list only in 
the stones for the first three months 
of the year (garnet, amethyst and 
bloodstone ), the emerald for May, the 
topaz for November and the turquoise 
for December. There is a decided dif- 
ference if, the stones for the other 
months, as, for instance, the sapphire 
for April, where our list gives the dia- 
mond; the turquoise for June, where 
our list gives the pearl; the onyx for 
July, where our list gives the ruby; 
the carnelian for August, where our 
list gives the sardonyx or peridot; the 
chrysolite for September, where our 
list gives the sapphire, and the aqua- 
marine for October where our list 
gives the opal. The necessity for 
doing something is apparent from the 
fact that the British list has been given 
publicity even in American papers an: 
undoubtedly will be considered as an 
authority among Canadian and Colo- 
nial jewelers on this side of the water, 
who draw a large part of their jewelry 
from the American manufacturers. 
The first suggestion that comes in 
the way of remedy will be, of course, 
to ask the British jewelers to change 
their list to conform with ours. But 
before doing so, we must be in a posi- 
tion to show solid reasons why this 
should be done; also we must show a 
unanimity among our own jewelers in 
the acceptance of our list. On both 
these points, our position, unfor- 
tunately, is none too strong. The list 
adopted by the American jewelers is, 
in the main, founded on history and 
tradition and in great part is based on 
the association of these gems with the 
signs of the zodiac and their occult sig- 
nificance. Unfortunately, however, 
the late Steele F. Roberts, who saw the 
necessity of a uniform list of birth- 
stones and is responsible for the pres- 
ent list during his presidency of the 
American National Retail Jewelers’ 
Association, did not have his commit- 
tee go into the subject as carefully as 
they might have done owing to the 
pressure of time. The list as adopted, 
therefore was in no way perfect 
though it did help to harmonize a num- 
ber of varying lists used by American 
jewelers, though it has often been felt 
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that some of the selections were made 
arbitrarily and founded more on com- 
mercial reasons than on ancient author- 
ity or zodiacal significance. 

So we must realize from the stand- 
point of authority, our list is none too 
perfect. This has caused a lack of una- 
nimity among the jewelers in the ac- 
ceptance of the list; it is a matter of 
common knowledge that some of the 
biggest houses in the trade use lists that 
do not conform to that accepted as 
official by the American National Re- 
tail Jewelers’ Association. 

The matter of birthstones is a very 
important one to the jewelry indus- 
try. The acceptance of the idea by the 
public and the fostering of the use of 
such stones is one that means much to 
our industry at large. This can be 
done as long as the public at large feel 
that the gem recommended as a par- 
ticular birthstone has an authoritative 
basis in tradition, and that the choice 
has not been selected arbitrarily by the 
jeweler for the purpose of increasing 
his sales. Lack of uniformity of 
birthstone lists tends to create doubt 
and distrust that will undetermine the 
popularity of the sentimental associa- 
tion of gems with the natal day or 
month. The subject is, therefore, one 
we feel that the jewelry organizations 
of the country, particularly the na- 
tional association, should consider at 
the earliest possible moment, and take 
steps looking to the harmonizing first 
of all birthstone lists of this country 
and then of the other countries even if 
alternate stones for several months 
must be adopted. 

To do this properly, we must get as 
a basic list one founded on sufficient 
authority to convince the world tha 
the selection of the stones is based vu». 
history and tradition and is not an ar- 
bitrary one. For this reason, the suh- 
ject which is a big one, should be stud- 
ied thoroughly before any definite 
steps be taken to determine what gems 
must be taken to represent the variou 
months of the year. 





EPORTS 

Encouraging Signs from Wash- 
for Advocates of last week 

Price Maintenance indicate that the 
rejection by the 

United States Supreme Court of the 
Federal Trade Commission’s appeal in 
its case against Harriet Hubbard Ayer, 
Inc., is regarded as practical assurance 
that manufacturers who enforce with 
discretion a policy of resale price main- 
tenance have little to fear from legal 
interference. The Supreme Court 
summarily denied ‘the Commission's 
petition for review of the decision of 
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Jacob L. Goldenberg, 37 Maiden Lane, 
will move on May 1 to Room 506 at 64 W. 
48th St. 

Mr. Jones, of the C. L. Norsworthy Co., 
Dallas, Tex., is an out-of-town visitor in 
this city. 

“Gus” Oppenheimer, of the Block-Wein- 
feld Co., Chicago, returned to the latter city 
last week. 

Morris Rubin, manufacturing jeweler, for- 
merly at 47 Chrystie St., is now located in 
new and larger quarters at 83 Canal St. 

The trade received announcements last 
week calling attention to the fact that the 
Concord Watch Co., Inc., has removed its 
offices to 10 W. 47th St. 

Last Saturday the Jewelry Crafts Asso- 
ciation moved its office from 45 W. 45th St. 
to new quarters on the eighth floor in the 
building at 48 W. 48th St. 


Mr. Bojar, of Bojar & Co., Providence, 
R. L, stopped off in this city last week to 
visit some of his friends, while returning 
from a trip through the west. 

Mr. Blankenship and Mr. Shuttles, Jr., of 
Shuttles Bros. & Lewis, Dallas, Tex., con- 
cluded a two weeks’ visit in this city last 
Thursday and returned to Dallas. 

Within a few days, Crouch & Fitzgerald, 
makers of luggage and leather goods, will 
move from 414 Madison Ave., to a hand- 
some new store in the French building at 
45th St. and Fifth Ave. 


Messrs. Cummings and McCarley, of the 
Storm-Cummings Co., returned to Dallas, 
Tex., last week after a two weeks’ stay in 
this city. While here they witnessed the 
opening ball game of the season at the 
Yankee Stadium. 

William Schubach, well-known jeweler of 
Salt Lake City, Utah, was an out-of-town 
visitor at the offices of THE JEWELERS’ Cir- 
CULAR last week. Mr. Schubach left for 
his home city last Thursday after a two 
weeks’ stay in New York. 

Owing to their growing business, Dieges 

& Clust, 15 John St., have taken the entire 
third floor in that building. The present 
quarters on the second floor will be used for 
display purposes and as a general salesroom, 
while the third floor will be devoted to 
executive offices. 
' Samuel Goldberg, dealer in antique 
Jewelry, 22 W. 48th St., will sail for Europe 
with Mrs. Goldberg, April 23, aboard the 
Majestic. He will remain abroad for three 
months, and while in Europe will visit Eng- 
land, France, Germany, Holland, Switzer- 
land and Italy for the purpose of collecting 
Jewelry for his trade. 

Joseph Fahys, of the Alvin Silver Co., 
returned last week from an extensive trip 
through the west where he displayed a line 
of new samples. G. Ernest Fahys, of the 
same concern, also returned to New York 
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after a short trip to Chicago. The offices 
of both the Alvin concern and Jos. Fahys & 
Co., at 20 W. 47th St., are being altered 
and redecorated. 

Saul Blitz, of Kittay & Blitz, importers 
and cutters of precious and semi-precious 
stones, 87 Nassau St., sailed for Europe, on 
the steamship Olympic. Mr. Blitz intends 
to be gone for seven weeks, during which 
time he will visit the leading stone cutters, 
in quest of new merchandise. The firm 
also announces that on May 1 they are mov- 
ing to larger and more spacious quarters, at 
200 Broadway. Harry Ellenhorn has been 
added to the sales force and will make New 
York and Newark territory in the future. 

An error occurred in last week’s issue 
of THE JEWELERS’ CIRCULAR’ when it 
was stated that the New York office of 
the Waltham Watch Co., was being moved 
from 15 Maiden Lane to 48th St. The 
Waltham office will remain at 15 Maiden 
Lane, the only change that will be made 
will be a removal from the 19th floor to 
room 1703 on the 17th floor of that building. 

The estate of Arthur Lavery, who had a 
third interest in the pawn shop at 594 Ninth 
Ave., and who died on Feb. 10, 1924, a resi- 
dent of Pelham, New York, was appraised 
on Wednesday last at $21,352, half of which 
went to his widow, Anna M. Lavery and 
the remaining half to two children. The 
assets of the estate included a third interest 
in the equity of the Ninth Avenue building 
amounting to $13,433, and $10,131 as a third 
interest in the pawn shop conducted under 
the name of Lavery’s. 

The members of the Jewelers Fraternal 
Association of New York received from 
Secretary Dutemple last week, a full report 
of the annual meeting held in this city on 
March 10. The notice contains a report of 
what transpired at this session and also a 
list of the newly elected officers and mem- 
bers of the Board of Governors. At the 
first meeting of the Board of Governors, held 
on March 17, the following were appointed 
to serve on the membership committee: 
A. F. Betz, chairman, R. M. Meek, Carl 
Beresford, F. J. Lauer and John J. Schneider. 

Albert J. Sequeira, whose name appeared 
in a note in last week’s issue as the secretary 
of the new jewelry firm of Wodiska & Co., 
announces that this is erroneous as he has 
no connection with the concern now of any 
kind whatsoever. Mr. Sequeira was brough 
into the company nominally as an_ incor- 
porator as it required three New Yorkers 
for this purpose and he resigned as secretary 
and withdrew from the concern as soon as 
the company was established. The error in 
THE CIRCULAR was due to the fact that his 
name was taken from the incorporation 
paper and we did not know that his connec- 
tion had ceased before the note had 
appeared. 
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24-Karat Club of New 


The Jewelers 
York city notified its members last week 
that the Chicago Jewelers Association is 
planning to hold a golf tournament in 
Chicago, the first week in August, and has 
invited the local association to take part in 


the event. The board of directors of the 
24-Karat Club are desirous of accepting 
this invitation and. are endeavoring to 
organize a:team to send to Chicago. All 
member-golfers of the 24-Karat Club are 
being ‘urged to communicate as soon as pos- 
sible with William J. Ward, secretary, 15 
Maiden Lane, who is endeavoring to 
organize a local qualifying round to be held 
some time in May or early in June. 

Walter Eitelbach, of Walter Eitelbach & 
Co., has completed the appointment of his 
committee which will represent the genuine, 
cultured and imitation pearl interests at the 
meeting to be held shortly with a representa- 
tive of the Trade Practice Conference of 
the Federal Trade Commission. This com- 
mittee consists of Mr. Eitelbach, chairman; 
M. C. Meyer, of Jos. H. Meyer Bros., and 
J. Seo, of K. Mikimoto. This committee 
with two other groups announced in these 
columns last week will present recommen- 
dations as to the standards and nomen- 
clature in connection with precious and semi- 
precious gems, genuine, cultured and imita- 
tion pearls and genuine and _ imitation 
diamonds. 

The will of Miss Emma Blumenberg, who 
died on April 6 last at her residence, 215 
W. 92nd St., was filed in the New York 
County Surrogate’s Office on Tuesday. It 
disposes of an estate of approximately one- 
half million dollars. The executors are the 
Farmers’ Loan & Trust Co., Joseph Varga, 
a retail jeweler on 57th St., the brother-in- 
law of Miss Blumenberg, and Henry Sie- 
grist, the attorney for the deceased. Mr. 
Varga is also the recipient of legacies 
aggregating $100,000. Martin H. Hanson, 
the manager of many musical artists, is also 
handsomely remembered in the will, receiv- 
ing a legacy of $80,000. Other legacies are 
left to various persons and the residue of 
the estate is disposed of, one-half to the 
associations constituting the Associated 
Jewish Charities of Baltimore, in which 
city Miss Blumenberg was born and brought 
up, and the other half is divided among the 
Hebrew Orphan Asylum, the Mount Sinai 
Hospital, the Home for Aged and Infirm 
Hebrews, the Association for the Aid of 
Crippled Children, the Society for the Re- 
lief of the Destitute Blind and the Colored 
Orphan Asylum, all of the City of New 
York. 

Rothblum & Mire, cutters and importers 
of diamonds, have removed their offices from 
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87 Nassau St. to larger quarters at 48 W. 
48th St. 

Morris B. Altman, 65 Nassau St.. will be 
located after May 1 at 10 W. 47th St. 

Simeon Englander has removed his office 
from 65 Nassau St. to Room 1109 at 48 W. 
48th St. 

The R. Friedman Co. manufacturing 
jeweler, 68 Nassau St., will move this week 
to Room 1110 at 48 W. 48th St. 

Marcus Goldsmid, who is dicontinuing his 
jewelry business at 35 Maiden Lane, has 
become associated with the Bonner Mfg. Co., 
87 Maiden Lane. 

It was announced last week that the firm 
of Halpert & Zinner, 152 W. 42nd St., will 
be discontinued May 1 as a partnership. 
The firm has been in business for the past 
12 years. 

Goldman & Frier, attorneys, 15 Maiden 
Lane, has called a meeting of the creditors 
of I. C. Newman, Chicago, for today 
(Wednesday) at 2:30 Pp. m., in the Hotel 
Astor. ; 

The Evkob Watch Co., importer, 49 
Maiden Lane, announced last week that Ar- 
thur L. Reich is now connected with its 
sales force and will cover the middle west 
territory. 

Karlan, Bleicher & Naiman, Inc., jewelry 
findings, 135 W. 3rd St., announced last week 
that Joseph Naiman has severed his connec- 
tion with the corporation. This firm will 
now be known as Karlan & Bleicher, Inc. 

The Metropolitan Retail Jewelers’ Asso- 
ciation will hold its seventh annual enter- 
tainment and ball next Sunday evening at 
the Hotel Pennsylvania. The affair will 
start at 7:30 o’clock and all attending will 
receive attractive souvenirs. 

Ralph W. Sabin, of Alexander Sabin & 
Sons, importers and jobbers of diamonds, 
watches and jewelry, 20 E. Broadway, sailed 
for Europe yesterday (Tuesday) on the 
Aquitania, going abroad on a purchasing trip 
to the foreign diamond and watch markets. 

Michael Dushkind has announced that he 
recently opened a diamond appraising office 
at 138 Delancey St. Mr. Dushkind was for 
25 years employed by Mager Bros., pawn- 
brokers, 459 Grand St., as appraiser, but re- 
signed this position to enter into business 
on his own account. 


Henry Wilkens, of the firm of Henry D. 
Wilkens, importer of diamonds, 87 Nassau 
St. accompanied by Mrs. Wilkens, will sail 
for Europe on April 30 aboard the Levia- 
than. Mr. Wilkens’ first stop will be at their 
branch office, 76 Rue du Pelican (Room 38), 
Antwerp, and from there he will go to 
Amsterdam and London. 

Herbert S. Sergison, proprietor of Her- 
bert’s Jewelry Shop, 163 W. 125th St., is 
sailing on April 27 on board the Berengaria. 
He will be accompanied by Mrs. Sergison 
and their son, Edward. Mr. Sergison will 
spend some time in the diamond markets of 
Europe, and will then take his family on an 
extended tour, returning in the Summer. 

The Standard Silver Co., 79 Crosby St., 
this city, was petitioned into bankruptcy in 
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the United States District Court last Friday 
by Maxwell J. Oling, with a claim for $300; 
Nathan Hirshfield, $200, and Barker Bros., 
$18. The following day Judge Winslow ap- 
pointed William H. Brady as receiver under 
bond of $1,000. The concern, it is said, has 
assets of $2,000, while the liabilities are re- 
ported at about $17,000. 

A cablegram has been received at the office 
of S. Nathan & Co., importers and cutters 
of precious and semi-precious stones, 71 
Nassau St., from Leopold Nathan, who is 
now on his honeymoon in Europe, stating 
that he has visited France, Italy and Ger- 
many, and while in these countries pur- 
chased several lots of stones which are now 
in transit to this country. 

A private exhibition of the work of the 
school department of the General Society of 
Mechanics and Tradesmen of the city of 
New York was held at the Mechanics In- 
stitute, 20 W. 44th St. yesterday (April 19), 
from 4 to 6 p. mM. The exhibition was open 
to the public from 7:30 to 9:30 p. mM. The 
closing exercises of the school department 
will be held at the Town Hall, 133 W. 43d 
St. on Thursday evening, April 21, at 8:15 
o'clock. 

The Fifth Avenue Association, of which 
many jewelers are members, will hold a mid- 
day luncheon today (Wednesday) at the 
Waldorf-Astoria Hotel. Joseph A. Warren, 
the newly appointed police commissioner, 
will act as toastmaster, and the subject of 
the speakers to follow the dinner will be 


- “The first year of crime reduction under the 


Baumes Laws.” The speakers will be State 
Senator Caleb H. Baumes, father of the 
Baumes Laws, and Otto A. Rosalsky, a 
judge of the Court of General Sessions. 

Considerable excitement prevailed in the 
jewelry district Monday when the siren on 
the outside of the jewelry building at 65 
Nassau St., began to screech. This being 
noon hour there were thousands of people 
in the street and in a few seconds, the en- 
trance to the Prescott building and in fact 
all Nassau St. at John St. was jammed 
with curiosity seekers. The police, as 
usual, rushed to the scene, surrounded the 
building and covered the entrance only to 
announce a few minutes later that it was a 
“false alarm.” 

A sentence of 30 days in the workhouse 
imposed Dec. 9 last on Morris Friedman, 
who is reported to be head of an organiza- 
tion of peddlers operating on Fifth Ave., 
was upheld in the Court of Special Sessions, 
this city, last week. Friedman was convicted 
by Magistrate George W. Simpson and was 
sentenced to a term in the workhouse for 
selling imitation pearls on Fifth Ave. The 
police charged him with disorderly conduct, 
and reported that he had been arrested about 
60 times and fined in most instances. The 
Fifth Ave. Association has waged a cam- 
paign against peddlers and beggars in this 
district. 

Detectives attached to the Safe and Loft 
Squad arrested three men in a tailor shop 
on Seventh St., this city, last week, charged 
with being implicated in the kidnapping and 
robbery on April 3, 1926, of Harry Deler- 
son, salesman for Delahay & Astor, 2 Jotn 
St. Mr. Delerson was unable to identify 
the men as the ones who committed the r/b- 
bery. More than a year ago Mr. Deler;on 
was called on the telephone, supposedly by 
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an old customer and was told to come to 
the vicinity of Third Ave. and 90th St. 
When Mr. Delerson reached that point, 
several men grabbed him and threw him 
into an automobile. He was driven toward 
the East River and near the water front was 
thrown out after being relieved of his wallet 
of diamonds. 

Owen Cooney, brother-on-law of Celia 
Cooney, notorious bobbed-hair bandit, who 
with her husband several years ago terror- 
ized Brooklyn merchants, was sentenced on 
Tuesday of last week to serve from one year 
and three months to two years and six 
months in Sing Sing Prison. The sentence 
was imposed by County Judge Alonzo G. 
McLaughlin in Brooklyn, and followed his 
arrest after being shot by Frank Matera, 
brother of Vincent Matera, a jeweler at 633 
Washington St., Brooklyn. Cooney, it is 
claimed, had stolen several rings from the 
showcase and was fleeing from the store 
when he was discovered by the jeweler’s 
brother. Pulling a revolver from behind the 
counter, Frank Matera fired at the man and 
hit him twice in the shoulder. 

Wallace H. Bracken, buyer for the leather 
goods department of the Gorham Co., sailed 
April 19 on the Aquitania for Southampton. 
Before his return he will visit England, 
France, Germany, Belgium and the Nether- 
lands. Although the primary purpose of his 
trip is to make an important and noteworthy 
extension of operations in buying merchan- 
dise for the Gorham retail stores, he will 
also make an intensive study of the Euro- 
pean market with especial reference to new 
ideas to be utilized both in the Gorham 
wholesale and retail organizations. His re- 
search work will be of especial interest and 
importance, as it will not be confined to 
leather goods, but will include the merchan- 
dizing of gold and silver novelties, bronzes, 
stationery, ecclesiastical ware and all phases 
of the jewelry and silverware business. 








Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 
for the past week. 


Selling Price 
London U.S. Gov't New York 

Date Official Assay Bars Official 
April 12.... 26% 58% 56% 

© ¥FHe. 26 58% 56% 

F455... 26 58% 56% 

“ 15.... Holiday 585% 56% 

“ 16.... Holiday 58% 56%4- 

“ 18.... Heliday 59% 56% 








In the third section of the Daily Times, 
April &, appeared 10 pages of news and 
advertising devoted to the third anniversary 
sale which started April 9 at the Zale 
Jewelry Co., Wichita Falls, Tex. This sec- 
tion of 10 pages, devoted to the interests of 
one firm, establishes a new record for ad- 
vertising by a local firm and was prepared 
by William Zale, advertising manager of the 
Zale company, and Jerry Moffet of the Daily 
Times advertising staff. According to Mor- 
ris B. Zale, manager of the store, the past 
three years have been exceptionally good 
ones for the firm and the third anniversary 
sale is in the nature of a celebration of these 
good times. The sale is an annual affair 
with the Zale company. 
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the U. S. Circuit Court of Appeals for 
the Second Circuit which held that the 
order of the Commission directing the 
cosmetics manufacturer to drop its re- 
sale price maintenance plan had “no 
support in the evidence and no warrant 
in the law.” 

The Federal Trade Commission has 
been disappointed in its efforts in 
prosecuting resale price maintenance 
cases to make this square up with the 
Supreme Court’s decision in the Beech- 
Nut case which held broadly that it is 
the right of the manufacturer to sug- 
gest a resale price for his product but 
that he cannot enforce maintenance 
thereof by cooperative methods with 
distributors. Circuit Judge Manton’s 
opinion in the Ayer case as pointed out 
in an editorial in Ture JEWELERS’ Crr- 
cuLAR, Dec. 15, last, declared that “as 
long as the manufacturer does not 
monopolize his products und use un- 
fair and fraudulent methods, he should 
be permitted to exercise the privilege 
which the law accords him of selecting 
his customers and refusing to sell to 
customers who undermine the market 
by becoming price cutters. He should 
not be hampered in conducting his 
legitimate business. Section 5 of the 
Act (to prevent unfair methods of 
competition) does not give the Federal 
Trade Commission power to thus regu- 
late trade policy. It is only where the 
practices amount to fraud in regard 
to some public or private right. It is 
then that an unfair method of com- 
petition is established... . 

Single incidents do not establish a 
policy in contravention to the law ac- 
cording to this decision of the court. 

“There was no established unlawful 
method of merchandising in petitioner’s 
business,” Judge Manton continued. 
“There was only a slight deviation 
from the petitioner’s general merchan- 
dising practice. Out of the thousands 
of sales made with some 8,000 custom- 
ers, but a few are referred to as in- 
stances of an effort to eliminate the 
price cutter. In doing this, we think 
the petitioner did no more than it 
might lawfully do in selecting its cus- 
tomer whom it considered desirable. 
Such occasional instances do not con- 
stitute unlawful or unfair methods of 
competition referred to within Section 
5 of the Federal Trade Act. There is 
nothing disclosed in this record to base 
a finding of fact that there was an 
effort of discrimination resulting in 
substantially lessening competition or 
tending to create a monopoly in this 
line of commerce. Price mairitenance 
1s unlawful when it tends to create a 
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monopoly. But there was no coopera- 
tion with its jobbers and retailers or 
other distributors which was effectual 
either as an agreement, express or im- 
plied, intended to accomplish purposes 
of price fixing.” 

Another angle on the resale price 
maintenance issue is presented in the 
Federal Trade Commission’s case 
against thes New York Pharmaceutical 
Conference, Inc., hearings in which 
opened in New York city on April 4. 
In this case it is alleged that retailers 
have entered into a combination to 
compel manufacturers to adopt a policy 
of resale price maintenance. Accord- 
ing to the Commission’s complaint, the 
conference, which is compused of rep- 
resentatives of local associations of re- 
tail druggists doing business in Greater 
New York, has undertaken on the one 
hand, to secure adoption and mainte- 
nance by manufacturers, jobbers and 
wholesalers shipping into the New 
York area, of fixed resale prices on 
their products, and, on the other hand, 
to constrain retail druggists, members 
of the local associations, aot to pur- 
chase goods from manufacturers who 
fail to do so. 

The advocates of legislation to re- 
move all legal obstacles to out-and-out 
resale price maintenance, however, are 
still going to work to this end notwith- 
standing the decision referred to and 
have taken a new tack. The Kelly bill, 
which has been pending in Congress 
for several years past and remained 
shelved in the House Committee oa In- 
terstate & Foreign Cotnmerce last 
session, will be introduced in Congress 
next December in a revised form. The 
changes were made by several mem- 
bers of the House committee acting, in- 
dividually and not as a committee, in 
cooperation with officials of the Ameri- 
can Fair Trade Association. It remains 
to be seen whether the bill, as revised, 
will draw the support of a majority of 
the House committee in the December 
session. Under the old bill it was con- 
tended that the manufacturer who seeks 
by contract with his dealer to prevent 
his goods from being sold at cut prices 
would still be liable to having the con- 
tract declared unenforceable as in re- 
straint of trade and against public 
policy, under the U. S. Supreme 
Court’s decision in the Dr. Miles Medi- 
cal case. The new bill is intended to 
remove the possibility of this contin- 
gency. : 








C. N. Brown, Thomasville, N. C., has 
moved his stock of jewelry into the new 
Cates building on the corner of Main and 
Commerce Sts. Mr. Brown has been in the 
jewelry business in Thomasville for a num- 
ber of years, on Salem St. After the col- 
lapse of his floor several weeks ago, he 
moved temporarily to W. Main St. 





Carl _Hartdegen, Jr., vice-president and 
secretary of Hartdegen, Inc., is expected to 
return to business Monday after an illness 
of several weeks. 

Frank Adelmann, who moved his retail 
store from the corner of Broad and Court 
Sts., to the Academy building, at 23 Acad- 
emy St., two months ago, found business 
dull up to the week before Easter. Trade 
in that week, he feels, more than justified 
his return to the ‘original site of his store. 

Except for the evening of Good Friday; 
Fawcett School of Industrial Arts remained 
open throughout Easter week. The first 
year class in jewelry design, taught by Wil- 
liam F. Hingel, meets Tuesday and Thurs- 
day nights, so there was no interruption in 
their work. Advanced students, meeting 
Monday, Wednesday and Friday nights lost 
one evening’s work. The engraving and 
stone-setting classes, taught by Henry W. 
Ober, and the die-cutting group, Charles 
J. Weyand, instructor, customarily meet 
Monday, Wednesday and Friday evenings. 


J. Nelson Vander Voort, of Vander Voort 
Bros., wholesale jewelers, motored through 
Ohio last week on a combined business and 
pleasure trip. 

Among the out-of-town retail jewelers who 
visited the wholesale trade last week were 
A. E. Edmonds, Middleport, and C. C. 
Bradley, Batavia. 

Burglars entered Harry Daniels’ jewelry 
store at 20 Main St., Tonawanda, on the 
evening of April 14 and made a getaway 
with merchandise valued at about $1,000. 

D. Priore, who has conducted a small 
jewelry store at 27 N. Division St., for the 
past two years, will move into a larger store 
around the corner at 337 Washington St., 
about May 1. 

Daylight Saving time in Buffalo will start 
on April 24 and end on Sept. 25, as it has 
during the past five years the “Summer 
Time” custom has been in vogue. The city 
council, which had arbitrarily decided to lop 
about seven weeks of light saving time, re- 
neged in the face of widespread opposition 
at-a hearing which was held on April 8. 

Fire which started in a garage two doors 
away last Saturday morning caused damage 
of $5,000 to stock and materials in Albert 
Gramza’s jewelry store at 1118 Broadway. 
Mr. Gramza owns the building in which his 
store has been located for a number of years 
and he resides over the store. Damage to 
the building was about-$15,000. The entire 
loss was only ‘partially covered by insur- 
ance. Mr. Gramza intends to tear down the 
present. structure and erect a new 
building. 


















The retail jewelry . establishment of 
Brown’s, Inc., 194 Atlantic. St., Stamford, 
Conn., had its formal opening to.the public 
recently, where it now has new and larger 
quarters. 














Daleth & Matthews are now in their new 
location at 210 Stanwix .St., having moved 
trom the Diamond Bank building. The house 
has installed new fixtures. 

The Samuel Weinhaus Co. is observing 
Saturday half holidays and so far is the only 
member of the wholesale trade, as far as 
known, to do so this early. 

The first meeting of the creditors of Sam 
M. Reichblum, in bankruptcy, will be held 
Tuesday, April 26, in the office of Watson 
B. Adair, referee in bankruptcy, St. Nicholas 
building. 

The Brothers Jewelry Co. Erie, moved 
recently into its new location at 1126 State 
St. The company was formerly in business 
at 716 State St. It had a formal opening 
two weeks ago in the new location. 

The store of Fred Devoli, at 805 Wylie 
Ave., was damaged by fire recently. The 
origin of the fire has not been determined. 
The damage was about $1,500 covered by 
insurance. Street traffic including car traffic 
was halted for a time. 

Daylight saving time again became an 
actuality early Sunday morning when the 
hands on all clocks were moved forward 
one hour and they will stay there until the 
last Sunday in October, when they will again 
be moved back one hour. 

Madeline Freyer, who is a student at St. 
Xaviers Academy, and a daughter of Emil 
Freyer, of the Samuel Weinhaus Co., recently 
broke her knee cap while racing at school 
and was laid up in the hospital, but was able 
last week to go to her home. 

Francis A. Keating, of the Grogan Co., is 
leaving Saturday of this week for a six 
weeks’ trip to Europe. Mr. Keating will 
first go to France and then to Switzerland, 
Austria, Germany and England in the order 
named. He will take a rest of one week in 
England. Mr. Keating is going abroad to 
buy fancy merchandise for the establishment 
of which he is the head. 

A check-up was made here last week on 
traffic conditions for the purpose of making a 
trafic survey for the benefit of merchants 
and incidentally to determine the feasibility 
of installing an automatic electric control. 
Every vehicle coming into Pittsburgh was 
counted and a check-up made in the stores 
of employes for the purpose of ascertaining 
how they came downtown. J. Loughrey 
Roberts, of the John M. Roberts & Son Co., 
was on the committee which represented the 
jewelers. 

Fire at Morgantown, W. Va., which is 
about 100 miles southeast of Pittsburgh, 
caused $2,000,000 damage, according to word 
received here last week, when an entire 
block in the heart of the business district 
was wiped out. The jewelry sufferer in- 
cluded Brown’s jewelry store with a loss of 
$15,000. The blaze started in the basement 
of a department store and spread rapidly to 
the stores of the entire block a score of 
concerns suffering various losses, including 
several theaters. 

Announcement is made by the Pittsburgh 
Association of Credit Men that the organiza- 
tion is now actively engaged in developing 
a plan looking toward the co-ordination of 
all of the manufacturing, wholesale and 
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banking interests in western Pennsylvania. 
This program will no doubt involve the for- 
mation of a new organization to be known 
as the Western Pennsylvania Association of 
Credit Men in which will be merged all exist- 
ing wholesale credit organizations in this 
territory. It is proposed to unite them into 
one major credit body with a central office 
in Pittsburgh and with branches at several 
strategic points. 











Deuber Hampden Watch Co., 
returned last week from an extended trip 
to cities on the Pacific Coast. 

Miss Hedges, jewelry buyer for the Halle 
Bros. Co., returned last week from Europe, 
where she had been on a buying trip. 

The auction sale of the Broadway Jewelry 
Co., insolvent, has ended and the balance 
of the stock and fixtures have.been bought 
by Sam Garber. 

The Cowell & Hubbard Co.’s windows 
looked more than usually attractive last week 
on account of being decorated with large 
growing Easter lillies. 

Alterations on the Sigler Bros. Co. store 
are progressing rapidly, and are expected 
to be completed in a short space of time 
now. A grand reopening is planned. 

J. A. Conn, auctioneer, finished up a very 
successful sale for P. C. Shanton Co., 
Steubenville, O., this week, and opens a 
sale immediately for W. C. Moore, Shamo- 
kin, Pa. 

Dave and Ben Glasser, of the Merit Co., 
have returned from Detroit, where they had 
an exhibit of window displays in conjunction 
with the convention of the American Credit 
Jewelers’ Association. 

Leo J. Goetz, formerly with the Sigler 
Bros. Co. as traveling representative, is now 
connected with the Bock Lewis Co., Buffalo, 
N. Y., manufacturer of rings. He will 
cover western territory. 

Mr. Atkinson, of the Hamilton Watch Co., 
was a Cleveland visitor last week, stopping 
off for a short visit to the trade while on 
his way to the factory from the American 
Credit Jewelers Convention at Detroit. 

The following Cleveland credit jewelers 
attended the convention at Detroit last week : 
E. Danneman, Spencer Jewelry Co.; L. 
Benowitz, Basch Co.; Joe and Hyman 
Rotbart, Rotbart Bros.; C. C. Kaufman, of 
Fink’s, and Joe Block, of Block Bros. 

The advertisement of the Ford dealers of 
Cleveland excited much favorable comment 
among the Cleveland trade this week. It 
played up the point that the purchaser of a 
Ford car could spend the saving effected on 
a beautiful diamond ring costing $167. 

Among out-of-town jewelers in Cleveland 
last week on business expeditions were: 
R. J. Franz, Willoughby; C. E. Schiltz, 
North Canton; Jack Art, Canton; Mr. 
Jelliffe, of C. W. Jellife & Sons, Mansfield; 
E. W. Chamberlin, Akron; C. E.: Herrick, 
Oberlin; Carl Schmidt, Warren; John Noga, 
Wellington; E. L. Aukerman, Norwalk. 

Moving day was a most impressive affair 
for the Arnstine Bros. Co. organization. -It 
occurred on Thursday and the large stock 
of jewelry was sealed and placed on auto 
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trucks and moved to the third floor of the 
Cleveland Athletic Club building where this 
division of the Scribner & Loehr Co., as it 
will be known, is now located. A detail 
of police fully armed was on guard during 
the loading of the precious freight and also 
during its unloading. A flying squad car 
accompanied the trucks and the entire job 
was done without any untoward incident, 
Quite a large crowd collected in front of 
the company’s offices attracted by the 
presence of so many police. 

The biggest event in the history of the 
Cleveland 24-Karat Club will take place 
May 6 when the banquet and moving pic. 
ture show will be staged. Reservations are 
coming in rapidly and all the big downtown 
stores are planning on sending their entire 
sales forces. It will be the first time in the 
history of the present club that women have 
taken part in any of its functions. Where 
the affair will be staged will be decided on 
Tuesday at a special meeting of the board 
of trustees that has been called by President 
H. McCague. An extra large room will be 
necessary to handle the crowd and as the 
ballroom of the Statler cannot be used it is 
probable that it will be held at one of the 
other large hotels. 








Tulsa, Okla. 


Bandits recently hurled a brick through 
the winodw of the Bardon Loan and Sport- 
ing Goods Store and removed rings and 
watches from the window to the value of 
about $600. 

On Friday, April 15, the Sander’s Rone 
Jewelry Co., at 5th and Boston Sts., was 
robbed a second time by brick tossing 
bandits. These same bandits are operating 
in different parts of the State of Oklahoma. 
They have made their appearance at 
Muskogee and other towns. It is thought 
by the authorities that they are an organ- 
ized gang. The jewelers of Tulsa are leay- 
ing very little in their windows these days, 
and some of them talk of going back to 
the old fashioned method of boarding up 
their windows with stout planks. 








Oregon Notes 





Sinclair’s Jewelry Shop, Medford, Ore., is 
holding a sale with the expectation of closing 
out about May 1. 

Alexander McLean Nelson, son of Mr. and 
Mrs. Emil Nelson of 1414 The Alameda, 
Portland, Ore., died Sunday, April 10, at 
Emanuel Hospital, following a sudden attack 
of pneumonia. Mr. Nelson, who was 28 
years old, was born in Park River, N. Dak. 
He received his schooling there, later mov- 
ing to Astoria with his parents. He was a 
student in the Astoria High School at the 
opening of the World War, when he volun- 
teered for army service. He was with Bat- 
tery E of the 65th Artillery overseas. At 
the close of the war Mr. Nelson returned to 
America and entered the De Keyser Institute 
of Optometry, Portland, from which he was 
graduated. He was associated with his 
father as an optometrist in the Nelson 
jewelry store, Buchanan building, at the 
time of his death. He is survived by his 
parents and four sisters. 
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Chicago Notes 





Gus Weinfeld, of the Block-Weinfeld Co., 
will return this week from a short business 


_trip through southern Illinois and Indiana. 


Sam Kaufman, of the Kaufman Jewelry 
Co., St. Paul, Minn., spent several days in 
Chicago during the past week, looking over 
the markets. 

J. Y. Lebolt, of Lebolt & Co., recently re- 
turned from California, where he had been 
spending three months enjoying himself and 
playing golf with his friends. 

Sam Fayman, of S. Joseph & Sons, Des 
Moines, Ia., was a visitor to the Chicago 
markets during the past week, and while 
here called on some of his personal friends. 

Kenneth Sischo, of Sischo & Sons Co., 
Los Angeles, Cal., spent a few days in Chi- 
cago on his way home from the east where 
he spent a couple of weeks looking over 
markets. 

Moses Goodman, of Maurice Goodman, 
wholesale jewelers at St. Paul, looked over 
the markets in Chicago last week in search 
of new merchandise. He left here on Fri- 
day for home. 

Louis Goldzweig, watchmaker to the trade, 
is now located permanently in suite 1312-A 
Heyworth building. For the past few 
months he was located on the 15th floor of 
the same building. 

Maynard Levy, of Marks & Levy, auction- 
eers, at 35 E. Wacker Drive, is spending a 
few weeks at Wausau, Wis., conducting a 
reduction sale for Otto Mueller, retail 
jeweler of that city. 

Dave Goldstone, of the Blauer-Goldstone 
Co., returned last Thursday morning from 
Detroit, Mich., where he spent several days 
attending the convention of the Mutual 
Credit Jewelers’ Association. 

A. F. Boyson, of the Boyson Jewelry Co., 
Cedar Rapids, Iowa, spent the past week in 
Chicago looking over the markets and 
visiting with his brother H. H. Boyson, 
retail jeweler of Oak Park, IIl. 

Charles T. Spence, diamond dealer, has re- 
moved his offices from the seventh floor of 
the Columbus Memorial building to suite 604 
of the same building. Mr. Spence has suc- 
ceeded in securing very desirable space. 

Archie Dankert, representing the Newall 
Mfg. Co., just completed a business trip 
through his territory. Tony Nolan, of the 
same concern, left Sunday night on a trip 
through his territory and will be gone for 
several weeks. 

Jay Ralston, representing the Norris, 
Alister-Ball-Bridges Co., returned last week 
from a busineés trip through the northwest. 


He will remain here for a few days replen- 
ishing his stock before starting out on his 
territory again. 

Marks & Levy, auctioneers, have removed 
their office from 31 N. State St. into more 
desirable quarters on the 14th floor of the 
new Jewelry Mart, 35 E. Wacker Drive. In 
making the change they have secured con- 
siderable more space. 

Harry J. Hansman, representing the Wil- 
cox & Evertsen, factory of the International 
Silver Co., just completed a business trip 
through Colorado. After spending a week 
in Chicago he left for a two weeks’ trip 
through the northwest. 

J. H. Ruttan, with offices on the 8th floor 
of the Heyworth building, has made con- 
nection with Stecher & Spelrein, of New 
York city, to handle their line of leather 
fitted and unfitted suit-cases, hat boxes and 
overnight bags. Mr. Ruttan carries a line of 
ivory toiletware. 

Joe Stein, of the Stein & Ellbogen Co., 
returned from Detroit, Mich., last Thurs- 
day. Mr. Stein spent several days there at- 
tending the organization of the Mutual 
Credit Jewelers’ Association. Before return- 
ing to Chicago he called on many of his 
friends in that city. 

Charles Gustafson, of the C. H. Knights- 
Thearle Co., returned to Chicago last week, 


after spending several days in Iowa calling © 


on several of their customers. Mr. Gustaf- 
son reports that the jewelers in that section 
are very optimistic about business, and are 
looking forward for a good May and June 
business. 

Max Hirsch, wholesale watch dealer with 
headquarters on the ninth floor of the Co- 
lumbus Memorial building, just recently com- 
pleted an extended business trip through the 
northwest. After spending a few days in 
Chicago calling on the local trade he will 
leave with Mrs. Hirsch on a business trip to 
the Pacific Coast. 

J. M. Ritter, of Ritter & Piowaty, repre- 
senting the Karpeles Co., with offices on the 
seventh floor of the Columbus Memorial 
building, left this week on a two weeks’ 
business trip through the middle west. This 
is Mr. Ritter’s initial trip through this ter- 
ritory with this line, and he has the well 
wishes of his many friends. 

Julius Ziegler & Co., wholesale jewelers, 
are now located in room 1436, Jewelry Mart, 
35 E. Wacker Drive, where they have se- 
cured a larger and more attractive location. 
The office is equipped with new fixtures in 
mahogany. This concern has been located on 
the seventh floor of the Columbus Memorial 
building for a great many years. 


Jerome S. Wexler, of Wexler Bros., left 
last Friday night on an extended business 
trip through the west as far as the Pacific 
Coast. Marvin H. Wexler, of the same con- 
cern, just completed a two weeks’ trip 
through his eastern territory. Arthur F. 
Cole, representative for this firm, is making 
a short trip through Iowa this week. 

The Elias-Levy Importing Co. is now 
located in its new and attractive quarters on 
the seventh floor of the Capitol building, 159 
N. State St. This firm formerly was lo- 
cated on the third floor of the Reliance build- 
ing. This concern is the sole distributor 
of the Ato electric clock. The quarters are 
divided in such a way as to give a large dis- 
play room and a good sized office. The 
members of this firm are Eugene Elias and 
Ernest Levy. 

Ellis Bern, retail jeweler at 7532 Cottage 
Grove Ave., is financially embarrassed and 
suits have been instituted against him, and 
his landlord obtained a judgment for 
possession. At the request of his largest 
creditors, Goldman, Allshouse & Healy have 
called a meeting of the creditors at their 
offices for April 19, at 3 p. mM. At that time 
a statement of assets and liabilities was to 
be presented and a solution of the debtor’s 
difficulties attempted. 

Frederick Gottlieb, of Frederick M. Gott- 
lieb & Co., diamond importers, located on the 
15th floor of the Jewelry Mart, will leave 
this week for New York city, from which 
port he will sail on Friday, April 22, on 
the Majestic for Europe. He will spend 
some time in Paris, and from there will visit 
the diamond markets at Amsterdam and Ant- 
werp. He will then go to Frankfort, Ger- 
many, to visit with his parents for a few 
weeks and will return to Chicago the early 
part of June. 

F. W. Dean, who was associated with 
Despres, Bridges & Noel for the past 21 
years as their credit manager, and with the 
firm of Norris, Alister-Ball-Bridges Co., 
since the consolidation of these firms in 
January, is now connected with Blauer- 
Goldstone Co. as general manager. The 
Blauer-Goldstone Co. is located on the ninth 
floor of the Kesner building, 5 N. Wabash 
Ave. During the time of his association in 
the jewelry field, Mr. Dean has made a great 
many friends and is well known among the 
trade throughout the country. 

Harry E. Farquharson, manufacturers’ 
representative, announced last week that he 
associated himself with C. H. Allen & Co., 
of Attleboro, Mass., manufacturers of a 
general line of novelty jewelry. He will 


(Continued on page 86) 
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Chicago Notes 
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represent this concern in the middle west 
with headquarters in suite 1601 Heyworth 
building in connection with the Standard 
Jewelry Mfg. Co., Newark, N. J.; Ideal 
Jewelry Mfg. Co., Providence; Jos. J. 
Cleary, Newark, and Hewitt & Co., Newark. 
Mr. Farquharson left Sunday night for a 
short business trip to Cleveland, Toledo and 
Detroit. 

Charles W. Dudgeon, retail jeweler at 
Ames, Ia., spent several days of the past 
week in Chicago looking over seasonable 
items. 

Wm. Lester, who represents the Noveline 
Mig. Co., in this territory, has removed his 
office from room 706 to room 1311 Heyworth 
building. 

Taylor Strawn, vice-president of the Elgin 
National Watch Co., left recently for Cali- 
fornia where he will sojourn for the next 


six weeks. 
Mr. Levine, of Levine & Klapperich, 
Ontonagon, Mich., was a visitor to the 


markets at Chicago during the past week 
in search of new goods. 

Ed Fry & Co., wholesale jewelers, are 
now located in suite 1436, Jewelry Mart, 35 
E. Wacker Drive. This concern formerly 
had quarters on the seventh floor of the 
Columbus Memorial building. 

Theo. H. Zacharias, of the Clark Ring 
Co., Buffalo, N. Y., spent the past week in 
Chicago calling on his retail accounts. Mr. 
Zacharias left here for Ft. Wayne and 
Indianapolis and from there will return to 
the east. 

Max Hirsch, of Bernstein & Roskin, New 
York, spent several days of last week in 
Chicago calling on the trade. Mr. Hirsch 
left here for St. Louis and Kansas City 
where he will spend some time before re- 
turning east. 

Wm. F. Juergens, Jr., of the Juergens & 
Andersen Co., has been elected to the board 
of directors of the Chicago District of the 
National Jewelers Board of Trade to fili 
the vacancy created by the resignation of 
J. M. Braude. 

W. H. Neider, of Feinberg & Neider, 752 
E. 63rd St., returned home last Friday after 
spending several days in Detroit attending 
the convention of the Mutual Credit 
Jewelers’ Association. While away he also 
looked after the advertising for the firm. 

E. A. Crane & Co., announce the removal 
of their office and work room from room 
600 to room 910 Kesner building, 5 N. 
Wabash Ave., where they will be better 
equipped for their growing business of en- 
graving on jewelry, silverware, dies, 
ivory, etc. 

Nat Lebolt, of Lebolt & Co., returned on 
the S. S. Olympic on Tuesday of last week 
after making a flying trip to the markets 
in Europe. Mr. Lebolt will remain in New 
York until after the opening of their new 
store which is located on the corner of 52nd 
St. and Fifth Ave. The grand opening of 
this store will be celebrated on Monday, 
April 25. Jack Lebolt and J. Y. Lebolt 
will leave Chicago the end of this week so 
as to attend the opening. 

Edward O. Krauss has entered into the 
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retail jewelry business for himself in suite 
707 Columbus Memorial building. For the 
past 18 years Mr. Krauss was connected 
with the diamond department of the Juergens 
& Andersen Co., and prior to that time was 
associated with the Western Watch Case 
Co. 

W. R. Neumann, of W. R. Neumann & 
Co., wholesale jewelers, at 162 N. State St., 
accompanied by his wife, left Chicago last 
Friday to motor to New York City, and they 
will sail from that port on the S. S. Paris 
for Europe. They will be gone for three 
months and during that time will visit the 
markets and many places of interest. 

On Wednesday of last week Judge 
William J. Lindsay sentenced Fred Pauli to 
one year in the House of Correction on a 
charge of larceny, and Joseph Kelly, who 
was also held on a charge of larceny, was 
put on probation for one year. This was 
done because Kelly suffers from a bad case 
of heart disease, and a sentence might prove 
fatal. Fred Pauli, who was an engineer of 
the McClurg building, 218 S. Wabash Ave., 
and Joseph Kelly were arrested about the 
middle of November, last year, by three 
detectives from the Central Station, when 
they were found taking merchandise from 
the offices of Moore & Evans, jewelers, 
located on the second floor of the building. 
They removed the merchandise early in the 
morning when the streets were deserted. 
Kelly has a long police record and several 
aliases, among them “George Schmidt” and 
“George Read.” 











J. T. Hare, Norfolk, Nebr., and Mrs. 
Hare were among the few jewelers who 
have been in Omaha recently. They were 
buying goods for their new store at Norfolk. 

The jewelry trade in this territory is 
suffering with all other retail business due 
to the excessive rains. This is the third 
week of steady daily and nightly rains over 
most of the territory, and all roads except 
the paved or well-traveled roads are impass- 
able. Farmers are not coming into the towns 
to trade, and those who attempt it are 
abandoning their cars in the mud along the 
road and getting teams to pull them out. 
‘Traveling men are stuck in the mud in 
hundreds of places in the territory. Farm 
work is badly delayed by the wet condition 
of the field, and it is conservatively estimated 
by the farmers and farm implement men 
that the farm work is about 60 days delayed. 
All this is very bad so far as the imme- 
diate condition is concerned. But there is 
another side to it. That is that the terri- 
tory has not had such an abundance of 
moisture at this time of year in a number 
of years, and crop expectations were never 
soaring higher. All through the wheat belt 
of Nebraska, where there was drought last 
year, there is an abundance of moisture and 
in the western end of the State the wheat is 
six inches high. On the Bonesteel line the 
crops have partially failed for several 
years due to lack of moisture. The dealers 
write in and say that farmers are now 
unable to strike dry dirt with a post auger 
while digging post holes. 
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TRADE CONDITIONS 


Heavy rains and impossible roads in the towns 


“in the tri-State district during the past week inter. 


fered more or less with trade conditions, and it js 
predicted by the retail merchants of this city that 
there will be a marked improvement in business 
with the coming of better weather. Many of the 
towns in this section report that trade has been a 
little off for some time past because of the bad 
weather. Heavy rains have fallen in the tri-State 
section off and on during the past three months, 
Farmers are greatly discouraged by the excessive 
rainfall, and will be delayed considerably in the 
planting of their crops. Many of the large many. 
facturing plants in Evansville are being operated 
on steady time. 





T. C. Bayse, retail jeweler at Rockport, 
Ind., was a_ recent business visitor in 
Evansville. 

Charles H. Atkin, of Raphael Bros., whole- 
sale and retail jewelers of Upper Ist St, 
here, has been elected president of the High 
Twelve Noon Luncheon Club of this city. 

Floyd Nester, of Heinzle & Nester, retail 
jewelers at Boonville, Ind., past exalted ruler 
of the Boonville Lodge of Elks, assisted in 
installing new officers for the lodge in that 
city a few nights ago. 

Miss Emily Thuman, daughter of J. L. 
Thuman, retail jeweler at 1106 W. Franklin 
St., who is a student at Indiana University 
at Bloomington, Ind., has been elected presi- 
dent of L’Espanol, a club of Spanish students 
in that school. 

Ike Rosenbaum, retail jeweler at Mt. 
Vernon, Ind., has had an electric sign in- 
stalled in front of his place of business on 
Main St., in that city. The sign advertises 
the store of Mr. Rosenbaum and Deltah 
pearls, he being the Mt. Vernon dealer for 
these imitation pearls. 

A window of the National Jewelry & 
Clothing Co. at 605 Main St. was robbed 
on Sunday night, April 10, of about $1,000 
in diamond rings. Some sharp instrument 
was used to cut a hole in the plate glass 
display window. About 20 rings of varying 
sizes were taken, officials at the store said. 
The robbery was the fifth the store has had 
in the last four years, according to Jacob 
Hoffman, manager of the store, who said 
that displayed gems were the loot in each 
case. 

The display window of the J. M. Boner 
jewelry store at 225 Main St., here, was 
broken on Thursday morning, April 14, and 
13 watches valued at about $500 were car- 
ried away by the robbers. The robbery 
resembled closely the one on Sunday, April 
11, at the store of the National Jewelry & 
Clothing Co., in which $1,000 worth of 
diamond rings were stolen. A valuable dia- 
mond wrist watch and several costly rings 
were left untouched in the window. The 
theft was discovered by Capt. Fred Walton, 
of the police department, who had gone down 
town. for luncheon. Noticing a car parked 
near the store and hearing a scraping noise, 
Capt. Walton said he crossed the street to 
make an investigation. A dark form dashed 
from in front of the window and into a 
waiting automobile. The machine sped out 
Main St. before Capt. Walton could reach 
it. J. M. Boner, treasurer of the company, 
said it was the third robbery the store has 
experienced in the last three years. 
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H. E. Greaker, leading jeweler of Taylor- 
ville Ill, was in the local wholesale trade 
recently making purchases. 

Ed L. Myer and his son Milton Meyer, 
with a jewelry store at St. Charles, have 
returned from a recent trip to Hot Springs, 
Ark. 

Two recent dealer visitors to the local 
wholesale trade were: Roy Goulding and 
Louis Brandenberger, both in the retail 
jewelry business for their own account at 
Alton, Ills. 

Otto G. Hoerr, in charge of the optical 
department of the Frech Jewelry Co., at 823 
Pine St., has resigned to start in business 
for his own account in a store at 2741 N. 
Grand Blvd. 

The Oswald Jewelry & Optical Co., is 
now settled in its new store at 2721 Sutton 
Ave., in the Maplewood district. Its new 
home is larger and better suited to the 
needs of the growing business of the concern, 
which has been located on the same street 
several blocks from the new location. 

Pre-Easter business was a bright spot in 
the trade with local jewelry stores and with 
the advent of new seasonal buying. The 
proximity of commencements in the locai 
schools is also expected to make the demand 
for articles in the stores brisker and dealers 
visited seemed to be optimistic as to the 
prospects for the next few months. 

J. Phil Frech, of the Frech Jewelry & 
Optical Co., 823 Pine St., lost $50 in cash 
and his wife’s jewelry, valued at $1,000, 
when two highwaymen forced them into an 
alley and robbed them at the point of a gun 
one night last week. The robbers escorted 
them from the sidewalk into an alley and 
there took Frech’s cash and a watch as well 
as a bar pin and three rings his wife wore. 
Hastily decamping they ran to a waiting 
automobile and vanished. 

A new jewelry store has been opened at 
2861 N. Union Blvd. by John Pollak, Jr., 
who is embarking in the local retail trade 
for his own account after being associated 
with his father, John Pollak, at 4136 N. 
Newstead Ave., for several years. The new 
store has been fitted up in an up-to-date 
manner and will carry a general line suited 
to the needs of the community it will serve. 
It will also have an optical department in 
connection with the regular line. 

Solomon Loewenstein, president of the Sol 
Loewenstein Jewelry Co., in the Equitable 
building, 6th and Locust Sts., died April 
3, at the Jewish Hospital, after a short 
illness. He was a native of Bavaria, and, 
coming to this country, settled in St. Louis 
in 1869 and established himself with a brother 
in the jewelry business. He was 71 years 
of age and had been connected with the local 
trade for many years. A widow, a son and 
two brothers living here survive him as well 
as relatives in Germany. 

Most of the road representatives of the 
Eisenstadt Mfg. Co., wholesalers, in the 
Louderman building, at 11th and Locust Sts., 
are in from the usual Spring season trips. 
Aside from special visits most of them will 
be off the road until June 1. The company 
officials report a satisfactory run of trade 
during the passing season and collections 
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with the firm have been improved and all 
are inclined to speak in an optimistc manner 
over the outlook for business during the bal- 
ance of the current year. 

The comprehensive group display of the 
wares of the Associated Eastern Exhibitors 
was shown all week here, beginning April 
11, at the Hotel Statler. The entire second 
floor of the hotel was used, the firms dis- 
playing going from here to Kansas City for 
a similar exposition next week. George F. 
Little, of New York city, was in charge as 
manager. Visitors from the local trade and 
out of town, interested in these lines, in- 
cluded many retail jewelers, many articles 
displayed being suitable for handling in up- 
to-date jewelry stores for gift and art uses. 

Business conditions are reported fairly 
satisfactory in both branches of the local 
trade. Salesmen for the wholesalers are 
still in the field and since they left, after 
Jan. 1, have been getting a good volume of 
orders. Collections are reported improving, 
especially in some sections of the country 
supplied by the local trade, which had crop 
conditions earlier that threatened to affect 
local business. The advent of Easter is ex- 
pected to give some stimulus to the dealer 
trade, which in turn will be reflected in the 
calls made for further stock from the whole- 
salers. 


Herman Mauch, veteran jeweler, at 507 
Franklin Ave. for upwards of 20 years, is 
moving into a new location at 604 N. Broad- 
way, quarters having been fitted up there 
with a suitable entrance and display window 
for his use. The city’s plan to widen Frank- 
lin Ave. on the north side led to his seek- 
ing a new location and he will be shortly 
all settled in it being about two blocks south 
of his former place, around the corner. 
Mauch is one of the oldest retail jewelers 
in the city and has always taken an interest 
in association activities, having only recently 
served as general chairman of the commit- 
tee having in charge the arrangements for 
the 1926 convention’ of the Missouri 
jewelers held here. 

A ruling by U. S. Commissioners on the 
removal of seven former members of the 
local wholesale jewelry trade to New York, 
to face charges of having conspired to con- 
ceal assets alleged to amount to $250,000 has 
been taken under advisement by the com- 
missioners, following the allegation of the 
defendant’s attorneys that the indictment con- 
taining the charges is faulty. The case is 
the outcome of the affairs of the now bank- 
rupt Milton Watch Co. and the indictment 
was. returned last Fall, after Jacob W. 
Ufland, president of the company, testified 
before a Federal Grand Jury and named 
these seven men as being implicated in the 
affairs of the company. He later was sen- 
tenced to serve a year and a day in the 
penitentiary, after making a plea of guilty. 
The parties named are now resisting re- 
moval to the jurisdiction of the New York 
courts. 


The local police apprehended Mike Moncy, 
well known to the authorities as a police 
character, here, this week, on suspicion, and 
he was later identified as one of the bandits 
that held up the jewelry store of Ernest O. 
Shoulders, 1903 N. Grand Blvd., about a 
month ago, when goods valued at about 
$1,200 was taken. He attracted the atten- 
tion of detectives because of wearing some 
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handsome jewelry and this later was iden- 
tified by Shoulders as part of the loot. 
Moncy claimed it was given him by a pal, 
Forest Fuqua, who was recently killed in 
a Detroit hold-up. Other booty was secured 
from the former home of Fuqua and his 
sister also placed in jail. Both failed to 
give bond and Moncy had a warrant placed 
against him charging him with first degree 
robbery and the woman was held for having 
in her possession stolen property. She 
claimed other jewelry given her by her 
brother had been sent to Detroit to an 
undertaker, who had sent the body of the 
dead bandit here for burial. 














W. C. Guerth, Redlands, spent several 
days last week in Los Angeles on business. 

George Smith, western manager of the 
Keystone Watch Case Co., with headquarters 
in San Francisco, spent several days in Los 
Angeles last week. 

M. C. Tieck, formerly in business at Santa 
Barbara, has opened a store at 1305 3rd St., 
Santa Monica. His store is to be known as 
the Tieck’s Time Shop. 

E. O. Wells, formerly of Spokane, Wash., 
is spending a few days in Los Angeles. He 
is recuperating after having been confined 
in a northern hospital for several weeks. 

D. A. Hay, for the past 16 years located 
at 5438 Central Ave., has closed his place 
of business there and has opened a larger 
store at 1306 N. Edgemont, Hollywood. 

M. S. Allshuler, Bakersfield, Cal., spent 
the past week in Los Angeles. He was ac- 
companied by his family and made the trip 
from Bakersfield here and return by auto- 
mobile. He reports business brisk in Kern 
county. 

J. A. Heidker, Bishop, Cal., was in Los 
Angeles the past week purchasing goods for 
the Spring trade. He made the trip by 
automobile and reports that this year the 
business at Bishop, owing to the rains, is 
better than it has ever been before. 

F. E. Freeman, formerly assistant manager 
of the glass and china department of Bar- 
ker Bros., has taken a position in the sil- 
verware department of the E. W. Reynolds 
Co. Mr. Freeman is well known to the 
trade and is an experienced man in his line. 

Miss Dorothy Bright, for the past seven 
years in the office department of E. W. Rey- 
nolds Co., has resigned to accept a position 
with the Sierra Power Co. at Bishop, Cal. 
The many friends of Miss Bright are pleased 
to hear of her advancement and wish her 
the best of good fortune in her new position 
of responsibility. 

George Goldberg, formerly with the 
Schless-Harwood Co., New York, is con- 
valescing at the Good Samaritan Hospital 
in this city. He was recently operated on 
for appendicitis. The members of the 
jewelry trade are pleased to know of the 
return to health of Mr. Goldberg, who has 
many friends in the east and also here in 
the west. 

Roy Livermore, of the Roy Livermore 
Jewelry Co. manufacturers representatives, 
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Chase Hoffman of the Hoffman-Greene 
Co., Springfield, O., was in Cincinnati to 
attend the opening ball game. He called 
on several wholesale houses while in the 
city. 

J. B. Evans has started a jewelry store 
at Sabina, O., under the name of J. B. Evans 
& Co. He formerly was identified with 
Heber W. Roe, jeweler at Washington, 
Court House, O. 

Arthur C. and E. B. Jacob’s Sons’ Co., 
leave for the east next week. The former 
is going on principally to obtain some of 
the imported novelties that have reached 
New York. The novelties were bought by 
a representative of the firm and will be 
returned to Cincinnati, 

Reuben Schumer, road representative of 
the Schumer Bros. in the Walsh building 
was forced to return home from Louisville 
because of illness. He had started on a 
trip through the south but was forced to 
return to Cincinnati. He will pick up the 
trip as soon as he makes a full recovery. 

Rome Thomas, Dayton, O., brought a 
motion picture camera with him when he 
came to Cincinnati, Tuesday, and took a 
number of plays that were made during 
the course of the game at Redland Field. 
He is an ardent fan and having acquired 
a movie camera he made a film of the 
contest. 

Arno Dorst, president of the Dorst 
Jewelry Co., occupied his box at Redland 
Field as usual Tuesday. This year the box 
number is 385 because a number of seats 
and boxes have been added to the standards 
at the ballpark. The enclosure was oc- 
cupied by relatives of the jeweler on Tues- 
day, but from now on it will be the haven 
for a lot of jewelers and traveling sales- 
men of jewelry concerns. 

Frank Noel, jeweler, will probably build 
a store and apartment structure at Gilliand 
and Montgomery Roads, Silverton. He 
bought a lot at the intersection in Silverton 
which is being developed as the business 
center of the suburb. On the opposite cor- 
ner the Silverton Bank is building a per- 
manent home for the institution. Noel 
probably will establish a jewelry store in 
the building he is to put up. 

Walter Baker, of Baker & Baker, 
Marietta, O., intended to reach this city 
before 2 o’clock on April 12, but the engine 
and tire trouble that developed on _ his 
automobile while enroute to the “Queen 
City” kept him from reaching his destination 
until after 4 o’clock when the game was 
over. Instead of attending the game, for 
which he had the necessary tickets, he called 
on A. G. Schwab & Sons where he aired 
his feelings about the joys of a motorist. 

The oldest fan at the opening game 
between Cincinnati and Pittsburgh at Red- 
land Field, Tuesday, was Charles Rieckel, 
92, jeweler of Cynthiana, Ky., Mr. Riekel 
hasn’t missed an opening game in a score of 
years and he doesn’t intend to miss one in 
Cincinnati as long as he is able to travel. 
The jeweler remained in the city for several 
days visiting a daughter. He was accom- 
panied to the “Queen City” by Carl Foster 
who is emploved by the Rieckel Jewelry Co. 








Word was received by A. G. Schwab & 
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Sons in this city about the opening of the 
splendid new store of George Sterzer & Sons 
at 211 N. Main St., Dayton, O. The busi- 
ness that was founded by the late George 
Sterzer is being carried on by his three sons 
and they obtained a location in one of the 
store rooms of the newest structure within 
the business district of the city. The firm 
installed an entirely new set of walnut 
fixtures and have a complete new outfit in 
the latest location. 

Edward F. Herschede, president of the 
Frank Herschede Jewelry Co., 4th St., was 
named one of nine directors to serve on the 
board that controls the Credit Bureau of the 
Cincinnati Retail Merchants Association. 
The nine directors will elect officers later 
in the month and the annual report of the 
number of credit inquiries serviced through 
this bureay together with other develop- 
ments will be announced then. The Cin- 
cinnati bureau is one of the largest in the 
country as it virtually occupies the entire 
fifth floor of the Reakirt building at 6th 
and Bowen Sts. 

For the second time in two weeks the 
burglar alarm of the Gruen Watch Co,, 
brought an auto patrol load of policemen to 
Time Hill. The second incident occurred 
Saturday night after the place had been 
closed up as a short circuit set the alarm 
off and notified Police headquarters. Auto- 
mobiles flew helter skelter to get out of the 
way of the charging police van as it raced 
over McMillan St., but the chase amounted 
to nothing. About 10 days ago one of the 
salesmen stepped on the alarm without real- 
izing what he was doing and this called for 
a wagon load of detectives and police. 

The police of Cincinnati were asked by the 
Richter & Phillips Co. to be on the lookout 
for a couple of thieves who got away with 
jewelry valued at $6,000 from the jewelry 
department of Parsons Department store at 
Ashland, Ky. Lawrence B. Daniels, 
manager of the department, telegraphed to 
Maurice Phillips’ Monday telling of the 
robbery and asked the local firm to notify 
the Cincinnati police. The thieves “jim- 
mied” a window and then knocked off the 
knob of the safe in which the jewelry was 
stored. The “job” occurred Sunday when 
no one was in the store. Mr. Daniels, 
who formerly was a jeweler at Greenville, 
O., came to Cincinnati later in the week to 
refurbish his stock for the store. 

A re-organization has been affected by 
Joseph Noterman & Co., manufacturing 
jewelers on the seventh floor of the build- 
ing at 413 Race St. The new firm has been 
chartered under the name of Joseph Noter- 
man & Co. The capital consists of 1,000 
shares of no par value stock. Those who 
made application for the new charter, which 
was granted by the Secretary of State, Wed- 
nesday, include; Ralph H. Hinds, Edward 
F, Peters, S. Geismar, J. G. DeFosset and 
Edward A. Gruner. The first will assume 
complete charge of the old firm of Joseph 
Noterman & Co., which has since been en- 
tirely liquidated. With the exception of 
two changes the personnel of the office will 
remain as it was. The former Noterman 
firm was chartered in the State of Kentucky 
and was capitalized at $100,000. It has been 
in business in Cincinnati for a number of 
vears and was founded by the late Joseph 
Noterman, father of Edgar and Roland 
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Noterman, the present heads of the company, 

The question of holding a gift show in 
Cincinnati toward the end of the summer 
is being debated by jewelers in this city, 
Following the suggestion of J. Harvey 
Phillips of the Richter & Phillips Co, 
that such a show be held, wholesale 
dealers and manufacturers are investigating 
every angle of the question before they make 
up their minds. From plans under con- 
sideration at the present time, it is intended 
to have a gift show as a separate unit in 
the Fall Fashion pageant of the Chamber 
of Commerce. The show would be entirely 
a thing of itself and would have no connec- 
tion with the fashion pageant except that 
it would be held in conjunction with the 
semi-annual festival of clothes that is staged 
by the wholesale department of the Chamber 
of Commerce. The Richter & Phillips firm 
took part in three preceding pageants, but 
did not participate in the last one held this 
Spring. 








Los Angeles 
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has returned from a six weeks’ business 
trip into the northwest. He visited 
San Francisco, Sacramento, Spokane, 
northern California and then spent some 
days in Portland, Ore., and in Seattle, Wash. 
He reports business prospects particularly 
good in the Pacific Coast towns and says 
the outlook for this year is bright. 

The local jewelry trade was surprised to 
hear of the sudden death of B. Burstein, 
who had been in business as a jeweler in this 
city for the past 40 years. He died suddenly 
at his place of business, 208 E. 5th St., on 
March 17. He leaves a widow and four 
children, and perhaps was as well known to 
the trade throughout this country as any 
other jeweler in this city. His son, Moses 
Burstein, formerly with E. W. Reynolds 
Co., will conduct the business in his father’s 
stead. 








Denver 





L. Marker has been conducting a stock 
reduction sale for W. L. Melis, a jeweler 
at 521 Main St., Canon City. 

Dr. A. M. Rankine, addressed the Colorado 
Educational Society of Optometrists on: 
“Optometry as Practiced by the Optom- 
etrists,” at the monthly meeting. 

Syman Bros. Jewelry Co., 622 16th St, 
has added a gift department, carrying Eng- 
lish bronzes; American enamels; French 
objects of Art and a myriad of unique 
novelties, making it all an excellent place 
to select bridge prizes, presents for various 
occasions, etc. : 

Mrs. Mary K. Bohm, 65, widow of the 
late Henry Bohm, founder of the Bohm- 
Allen Jewelry Co., died April 9. Mrs. Bohm 
was a native of Chicago. She married 
Henry Bohm in Minneapolis in 1881. Shortly 
after they moved to Denver where Mr. 
Bohm founded the Bohm-Bristol jewelry 
store. A daughter, Mrs. F. M. Townsend 
of Maryville, Mo., survives. Radiant chap- 
ter, Order of the Eastern Star, conducted 
the funeral. 
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Fritz Barkan is making a business trip 
through Oregon and Washington. 

Henry Landsberger, M. Schussler & Co., 
left a few days ago for an extended Spring 
ri 
’ . C. Gross is in Denver and C. W. Mount, 
Jr., the assistant of Mr. Gross, is making 
Washington, Oregon and Montana. 

Charles E. Fisher and P. A. Hansen are 
in Los Angeles for the W. B. Glidden Co., 
with the R. Wallace & Sons Mfg. Co.’s 
lines. 

Manufacturers’ representatives calling on 
the trade include Norbert Hoffman, Eich- 
berg & Co., and Mr. Ehrenteich, D. & I. 
Mfg. Co. 

S. J. Hammond has left for the Hawaiian 
Islands on a business trip of about four 
weeks. P. E. O’Neill one of the travelers 
of S. J. Hammond is making a valley trip 
going through the San Joaquin and return- 
ing home by the Coast. 

The Oneida Community Co. is moving 
from the sixth to the third floor of the 
Jewelers’ building. The new offices afford 
double the space of those formerly used by 
the Community. Workmen are now busy 
re-decorating the new offices. 

Charles Weinshenk & Son, 704 Market 
St., are liquidating their jobbing business 
and will probably carry factory lines as 
manufacturers’ representatives. Charles 
Weinshenk, Sr., has been in the jewelry 
business for a number of years and is one 
of the very well-known members of the 
trade. 

Out of town jewelers visiting the trade 
include: Ernest Mueller, Eureka; Jed. 
Prouty, Napa; Earl Bothwell, San Jose; 
Mrs. O. A. Payne of O. A. Payne, Wood- 
land; Max F. Noack, Santa Rosa; Carl F. 
Noack, Sacramento; and Charles Williams 
who has just opened a new store in Marys- 
ville, Cal. 

When John O. Bellis, retail jeweler of 55 
Geary St., visited Washington, D. C., re- 
cently, traffic stopped when he started to 
cross streets and strangers on every hand 
bowed to him. A San Francisco evening 
newspaper has published the jeweler’s pic- 
ture beside that of President Coolidge. They 
look like twins. Mr. Bellis has been mis- 
taken hundreds of times for the President. 

The Seth Thomas Clock Co.’s factory 
branch in the Hammond building here is 
doubling its office size, by taking in adjoin- 
ing rooms, and is also increasing its store- 
room capacity by taking in additional space, 
in order to keep a complete supply of clocks 
and merchandise on hand for prompt de- 
livery. B. A. Weathers, Jr., sales manager 
of the Seth Thomas Clock Co., has left for 
the east, via Los Angeles. 

A. I. Hall & Son is taking over additional 
space on the sixth floor of the Jewelers’ 
building. This will give the firm the entire 
frontage of the sixth floor, on Post St. 
In the corridor, leading to the rooms to be 
taken over, A. I. Hall & Son has a very 
attractive display of clocks made by the 
Hershede Hall Clock Co. Some of them 
are exact copies of English antiques, espe- 
cially in the ornamentation. 

A regional meeting of the directors of 
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the National Jewelers Board of Trade, 
Western Division, was held in the rooms of 
the Board, First National Bank building, 
April 5. A number of important matters, 
affecting the trade were discussed and the 
application for membership of Wildberg 
Bros., Smelting & Refining Co. was passed 
on favorably. In the absence of Edward V. 
Saunders, chairman, who is in Los Angeles, 
Morris C. Mayer presided. 

Some of the employes of Morgan & Allen 
motored on Saturday to Monterey, hired a 
launch and stayed tili Sunday afternoon, 
fishing for black bass of which they landed 
about 65. Those on the pleasant outing 
were: A. Cantor, manager of the jewelry 
department; George H. Robertson, secretary 
of Morgan & Allen; W. E. Francis, city 
salesman in the clock department and Harold 
Cantor of the jewelry department. T. U. 
Hannigan, with the same firm, has left for 
Honolulu, T. H. 

The pocket watch is rapidly coming into 
general use again for men, according to 
observations made recently by E. C. Mc- 
Keen, Coast representative for the Waltham 
Watch Co., who is one of the most inde- 
fatigable travelers on the Coast. Both in 
British Columbia and in the States, Mr. 
McKeen finds that dealers are selling in- 
creasing quantities of pocket watches. After 
all, in McKeen’s opinion, the use of a watch 
is to supply the time accurately, and the 
pocket watch is liable to fewer vicissitudes 
than the wrist-watch. 
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H. E. Pelzer, Hartford, 1 has taken over 
the store of O. R. Pelzer, Waupun. Hugo 
Pelzer will take charge of the store for Mr. 
Pelzer. 

A. J. Boden, Clinton; Kate Endlich, Kew- 
askum; and Mrs. J. L. Sieger, Racine, have 
called on Milwaukee wholesalers during the 
past week. 

Roy Stirr who operates a jewelry store 
at Eagle River, Wis., and who recently 
found it necessary to go to Tucson, Arizona, 
for his health, is reported to be improving 
rapidly. 

Fred Theleman, Milwaukee manufacturing 
jeweler, is going to Madison on a business 
trip. Mr. Theleman expects to be gone for 
two or three days and he will cover several 
other towns on his way back. 

The efforts of the Sterling Silversmiths 
Guild of America at publicity are being felt 
by Milwaukee jewelers. They report that 
there is a good demand for sterling silver- 
ware because of this publicity. 

Max Barkan of the M. B. Barkan Co., 
has applied for reservations for a trip to 
Europe. Mr. Barkan will be gone for about 
two months. He will visit the diamond 
market at Antwerp and will also take in 
some of the sights in surrounding countries, 
if time permits. 

The Milwaukee Wholesale Jewelers’ As- 
sociation held a meeting at the Elk’s Club 
here April 6. Plans for the display space at 
the state convention to be held in Fond du 
Lac, May 13 and 14 were discussed. The 
wholesalers have reserved rooms across from 
the convention hall entrance on the mez- 
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zanine floor, where exhibits will be dis- 
played. Each jeweler will have an indivi- 
dual display. 

Milwaukee jewelers are realizing the value 
of show window display space, judging from 
the attractive displays that are being shown 
this week for Easter. Local retail jewelers 
state that they are expecting a big busi- 
ness now that the lenten season is over. 
People are already starting to shop for 
weddings and for early graduation gifts, and 
the social activities taking place immediately 
following Lent are bound to react favorably 
to the jewelry business, it is believed . 








Pacific Coast Notes 


Julian Metz, jeweler of 331 W. 3rd St., 
Los Angeles, has sold out to Louis Feigel- 
man. 

The Sinclair Jewelry Shop, Medford, Ore., 
which is holding a closing-out sale, is doing 
so with the expectation of closing on or 
before May 1. 

Davidson & Licht, Oakland, Cal., are hold- 
ing their third annual Diamond Festival 
during April. One of the appeals, made in 
the firm’s advertising is: “During April 
Only, Pay Nothing Down.” 

The jewelry business at 842 Broadway, 
San Diego, is being sold to H. M. Funk 
& Son. The business is part of the estate 
of the late J. T. Roberts of San Diego. 

It is understood that the business of the 
late Henry J. Kuechler, well-known jeweler 
of Stockton, Cal., who died on March 31, 
will be continued by his son Fred William 
Kuechler. 

M. L. Wheaton who recently went to 
Monterey, Cal., from Chicago, has decided 
to locate in that pleasant residence resort 
and is taking over the jewelry and watch- 
making business of Charles E. Roberts, who 
will remain in Monterey in the optical 
business. 

Beard’s jewelry establishment is now 
located in its new store in the Mitchell- 
Lewis-Philliber building, Martinez, Cal., 
and has opened for business. The formal 
opening, however, in the handsome new 
quarters has been deferred for a few days, 
in order to give time for complete installa- 
tion of the firm’s lines. 

A device to be known as the Sanitary 
salt and pepper shaker has been invented 
by two Portland, Ore., men, E. Daniek and 
C. A. Zimmerman, who are about to put 
their invention on the market. A nob that 
fits into the head of the shaker is said to 
make it damp and dust-proof. Mr. Zimmer- 
man has been in the jewelry business for 
several years and was formerly connected 
with Jaeger Bros. Jewelry Co. Mr. Daniek 
is an engraver. 

White gold rings, etc., valued at $875, 
were stolen from the window of a 
jewelry store on Washington St., Spokane, 
recently. Without attracting attention a 
thief threw a rock, wrapped in paper, 
through the window, in the early morning 
hours. The robbery was discovered by the 
driver of a milk wagon, about 6 A. M., ac- 
cording to T. J. Morris, owner of the store, 
who reported the case to the police. 











Joseph J. Marks, Detroit, Mich., has sold 
out to Morris Themans. 
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Minneapolis and St. Paul 





A. R. Sather, retail jeweler, Spooner, 
Wis,, is back, after an extended western 
trip. Mr. Sather was away two months 
and spent much of his time in California. 

H. W. Bronniche, retail jeweler, Benson, 
Minn., was in Minneapolis April 5. He be- 
lieves that the prospects are for a bumper 
crop in the northwest territory for this year. 

Fred L. Hartwig, Oneida Community, 
Ltd., Oneida, N. Y., left April 4 on a three 
weeks’ trip through North Dakota. Mr. 
Hartwig’s office is in the Ryan building, St. 
Paul. 

N. Wiadimiroff, of Wladimiroff, Weh- 
manen & Co., Crosby, Minn., when he was 
in Minneapolis a short time ago, said he 
expected a good season on the Cuyuna iron 
range. 

J. E. Seagren, who has charge of the 
jewelry department of the Red Cross Drug 
Co., Aitken, Minn., called on his acquaint- 
ances in the jewelry trade when he was a 
Minneapolis visitor recently. 

Max E. Bruhn, manufacturing jeweler, 
Jewelers’ Exchange, 627 First Ave. N., 
Minneapolis, together with workmen in his 
shop, has contributed toward, the municipal 
organ fund for the new auditorium. 

Among the representatives who were in 
Minneapolis calling on the retail jewelry 
trade the past week or so were Victor 
Pickard, traveling for himself; and Chaun- 
cey Smith, representing Reed & Barton in 
this territory. 

Ted Madsen, traveling representative for 
the wholesale jewelry firms of Rettig, Hess 
& Madsen and C. M. Thomsen Co., 100 
N. 7th St., Minneapolis, returned April 12 
from a trip of two or three weeks through 
southern Minnesota. 

A. L. Heuer, traveling representative of 
H. E. Murdock, wholesale jeweler, 501, 
100 N. 7th St. Minneapolis, has returned 
from a short motor trip to the western sec- 
tion of Minnesota, where he gave his atten- 
tion to some business of the firm. 

Roy E. Peterson, retail jeweler, 1715 E. 
Franklin Ave., Minneapolis, is a candidate 
for the city council of Minneapolis, and has 
as his platform, “For Tax Reduction and 
Business Methods in Civic Affairs.” He 
wishes to represent the 11th Ward. 

Walter G. Hudson, J. B. Hudson & Son, 
retail jewelers, 33 S. 7th St., Minneapolis, 
and Mrs. Hudson, have returned from an 
eastern trip. They were away from Min- 
neapolis about three weeks, and spent a 
large share of this time in New York City. 

J. W. Mills, Montivideo, Minn., is mov- 
ing his family to Montevideo from Wes- 
sington Springs, S. Dak., his former home. 
Mr. Mills has just spent several days in 
Wessington Springs arranging the final de- 
tails of the sale of his jewelry business to 
I. J. Story. 

“Ed” S. Houghton, Brainerd, Minn., 
stopped in Minneapolis April 4 on his way 
home from California. Mr. Houghton owns 
an orange ranch in California, and he cus- 
tomarily spends two months there each 
Winter. He has been a retail jeweler in 
Brainerd 33 years. 

South Dakota jewelers feel more optimis- 
tic in their expectations for Fall trade, as the 
result of six days of steady rain which 
recently favored that section of the north- 
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west, and which was general throughout the 
State. It is believed that soil conditions 
are extremely favorable. 

Frank E. Murphy, who for some time 
has been the manager of the northwest office 
of Oneida Community, Ltd., Oneida, N. Y., 
with his headquarters in the Ryan building, 
St. Paul, gave up this position, effective 
April 15, to associate himself with the 
Purity Bakeries of Chicago. 

C. A. Swanson, retail jeweler, Superior, 
Wis., has returned from a trip to the west 


Coast. Mr. Swanson was away about two 
months, and visited extensively in Cali- 
fornia. He has been a jeweler in Superior 


many years, and is well known to the trade 
in this part of the country. 

The Minneapolis Manufacturing Jewel- 
ers’ Association had their regular monthly 
meeting Tuesday, April 12. The members 
gathered for dinner at the Radisson Hotel, 
and this was followed by a business session. 
Max E. Bruhn, president of the association, 
presided. E. H. Perschman is secretary. 

Leslie L. Wallace, representing Evans 
Case Co., North Attleboro, Mass., was in 
Minneapolis April 15 just prior to starting 
on a trip through southern territory. He 
expected to stop in Kansas City, Omaha, 
Des Moines, and then return to the Twin 
Cities. He makes his home in Minneapolis. 

Louis C. Gaus of Louis C. Gaus & Co., 
wholesale ‘jewelers, 517, 100 N. 7th St., 
Minneapolis, is expected back at his office 
some time this week. Mr. Gaus has been 
confined to his home about two weeks on 
account of illness. He returned about two 
weeks ago from a trip through his territory. 

Max A. Kohen, retail jeweler, 13 S. 5th 
St., Minneapolis, made his train reservations 
to attend the convention April 11, 12 and 13 
of the Mutual Association of Credit Jewel- 
ers, Detroit Mich., and expected to leave 
Minneapolis April 9, but an attack of in- 
fluenza confined him to his home, and April 
15 was the first day he was again in his 
store. 

J. M. Bennett of J. M. Bennett Co., 
wholesale jewelers, Jewelers’ Exchange, 627 
First Ave. N., Minneapolis, returned April 
11 from a trip of about 10 weeks to Hono- 
lulu. On the return trip. he spent 
two weeks in Los Angeles and a week in 
Chicago. This was a pleasure trip, and was 
the third time that Mr. Bennett has visited 
Honolulu. 

Emil Gustafson, retail jeweler, 2201 Cen- 
tral Ave., Minneapolis, has opened his Sum- 
mer cottage at Devon, Island Park, Lake 
Minnetonka, and is preparing for the fishing 
season. He finds the lake a welcome change 
after a day’s work during the Summer, 
and he frequently spends his week ends 
there with his family. Mr. Gustafson re- 
cently returned from a trip in the south. 

I. J. Story, retail jeweler, formerly em- 
ployed in the Smith jewelry store, Huron, 
S. Dak., has just purchased the jewelry 
business of J. W. Mills at Wessington 
Springs, S. Dak. Mr. Story has been asso- 
ciated with the jewelry trade in South 
Dakota for a number of years, and he 
formerly lived in Groton, S. Dak. Mr. 
Mills has taken over a jewelry store in 
Montevideo, Minn. 

C. H. Elliot, for the last six years as- 
sistant manager of the St. Louis office of 
Oneida Community, Ltd., Oneida, N. Y., on 
April 15 became the manager of the north- 
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west office of this company, Ryan building 
St. Paul, and from these headquarters ie 
will direct the sales in the northwest. Op 
April 9, Mr. Elliot returned from a three 
days’ trip to Duluth and vicinity, where he 
went in company with F. E, Murphy, 
former manager in the northwestern ter. 
ritory, and they expected to leave im- 
mediately on a trip through Wisconsin and 
the upper peninsular of Michigan, introduc- 
ing Mr. Elliot to the trade. 

Kings’ Sale Service, 317 Lumber Ex. 
change, Minneapolis,, report that L. A, 
Cushman is managing a jewelry sale for the 
Robinson store in Jerome, Wyo. Arthur 
Field has been in the south since the first 
of the year, and has been conducting a 
jewelry sale in Knoxville, Tenn. K. P. 
King returned a short time ago from a 
week’s business trip in the east. H. S. 
Sprague has been in Defiance, O., conduct- 
ing a sale of the stock of the Schottdorf- 
Linhardt Jewelry Co. Mr. King is working 
on the sale of the stock of the W. C. 
Leber store, 704 Hennepin Ave., Minne- 
apolis, which has been announced for this 
week, 

N. N. Brakke, retail jeweler and druggist, 
McVille, N. Dak., as president of the North 
Dakota pharmacists’ organization, has been 
keeping in touch with the political activities 
of that State, as they affected pharmacists. 
He was instrumental in securing passage 
through the North Dakota legislature of 
“Senate Bill No. 49.” This measure pro- 
vides amendments to the pharmacy law of 
the State, these amendments to be in force 
on and after July 1, 1927. So that he might 
better serve the members of his association, 
he spent considerable time at the State 
capitol. Mr. Brakke has been in the jewelry 
business for a number of years, and is well 
known to the trade in this part of the 
country. 

Walter B. Dahl, retail jeweler, expected 
to be fairly well settled by April 18 in his 
new store, 2417 Central Ave., Minneapolis. 
He is leaving 2423 Central Ave., just a few 
doors away, and in the move he is taking 
over a space much larger than that of his 
former store. New fixtures have been in- 
stalled, and in making the change more 
protection against fire and theft has become 
available through built-in features of the 
new store. In 1903 Mr. Dahl started in the 
jewelry business in this same block, and 
he remained in the 2400 block for 10 years. 
He then sold his business, buving it back 
in 1926 from J. J. Allin, who in the mean- 
time had moved to 2423 Central Ave. The 
store was at 2423 Central Ave. 12 years 
in all. 

Kirchner & Renich, manufacturing jewel- 
ers, 412 Nicollet Ave., Minneapolis, are 
listed in the Minneapolis Evening Tribune 
of April 4, as 100 per cent subscribers to 
the municinal organ fund, the list of con- 
tributors being as follows: E. A. Kirchner, 
M. K. Kirchner, E. G. Kirchner. P. E. 
Sommerfeld, Arthur C. Johnson, George E. 
Metzler, Margaret Zinimermanun, Nina 
Peterson, Dorothy Wilkinson, Mildred Nel- 
son, Clarence Swanson. Svlvester Schluck, 
T. Krislief, Giermund Wibeta, R. G. Per- 
lich, H. W. Bovd, JT. Rude, E. Grane, C. A. 
Peterson, H. Pogoler, Tony Zandlo. Henry 
Hazelton, Melvin Hall, Georse F. Metzler, 
Rose Schwartz. Charles J. Diethert, Tohn 
Scharf, Ruth Breece, R. S. Belter. This 
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is a voluntary fund being raised for the 
purchase of an organ for the new Minne- 
apolis municipal auditorium now nearing 
completion. 

J. B. Hudson & Son, retail jewelers, 33 
S. 7th St., Minneapolis, have a regular 
broadcasting program from WHDI radio 
station, and at three minute intervals be- 
tween 7:00 and 9:30 a. mM. “Hudson’s cor- 
rect time,” checked daily with the Naval 
observatory at Washington, is announced to 
the radio listeners. James D. .Dougherty, 
manager of J. B. Hudson & Son, reports the 
receipt of hundreds of letters every week 
complimenting the store on its service, 
which has been broadcast about six months. 
It is believed that no less than 100,000 
listeners hear this time service each morn- 
ing. Part of the daily schedule is the 
broadcasting for about six minutes of a talk 
concerning the store of J. B. Hudson & Son, 
given by a member of the Hudson organ- 
ization on merchandising, and describing 
the services offered by the department of 
the store with which he is connected. Set- 
ting-up exercises, given by a physical direc- 
tor, and music supplied by one of the larger 
music houses of Minneapolis are broadcast 
in the intervals between the time signals 
and the merchandising talk, each morning. 
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W. W. Bridges, Marine City, was a caller 
on the Detroit wholesalers last week. 

Reid Berkey, of the Charles A. Berkey 
Co., is making a trip this week through the 
eastern States. 

Hugh Connolly is still enjoying himself in 
California and is not expected home until 
some time about June 1. 

Ben L. Isroff, Inc., is the name of a new 
jewelry establishment at Grand Rapids, for 
the purpose of doing a general retail jewelry 
business. 

Fred Arnold, formerly city salesman with 
the W. F. Broer Co., Metropolitan building, 
has joined the retail sales staff of Hugh 
Connolly & Son. 

Practically all the retail jewelry establish- 
ments in Detroit joined with other trades- 
men and closed from 12 until 3 o'clock on 
Good Friday. This is a custom followed for 
several years. 

W. H. Horton, Flint, paid a visit to 
Detroit last week, buying new merchandise 
for his Spring trade. Flint seems to be one 
of the favored trade centers this Spring. 
The big motor plants are all busy there and 
retail buying seems to be on the increase. 

A. F. Muehlke, owner of the Muehlke 






' Craftsman Shop in the Metropolitan build- 


ing has recently completed expansions, in- 
cluding new equipment and other features, 
in order to care for his rapidly growing 
business. For the last several weeks he has 
been forced to work overtime in order to 
fill his orders. 

No trace has been found of the bandits 
who held up the retail jewelry store of Mrs. 
Esther Blitstein, 10202 E. Jefferson Ave., 
early on Monday, April 11, and escaped with 
merchandise estimated worth $9,000, and 
$1,200 in cash. This was the second hold-up 
experience at this store within a year. The 
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first occurred in July, 1926, but the bandits 
were frightened away before obtaining any- 
thing of value by the screams of a woman 
customer. 

Levett & Co. wholesale jewelers, are 
finally settled in their new quarters at 308 
Metropolitan building. A new lighting sys- 
tem has been completed and also new fix- 
tures. A large amount of new merchandise 
has been added. The company now has 
nearly twice the space it had at the old 
address just adjoining the new store. 

Daniel Winestock, of the Maiden Lane 
Jewelry Co., left last week for a trip 
through the middle west. He is now 
settling back in the harness again after a 
trip of several weeks through Europe. 
“It’s nice to go over seas once in a while 
he says, “byt it is still nicer to get back 
home in the old United States. J. Rassner, 
also of the same organization, is making a 
trip this week through Wisconsin and ad- 
joining States. 

Harry Merry, Albert Kanberg and Garner 
Sly, of E. H. Pudrith & Co., are planning 
to organize a party of Detroit jewelers for 
the purpose of making a trip to Grand Rapids 
in an airplane, where they will attend the 
coming State convention of the Michigan 
Retail Jewelers’ Association. Mr. Merry 
announces there will be plenty of parachutes 
and other convenient devices in case the 
plane attempts to kick didoes as it makes its 
way across the State. 

At last the bowling team of E. H. Pud- 
rith & Co. the champion that has held off 
all comers throughout the Winter, has met 
its Waterloo. It recently ran against the 
Max H. Mertens team of retail jewelers, 
and went down to defeat by a score of 2,529 
to 2.482. And all this happened notwith- 
standing Al. Kanberg and Garner Sly, of the 
Pudrith’s, were in the best of trim. The 
season is so near the end it is not thought 
the Pudrith’s, who held the title over last 
Summer, will be able to win it back. 


N. Davidson & Co. this week opened a 
new retail jewelry store at Woodward Ave. 
and the Six Mile road. This concern also 
operates another retail store at 13912 Wood- 
ward Ave., in the vicinity of the Ford Motor 
Co.’s Highland Park plant. The new store 
now just going into business is in a new 
largely residential and _ rapidly 
growing. New fixtures and new merchan- 
dise make it an attractive place. On the day 
of the opening, Saturday, April 12, it was 
filled with floral offerings sent in by friends 
and neighborhood shops. The place was 
crowded throughout the day. 

F. B. Gleichmann has moved from 903 
Metropolitan building to more commodious 
quarters on the fourth floor of the same 
building. At the old address he used the 
trade style of the Gleichmann Crystal Co. 
This he has dropped and is now operating 
simply as F. B. Gleichmann. He also is 
making a specialty of clocks and has one 
department devoted entirely to that merchan- 
dise. He has an especially attractive sales 
room fitted with the best of furnishings. A 
specialty of clock repairing also is being 
made, particular attention being given to 
valuable old-time pieces. 

And now it may be the whipping post for 
the bandit who holds up Michigan jewelers. 
A measure was recently introduced in the 
State legislature prescribing corporal punish- 
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ment for crimes of this kind. It is a sort of 
parallel measure now being advocated with 
the death penalty act, also being considered 
by the Michigan lawmakers. Detroit 
jewelers and those out in the State as well, 
are heartily in favor of the proposed law, 
and believe if it is passed, it will have a 
deterrent effect on criminals who are making 
jewelers their prey. Even though it seems 
such a necessity, some opposition has arisen 
to it on the grounds it would be a reversion 
back to barbarism. 

After occupying one corner continuously 
for 28 years, Hugh Connolly & Son, one of 
the oldest retail jewelry establishments in 
Detroit, will move over to 1540 Woodward 
Ave., from the south east corner of State 
and Griswold Sts. The change of location 
was brought about because the building now 
occupied is soon to be torn down to make 
way for another downtown skyscraper. The 
new location of the Connolly organization is 
in the heart of the downtown shopping dis- 
trict and just as favorable from a business 
standpoint as the old one. Alterations on 
the building at the new location are to start 
at once and will be hurried on to completion 
so as to make the place ready for occupancy 
early in the Summer. The new store will 
be featured by a front of marble and poly- 
chrome terra cotta. 

Harry W. Himelhoch, who recently re- 
signed from active duty with the H. W. 
Himelhoch Co., jewelry supply house, is now 
assembling a new organization which will 
be known as Display Creations, Inc., with 
offices and stock room at 912 Metropolitan 
building. In this new undertaking Mr. 
Himelhoch will give special attention to 
jewelers’ display requirements, although he 
is not limiting himself to this particular line. 
In order to obtain the latest ideas in window 
and other store decorations, Mr. Himel- 
hoch recently returned from a trip that lasted 
for several weeks to the Pacific Coast and 
intermediate points. Although Mr. Himel- 
hoch still retains an interest in the H. W. 
Himelhoch Co., he plans to devote all his 
time hereafter to the new enterprise. Others 
engaged with him are Joseph Himelhoch 
and Dan Himelhoch. M. A. Stone, for- 
merly with the H. W. Himelhoch Co., will 
act as local representative. New fixtures 
are being installed and it is expected that 
Display Creations, Inc., will be open for 
business about May 1. 








Notes from Here and There 





L. M. Mendenhall, Talihina, Okla., has 
moved to Howe. 

John DeLuca has moved from Old Forge, 
Pa., to Philadelphia. 

Noah Deal has moved from Arlington, 
Tex., to Fort Worth. 

Ross Archer has moved from Cobalt, Ont., 
to Rouyn, Que., Canada. 

Ray Clark is the successor to Henry E. 
Sutter at Andarko, Okla. 

George Wideman, Detroit, Mich., has sold 
his business to Harry Wideman. 

George W. Davis will engage in the 
jewelry business at Kearney, Nebr. 

M. A. Bratrud, Crookston, Minn., will 
erect a new building for his business. 

Russell Weaver will open a jewelry store 
at 425 Franklin St., Michigan City, Ind. 
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COUNTER CASE No. 113 
An all plate glass case of cemented construction, fitted with raised, slanting bottom, if desired, also 
drawers or cupboards in counter. This and other fixtures on hand for prompt shipment. 


F. C. JORGESON & CO., 159-167 Ann St., Chicago 


Builders of Jewelers’ Fixtures for Over 40 Years 











wa Paris Fair 


Do Not Fail to See the 


‘Halli du Bijou’ 


Where You Will Find 


The Latest Novelties 


and Artistic Creations 
Of the Largest 


Decorative and Art 


JEWELERS 
OF 


Paris 


From the 14th to the 29th May, 1927 








The C. G. BRAXMAR CO. 


242 W. 55th St., New York City 





Fraternal Emblems 
Medals and Class Pins 
Fire and Police Badges 








Made to Order Goods our Specialty 


Forty-four years of satisfactory service to an increasing 
number of customers. 

Our facilities for manufacturing and designing are at 
your service. 


Write for Emblematic or Badge Catalog 








Direct from Mines in India, Ceylon and South America 


ZIRCON’S 


And other precious Stones 
Expert Diamond Cutting and Lapidary Works 


F. J. ESSIG and MENG CO. 


162 N. State St., Butler Bldg. 


45 Years in Chicago Chicago, Ill. 








The Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 

The Lion Safety Pin Clutch Co. 


Pat. Feb. 20, 191720 W. 22nd St., New York pat. May 25, 1920 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with Tue 
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How to Get Out Business Letters That 


Build Business 





Written Expressly for The Jewelers’ Circular 














ITH a great many jewelers “direct 

mail advertising” means getting out a 
multigraphed letter. And in too many ex- 
amples we have seen, these letters violate 
every rule for effective selling letters. Up 
to the time of this article’s going to press, 
no letter-writing genius has yet arrived who 
can say positively that he knows just what 
kind of letter will “pull” and just what 
kind will be a “dud.” 

I have seen some letters that sinned 
against all the dictates of good form, 
breeding, delicacy and experience, yet they 
“brought home the bacon” in a way that 
made the wise-acres pink with envy. Yet 
they were the exception that proves the 
rule. Long study of sales letter-writing 
proves beyond question that there are cer- 
tain rules that must be observed if the 
game is to produce the best results. 

There is a tremendous section of opinion 
among jewelry-proprietors that “letters 
don’t pay.” They base their opinions on 
their own experience, which, usually, is the 
best basis for any opinion. Yet we cannot 
brand multigraphed sales letters as failures 
because of these expressions. Very prob- 
ably the failure has been due to the letters 
themselves. We must ever bear in mind, 
when planning sales letters for a jewelry 
house, that the first requisite of a sales- 
letter is that it must have something to tell. 
The four action-impelling essentials of a 
good sales letter are that it should make 
the reader: 


with it and make him “like” the proposition. 


Then—for the “wallop,” it should impel 
him to buying action. If a selling letter 
meets all these requirements, it is 100% 
successful. 

And form-letters are being successful 
every day, notwithstanding the soured ama- 
teurs who haven’t taken the trouble to 
learn the rules, and who, consequently, have 
gotten nothing out of them. We know of 
one haberdasher in a Texas city who has 
made form-letters, and form-letters only, 
yield him a business of $108,000 a year, 
with a good salary to himself and a $15,000 
net profit on top of it! Don’t try to tell 
him that “letters don’t pay!” And, strange 
to say, these mail efforts were his only ad- 
vertising. 

With Christmas just peeping over the 
business horizon, most jewelers have de- 
cided to “send out a letter.” And that’s 
about all the serious thought they will give 
to it. After deciding on the nature of the 
mailing piece you will send, its subject- 
matter and the buying inducements it will 
offer, the next most important feature is the 
mechanics of the letter. Three very vital 
material factors govern the success of such 
a letter. These are: 

Envelope and stationery. 

Typographical execution. 

Mailing list. 

Fortunately, most jewelers are sort of 
particular about the quality of their en- 
velopes and letterheads, yet many jewelers, 


first-class mail to everybody, and they’re 
sure at least to open the envelope if it 
carries two-cent postage. Extensive tests 
have proven the efficacy of the two-cent 
stamp. It is a most expensive economy 
to use a third-class stamp. And it is better 
that the stamp be affixed, that is glued to 
the envelope, rather than use a government- 
stamped letter, or one in which a two-cent 
stamp indicia is printed on in ink by an 
automatic stamping machine. 

And, for the jeweler approaching a 
selected list, the letters should be addressed 
on the type-writer or in well-penned ink. 
Do not use stenciled, stickers, or some forms 
of address plates. It is more costly, byt is 
worth the difference—like all good things. 

The letter-head, itself, should be im- 
pressive. Cheap stationery is too expensive. 
And, better still, the letter should have 
some outstanding, interest-compelling fea- 
ture, if possible. Perhaps a color scheme 
should be worked out. Or a process should 
be used whereby pen-and-ink sketches shall 
appear. One of the most remarkable 
series of sales-letters I have ever seen had 
an appropriate frieze of sketches, applied 
by a special process, draping the letter. 
And, wonder of wonders, the name of the 
recipient appeared in the art-work, itself! 
To make it clearer to you, one of the series 
of letters was sent out by an ocean resort 
hotel to a prospective guest, and was orna- 
mented with various sketches depicting a 
line of “bell-hops” anxiously congregated 


Look. when sending out a big mailing of sales- in the lobby, talking excitedly together. And 
Listen. leters, will make the mistake of using a what do you think they were talking about? 
Like. quality and style inferior to their usual They were saying: 

Buy. house stationery. It must be borne in mind ““Wonder why Mr. Henderson (the name 


In other words the outward appearance 
of the enveloped letter should be such that 
the recipient will feel that its worth looking 
into. It must not have “form-letter” blaz- 
ing from it obviously. After being opened, 
its contents and its appearance should be 
such that the recipient will “listen” to it— 
that is, he will read it through attentively. 
This same subject-matter and form should 
be of a nature that it will carry conviction 


that the envelope creates the first impres- 
sion on the recipient—it is the first feature 
of your letter that he sees, and it will stick 
in his mind all through the reading of the 
epistle. So, don’t stint the quality of the 
envelope. And, in most instances, it is just 
as well to leave your firm name off the 
envelope, as it may lower the recipient’s in- 
terest in the missive. By all means, use 
a two-cent red stamp! A red stamp means 


>f the man the letter was addressed to) has 
not arrived?” 

Another part of the sketch showed the 
main dining room with a chair tilted 
against a table on which stood a small 
table-card reading: 

“Reserved for Mr. Henderson!” 

Can you imagine how eagerly Mr. Hen- 
derson scanned that letter when he got it? 
And every man who received a letter saw 
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his own name in the places where Mr. 
Henderson had seen his. The letter was so 
effective that scores of recipients wrote 
spontaneous acknowledgements of it. Of 
course this letter cost a good deal—about 
6c to 8c each—for the mechanics of it, 
but we'll tell the world it was worth every 
cent of its cost. All of which has been 
dragged in anent our idea that the physical 
form of the letter-head is worth spending 
money on. And, above all, the letter should 
not be long, heavy, nor too serious or dig- 
nified. Most of the jewelers err there— 
they feel that they just must have dignity, 
if nothing else. And the public goes on 
spending millions for comic movies, comic 
newspaper strips and prize-fights, just to 
get away from dignity and_ seriousness. 
There is a happy middle-ground which the 
jeweler should find when he writes that 
selling letter. 

There is a choice of type-styles to use 
when having your letters multigraphed. One 
is the pica-type, and the other is elite. Elite 
is the best of the two, because it is good- 
looking and clean-cut, has less of the “‘com- 
mercial” atmosphere, and is more compact, 
allowing more message in less space. Again, 
in the interest of pleasing the eye, short 
paragraphs should be used, regardless of 
the technical rules of grammatical con- 
struction. Some printers make the mistake 
of indenting them too much; others, to 
appear “smart,” don’t indent them at all. A 
five-letter indent makes a good appearance. 
The margin, also, should be taken into 
consideration, as it adds to, or detracts 
from, the symmetry of the whole. The 
margin at the right of the letter should 
be as nearly as possible even with that of the 
left, in order to give the letter good balance 
and “eye-value.” 

The inserting of the name of the ad- 
dressee at the top of the letter—the “fill-in” 
—is vital. If it isn’t going to match the 
body of the letter absolutely, better leave 
it off. All multigraphs print letters through 
silk type-writer ribbons. And all of them 
try desperately to have the “fill-in” match 
the body of the letter correctly. Few of 
them succeed in this, because the addressing 
is done by girl typists who may strike 
harder or lighter than is necessary for a 
perfect match, or whose typewriter ribbons 
are too heavily or too lightly inked. There 
may be a noticeable variation between 
letter body and “fill-in” inks of 10 to 20 
shades. And it is remarkable how these 
differences stand out in a letter. The “fill- 
in” is the first thing the reader sees when 
he opens the letter. And the text, following 
immediately, offers a splendid opportunity 
for him to detect contrasts. And if the or- 
dinary letter reader notices a contrast be- 
tween “fill-in” and body—good night !—he 
knows it’s an “advertising” letter and that 
hundreds, maybe thousands, of others have 
received the same letter. Then his interest 
falls to zero. 

Multigraph houses trim off strips of the 
multigraph ribbon to be used in the “fill-in” 
type-writers to insure a better match, but 
even at that, the difference is often notice- 


able. 
One of the best methods I have heard of 
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for overcoming this difficulty has been per- 
fected by a house that casts an address or 
“fill-in”. slug in the same sort of type style 
as that used in the letters they imprint for 
you, and an automatic contrivance on their 
machine drops an address slug into place 
each time a letter is run off, thus imprinting 
the letter and “fill-in” at the same time, 
through the same ribbon, perfectly matched. 
The process is expensive, naturally, and the 
letter house has permanent possession of 
your names, becausr all of them have to be 
cast on slugs and kept for use by the 
printer. 

While speaking of “fill-ins,” it is well to 
note the popular preference for the single- 
line “fill-in.” Instead of filling in the name, 
street, city and State at top, and following 
with “Dear Mrs. So-and-So,” as was for- 
merly the custom, the newer method of such 
a salutation as: 

“Dear Mrs. Jones:” 

This is preferable because it is less for- 
mal than the four-line “fill-in,” is more in- 
timate and personal, and last—and least— 
because it is less costly than the other style. 
But never get “smart” in the salutation— 
it doesn’t pay. Neither does it pay to get 
clever in the body of the letter. Persons 
resent smartness or forced and doubtful 
humor thrust upon them with an air of 
familiarity. They also resent “trick” let- 
ters that attempt to get their message over 
synthetically, or through leading off on a 
trail foreign to the letter subject, and then 
jumping back to the real mission of the let- 
ter in the last paragraph, with a smart- 
alecky appearance of saying: 

“There! I put it over on you that time. 
Aren’t I clever?” 

’Twould be far better to approach your 
subject as entertainingly and convincingly 
as possible, make it brief and to the point, 
and let it go at that. The opening should 
not, under any circumstances, be hackneyed, 
such as this, for instance. 


“Dear Mrs. Jones: 

“Frankberg, the jeweler, has gifts for 
you and all the family at the lowest 
prices in town,” etc., ad nauseum. 


How much more interest-compelling, for 
instance, would be an introduction like this: 


“Dear Mrs. Jones: 

“On Dec. 10, last year, you, like many 
other careful givers, were probably still 
in a flurry of uncertainty as to what to 
give to that list of five very dear ones 
for Christmas.” 


The chances are 10-to-1 that such a lead 
will get her interest. It refers to a specific 
date in her life—it talks about her—not 
you—and it touches on a problem common 
to us all—Christmas giving. Make your 
letter personal—and human. I got a letter 
the other day from a commercial art-work 
and engraving house (which should know 
better) asking in the body of their letter: 

“How can we serve you?” 

I muttered to myself: 

“T’ll bite—what’s the answer?” That was 
as far as my interest went. I was looking 
for help, not questions. How this firm can 
help me is what I’d like to know myself. 
If I did I’d give ’em a job. 

How much more effective that letter 
would have been if it had interestingly 
clicked off some of the vital helps it could 
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give me. The same is true of all Selling 
letters—you've got to have something to 
say. The jeweler can say many things jn 
his letter. This, for instance, which I came 
across in a paper mill’s house-organ: 


“If it wasn’t for the jeweler we 
wouldn’t have any lasting gifts, symbols 
of sentiment, relics of affection.” 


The jeweler can go out in Christmas let- 
ters to thousands of befuddled individuals 
assuming officially and personally the role 
that most everyone subconsciously fits him 
in—the adviser, without a peer—on Christ- 
mas gifts and the proper things to give. He 
can tell them unreservedly that if they will 
come into his store with their budget—or 
their minds—made up as to the amounts 
they can afford, or just the number of per- 
sons they will remember—that he will select 
gifts for them—within the budget limits— 
that will make it the happiest Christmas 
they’ve ever had, from a gift standpoint, 
No other merchant can make such a claim 
with the same conviction. 

So, after you have decided on your letter 
—write it and re-write it several times, 
changing it each time to make it more 
human—then have several frank critics read 
it and ask them if it would either interest 
or convince them that they should come to 
your store for Christmas gifts. If they say 
it wouldn’t, then ask them what would in- 
terest or convince them. Most probably 
they won’t know—outside of the fact that 
they’d like to get a letter from a jeweler 
offering fine Christmas gifts—free. After 
you’ve laughed that off, get down to busi- 
ness with them again and dig out of them 
just what kind of a letter it is that would 
awake their interest: 

If you want to put over a punch that 
will have more attention-getting power than 
a drink of water, you'll have to do some 
real thinking. If you’re just going to grind 
out a letter, just to say that yeu sent one 
out, better save your money for your cred- 
itors—they’ll be after it some day. 

After the letter is multigraphed the sig- 
nature has to be looked to. Don’t make the 
mistake of letting them rubber stamp your 
signature, or run it onto the letter with a 
duplicate multigraph signature cut. Sucl 
short-cuts brand the letter to be a form- 
letter. It is far better to take the time to 
sign these letters yourself, with pen and 
ink, unless you' can have some one do it 
who writes a bold hand. Don’t let girls 
sign for you in such effeminate characters 
as to make the signature obviously faked. 

Don’t send your letters to dead ones. 
Make sure your list is alive and up to date. 
Your postoffice will check it for you at so 
much per hour. It is better to pay the pos- 
tal clerks than to spend money on dead post- 
age and mailing literature. The list you send 
your letters to should be governed entirely by 
the purpose of the letter. If it is to solic: 
Christmas business, better send it to a lis: 
of your customers—names on your books. 
If it is a letter to revive accounts, sent tt, 
of course, to those accounts that have 
lapsed. 

Above all, in any selling letter, it is best 
to have some pictorial matter. Nothing tells 
a story quicker than pictures. And don’t 
quit sending out letters right after Christ- 
mas. Keep it up—but study the game and 
observe the rules. 
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NE of the best jewelry store salesmen 

I know, cannot make a success of his sell- 
ing because he cannot keep out of an argu- 
ment when one offers. He knows his goods 
perfectly, and he knows what features about 
them will make people want to buy. He 
can show you anything in the store and make 
you wish you owned it. He is all right as 
long as the customer makes no direct state- 
ment that conflicts with his ideas. 

But let a customer say he can buy a watch 
like the one being shown from Montgomery 
Ward & Co. for less money, and the sales- 
man comes right back with the statement 
that it absolutely can’t be done. Instead of 
talking the matter oyer and finding. out just 
what sort of a watch it is that the mail- 
order house offers for the price mentioned, 
he starts an argument at once. 

A little friendly talk about the subject 
would probably discover that the watch of- 
fered so cheap is a seven-jeweled movement 
or a 10-year case. This would be the easier 
if this salesman were to follow the plan of 
one jeweler of my acquaintance and keep 
within easy reach copies of the latest cata- 
logs of the big mail-order houses. Quote a 
mail-order price to this latter man and out 
comes the catalog quoted and he and the 
customer hunt up the actual watch in ques- 
tion. Then there is a careful explanation 
of the. difference between the mail-order 
watch and the watch being shown. 

The argumentative salesman mentioned 
allows himself to get into sharp discussions 
with customers about topics of the day. If 
he makes a sale, while he wraps or boxes 
the article sold, instead of talking about 
other merchandise that might interest the 
buyer and produce a further purchase, he 
wants to know what that customer thinks of 
this or that public question, and usually 
there is a difference of opinion and the per- 
son who has made a perfectly satisfactory 
purchase goes away in a perfectly unsatis- 
factory frame of mind, ready to find fault 
if a chance comes later. 


AN argumentative disposition is driving 

trade away from that jewelry sales- 
man. In a competing store, there is a jewel- 
er who handles customers in just the re- 
verse way, and he is getting the business. 
I went into the latter man’s store one day 
to show him a watch my daughter had 
bought there and that persisted in stopping 
about twice a day. I expected to be told 
that it must have been dropped or knocked 
or left unwound, for I had had previous 
experiences with a watch that would not 
keep good time, though new. 

“That watch ought to run perfectly,” said 
the salesman. “If you can leave it a few 
days, I will check it up and see what is the 
matter.” 

I left the watch, and when I went back 
I was told that it ran perfectly there in 
the shop and that there seemed to be noth- 
ing wrong. “But,” said the salesman, “if it 


stops when in use, it stops and that’s all 
there is to it. Try it again and if it doesn’t 
run properly, I will give you another in its 
place, or if I haven’t one your daughter 
tikes, she can continue to carry this until 
I send to the factory and get another like 
a.” 

Well, there was a lot more to that deal, 
because the watch would not run continu- 
ously and another was ordered and it didn’t 
seem to be much better, and finally a change 
was made. Of course, the case was ex- 
ceptional. IT never did find out what was 
the matter with the watches that failed, but 
I couldn’t help being pleased with the atti- 
tude of that jeweler, who never lost patience 
and who insisted that we keep coming back 
until everything was all right. He made it 
plain that, though it was no personal fault 
of his, he would see that we got a satisfac- 
tory watch, whether the factory made good 
to him or not. He did so. I have often 
wondered what would have happened if I 
had been trying to get that watch adjust- 
ment made with the jewelry salesman who 
is so argumentative. He would have gone 
right up in the air when told that the watch 
stopped repeatedly when in use. He would 
have been positive, from the fact that it 
ran in the store, that the watch was all 
right. 

Every jeweler meets with experiences in 
watch selling, where it seems that he has 
to render so much service and give so much 
accommodation that he loses money on the 
deal. And yet, any possible loss of that 
nature will be less than the possible loss 
of a customer’s good-will cud patronage. 
It is good salesmanship to keep the cus- 
tomer satisfied, even at some cost. 


(THERE is a jewelry store in a town not 

far from my home town that is draw- 
ing trade from all the adjoining towns, and 
it seems that the real reason is the success- 
ful methods of a salesman in that store. I 
was putting in time in that town one day 
when I happened to stop in front of the 
window of the jewelry store in question. 
There were some belt buckles there that 
pleased me. I saw one I thought would 
match up with a belt chain I got for 
Christmas. I went in and was met by a 
salesman who acted as if he was glad I had 
come. I asked to see the belt buckle I had 
admired in the window. He didn’t ask me 
which buckle. He asked no questions at all. 
He said, “Certainly; I shall be glad to show 
it to you.” 

Instead of making me go to the window 
and point out the one I liked, he went there 
and picked up the whole assortment of 
buckles, about 10, and brought them back 
and laid them on the showcase in front of 
me. I asked the price of the one I liked. 
It was $3.50. I said I would take it, if it 
would fit my belt, which I proceeded to 
remove. 

The buckle was too narrow—or my belt 
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was too wide. I was disappointed. Then 
I saw the point of the salesman bringing 
the whole assortment of buckles instead of 
just that one. He had them all in front of 
me, and when he found that it had‘to be a 
green-gold buckle to match my chain, he 
called my attention to one in that finish and 
wide enough for my purpose. It cost a lit- 
tle more money, but he was enough of a 
salesman to show me the advantages of it. 

That was just good salesmanship, and it 
was not that that. I had in mind when [ 
said this man 1s bringing trade from adjoin- 
ing towns. I was a total stranger to him, 
but he learned where I live and he soon 
had my name and was asking about people 
he knew in my town. He kept at it until 
he found some mutual acquaintances. He 
established a point of human contact. He 
got his personality across. I found myself 
feeling acquainted and I visited with him 
until it was time for me to be on my way. 
He said, “Of course I realize that you feel 
like patronizing the stores in your own 
town when you can, but I would like to sug- 
gest that when you fail to find there what 
you want, you come and see what I can do 
for you. We carry a larger stock than 
most stores in this vicinity and we can 
usually give our customers just what they 
want. Telephone me if you need something 
in a hurry. Come in whenever you have a 
little time to spare. We like to have people 
get acquainted with our stock.” 

It was that kind of talk that increased my 
interest and that sent me away feeling so 
well acquainted that I could not forget the 
man. Since that time I find myself think- 
ing about the store and stock where he is 
when I have occasion to consider a jewelry 
store purchase. I know business is going 
to him because others, like me, are going 
to think of him when they are not quite 
satisfied with what they find in the home 
store. In such cases as previously would 
have meant my taking the nearest approach 
to what I had in mind and making it answer, 
T decide to wait and see what I can find in 
that store in the nearby town. Usually I 
find something there that suits me better. 


PPHERE is a young jewelry store sales- 
man of my acquaintance who seems to 
use his brains in connection with his work 
of selling merchandise. His boss told me 
recently of a plan the young fellow had put 
up to him so strongly that he had adopted it. 
“This young man I have working for 
me,” said he, “is so much interested in the 
success of the business that he feels sore 
when he is unable to make a sale, where 
the reason seems to be competition of some 
kind. He came to me one day and told me 
the mail-order houses were getting too much 
diamond business that we might as well 
get. ‘Did you ever read their guarantee? 
he asked. I never had and he went on to 
tell me that it promised to refund the pur- 
chase price, plus transportation charges, if 
the diamond proved unsatisfactory and was 
sent back within 60 days. Further, he said, 
they agree to refund the purchase price, 
less 10 per cent, if the diamond is returned 
within a year, or to allow full price if re- 
turned within the year for exchange for a 
larger stone. 
“Why can’t we sell on that guarantee?’ 





(Continued on page 98) 
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Into any alternating 
current light socket 
or convenience outlet. 


Look at its specifications, 
and you ll understand its possibilities 
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A fine case of exquisite Colonial lines. 

Other distinctive cases in mahogany, 

walnut and bronze, in wall, mantel 
and table styles. 


HE first few months of Sangamo 
Clock distribution have brought 


1. Almost everv jeweler is on the 
lookout for the electric clock. 
2. He believes that it will re- 
juvenate the clock business. 
3. He is sure that it won't be a 
battery clock. 
4. He is willing to grant that it 
may be the Sangamo Clock. 
The Sangamo Clock Jooks logical. 
Every jeweler can understand its 
watch escapement, and its clock gear 
train. He can see how its motor keeps 
the main spring wound to constant 
tension. 
The evident quality of the Sangamo 


Clock commands his respect. He 
knows that the name “‘Illinois’’ on 
the full jeweled (11 jewels) escape- 
ment guarantees that part. His glass 
shows the beautiful work on staffs 
and pivots, and tells how fine the 
gears are cut and gold-plated. He can 
check up the motor’s performance in 
meters of electric light and power 
companies for five years, and find 
that it will, if anything, outlast the 
clock. He realizes that the motor 
does away with all contacts, all 
batteries, all moving wires or other 
electrical complications. 

But, few have yet grasped the new 
standards of clock performance which 
the Sangamo Clock brings. To make 
these standards definite, positive and 
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unmistakable, this guarantee is given and is second to none. Its plant has ie 
with every clock: exactly the experience, the equip- | 
1. Accuracy, after regulation, ment and the skill required to do this — oS 
within 30 seconds a week. clock justice. Its resources are ample. 


2. Current interruptions up to 24 
hours will not stop clock or Now is the time 


affect its accuracy. Now is the time to take advantage 

3. All parts guaranteed against of the Sangemo Clock’s possibilities. 
defects for two years. Many representative jewelers have 

The standing of the Sangamo Elec- already seen this. Some are using the 
tric Company gives point to this clock as a leader. Almost all report 
guarantee. Its reputation for electric instant local interest. Please write at Research laboratory of Sangamo 
metering devices goes back 28 years, _ once for details. Electric Company, Springfield, Ill. 


SANGAMO ELECTRIC COMPANY, SPRINGFIELD, ILLINOIS 


New Yorx—50 Church Street CuicaGo—1590 Old Colony Bldg. San Francisco—1061 Howard Street 
Boston—19 Pearl Street BirMINGHAM—8 South 18th Street Los ANGELES—750 Subway Terminal Bldg. 
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the clerk asked me. I thought it over and 
decided that we could, and so we adver- 
tised that we sell diamonds with privilege 
of return at any time within a year, and we 
made the terms the same as those of the 
catalog house. I know it has meant the 
sales of several stones to people who would 
not have bought them if they had thought 
they could not get their money out of them 
if they had to have it. A year looks just 
about like forever to a young fellow, and 
if he thinks that he can get all but 10 per 
cent. on the diamond if he has to have the 
money, he will take a chance.” 

“What percentage of the stones are re- 
turned?” I asked. 

“Almost none,’ was the reply. 
that we don’t have to consider it.” 

I think that too few jewelry salespeople 
think of silverware sales in terms of chests. 
I saw an example of how the chest idea 
may work out. A man came into a store 
and said he wanted to look at silverware. 
A little inquiry discovered that he was 
thinking of buying a wedding gift. He was 
apparently a laboring man and the salesman 
made a mental calculation of his financial 
ability and began showing him some suitable 
pieces. But he didn’t get the customer’s 
interest. It was plain enough to see the 
man keep looking around and not paying 
attention to what was being said, that he 
did not feel any interest in what he saw. 
The salesman all the while tended toward 
cheaper and cheaper items, apparently 
thinking he would get down to the proper 
level in time. 


“So few 


AND then the proprietor of the store 
came in and saw the man and greeted 
him, “Hello, Mr. Banks. So the daughter 
is going to get married. Well, I hope you're 
going to give her something nice for a wed- 
ding present.” 

“I was kind of looking around,” returned 
the customer, “but I hadn’t seen anything 
yet that seemed quite as good as I wanted.” 

The proprietor took the man in hand and 
soon sold him a 50-piece chest and he seemed 
to like the idea of paying that much. He 
wasn’t a wealthy man disguised in working 
clothes. He had about the financial stand- 
ing he looked to have, but here was the 
time in his life when he was prepared to 
plunge for once, because he had just the 
one child and she was the apple of his eye. 
I couldn’t help hoping, as I witnessed the 
transaction, that the datighter would appre- 
ciate what the old man was doing for her 
as much as he enjoyed doing it. 

It seems to me that it would be worth 
while for jewelry store salespeople to think 
of silverware more in terms of chests or 
assortments in handsome cases. It is the 
proper presentation of the assortment that 
interests the customer to the extent of buy- 
ing more than just the pieces in mind. 








The Gem Jewelry Shop, Washington, 
Pa., has donated a silver loving cup to the 
Boy Scouts of the Washington, Pa. Council. 
The cup will be placed in competition at the 
annual camp reunion on April 23. 
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A VERY interesting store is known as the 

Jewel Box, conducted by Ned W. 
Cohen in the National Theatre building, 
Greensboro, N. C. This store is 14 ft. wide 
and 75 ft. deep. The fixtures are all of Cir- 
cassian walnut; the showcase is of the horse- 
shoe type and extends down through the 
center of the store. There are two diamond 
offices, one on each side of the door as you 
enter. The diamond offices lead to the dis- 
play window. There are two 8 ft. wall cases 
in the rear of the store, one on each side, 
and in the center is a private office enclosed 
in handsome grill work. This office is 15 
ft. deep. In the center is the safe. There 


chine and plush are used for decorating the 
show windows, which are changed once a 
week. The display is built up by blocks and 
is divided into four or six sections. As Mr. 
Cohen’s business is done largely on credit 
his displays consist chiefly of diamonds and 
watches. No side lines are carried. 
Nationally advertised silver in both 26 
and 34-piece sets is featured. Mr. Cohen 
in a recent communication _ said: a | 
do not carry the class of goods the depart- 
ment stores handle. I feature diamonds and 
watches and try to have my windows at- 
tractive to bring people into the store. [| 
take inventory twice a year. An instalment 








THE JEWEL BOX, A PROGRESSIVE STORE IN GREENSBORO, N. C. 


is a small credit booth on one side of the 
office for the purpose of writing credit trans- 
actions. The watchmaking and repair de- 
partment are located in the rear of this pri- 
vate office. A balcony is arranged above 
the repair department for the optical depart- 
ment, where a registered optometrist is al- 
ways in attendance. 

Mr. Cohen conducts an instalment busi- 
ness and spends about three per cent. of his 
gross sales on newspaper advertising. Fold- 
ers and circulars are sent out occasionally. 
No advertising is done in hotels or theatre 
programs. A mailing list is resorted to 
about three or four times a year. Manufac- 
turers’ literature and direct by mail adver- 
tising are used advantageously as well as 
some of the available window displays sup- 
plied by manufacturers. The show windows 
are 8 ft. in length and are built up so that 
the merchandise may easily be seen. The 
display floor of the window rises about 3% 
ft. in height, measuring from the outside 
base of the store. The lower part of the 
windows are paneled and the upper part is 
of transparent glass. There are marqui- 
sette curtains behind the glass in the windows 
and occasionally different colored crépe de 


business is done but in a dignified way. I 
am a member of the North Carolina Jewel- 
ers’ Association and expect soon to become 
a member of the Mutual Association of 
Credit Jewelers. I always turn to the Store- 
keeping Department of THE JEweters’ Cir- 
CULAR, as I am particularly interested in in- 
creasing my business. I take back any dia- 
monds I sell at purchase price in exchange 
for a diamond of greater value, but I do not 
give any money back guarantees. I do guar- 
antee my diamonds, however, to be as repre- 
sented, but if a customer is dissatisfied, I try 
to please him by an exchange, and if this 
is not satisfactory I refund the money. This 
is a plan which I find pays in the long run. 
I believe in co-operative advertising as a 
means of keeping the sale of jewelry in 
legitimate jewelry channels.” 

Mr. Cohen has been engaged in the jewelry 
business only four years, but has built up an 
excellent business. He has been in the new 
store, illustrated above, a little over a 
month. 








G. J. Fahey has bought a half interest in 
the J. O. Peterson jewelry business at 
Brookings, S. Dak. 
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Practical Publicity for the Retailer. 








Written Expressly for The Jewelers’ Circular by Robert Francis Nattan. 

















Mother’s Day Offers Real Opportunities 


OTHER’S Day affords an opportunity to 

the progressive jeweler to do some excep- 
tional advertising. A geod suggestion in a 
small amount of space is more effective than 
mere generalities in a large amount of space. 
Suggest “Appropriate gifts for Mother, 
whose day will be celebrated May 8. Read 
the advertising pages of THE JEWELERS’ 
CIRCULAR every week for timely merchan- 
dise, which you can feature. Enterprising 
manufacturers will be glad to extend their 
utmost co-operation. Begin right now and 
feature in your show window and in your 
newspaper advertising, “Gifts for Mother. 
Put sentiment in the copy. As to the mer- 
chandise, your good judgment will rule. 
You may feature a personal gift for mother ; 
that is, something she may wear on her per- 
son or something she may use in the home. 
Do direct by mail advertising in conjunction 
with your newspaper advertising. An idea 
for a letter is as follows: 


“It's a Great Satisfaction to Make 
Mcther Happy” 

A special day has been set aside for 
this very purpose—May &th—known 
as Mother’s Day, when all good sons 
and daughters will remind Mother of 
their affection for her by a little token 
which she will fondly cherish. 

It is the greatest thrill in the world 
to be able to make a Mother smile. 

We have gone to considerable pains 
in endeavoring to select appropriate 
gifts for Mother, and we extend to 
you an earnest invitation to drop in 
and look thém over. We have se- 
cured gifts that are sold at a broad 
range of price. Many are inexpensive 
and at the same time exclusive and 
make a strong Mother appeal. 

Let us help you make Mother happy. 

Yours for happiness, 
Joun Jones, etc. 


The window display might contain among 
other things one or two of the popular mot- 
toes extolling Mother. Many of these are 
to be had in attractive frames. Some jewel- 
ers find it advantageous to sell these in their 
regular Gift Department. The central part 
of this display might contain a large photo- 
graph, etching or painting, representing 
Mother. This picture, of course, should be 
marked by a characteristic tender expres- 
sion, for the appeal is based on affection and 
sentiment without appearing mawkish. 

The display may include such appropriate 
gift suggestions as sterling silver, watches, 
Tings, boudoir clocks, mantle clocks, neck- 


laces, brooches, bracelets, toilet articles. 
The window might be devoted for several 
days or a week to gifts for Mother. One 
ad. might feature Mother gifts exclusively. 
More space, not necessarily large, might 
feature wedding gifts with the regular sea- 
sonal lines. Ideas for show cards or for 
advertising for Mother’s Day are the fol- 
lowing: 


“A Mother Never Forgets” 
“Remember Her on Mother's Day 
—May 8th’ 

“Make Your Mother Happy 
On Mother’s Day—May 8th” 


The jeweler should see to it that he enlists 
the interest of several members of the fam- 
ily so that they may jointly make a sub- 
stantial gift on Mother’s Day. The expense, 
when distributed among several in the fam- 
ily, is small and at the same time permits 
the giving of a worth while gift. The 
jeweler should make it his .business to be- 
come acquainted with the families in his 
community and should have some knowledge 
of their income, in order that he may write 
an intelligent letter and make sensible sug- 
gestions. 

Right after this Mother’s Day display 
some extensive advertising of June wedding 
gifts should be done. The school graduate 
should also be remembered in the advertis- 
ing. A suggestion for a June wedding ad- 
vertisement follows: 


The Bride’s Wedding Ring 


Aft one time was a plain circlet of 

gold. Many plain circlets of gold 
are still used, but a carved wedding 
ring in gold or platinum is now very 
popular and many of the designs are 
beautifully symbolical of the nuptial 
ceremony. They mean something and 
constantly express a thought fondly 
cherished by the bride. 

A wedding ring should assay just 
exactly what it is stamped. Our rings 
are all stamped 14 and 18-kt., and 
they assay right up to the mark. 

You will be interested in seeing the 
many beautiful wedding ring designs 
which we have just received from 
some of the master craftsmen of our 
industry. 


Another suggestion for a more general 
announcement of wedding gifts is this: 


Exclusive Wedding Gifts for 
June Brides 


Gift-givers, as well as the recipients 
are pleased when they give something 


oy 


which is not commonplace. It requires 
much time and thought for a jewelry 
buyer to secure such gifts. We have 
won the confidence of a large number 
of patrons by the painstaking care 
with which we select our wedding 
gifts, in an endeavor to obtain some- 
thing which is different and which 
will be especially appreciated. 

Our designs in sterling silverware 
include the conceptions of the most 
artistic designers. 


Ti ely Suggestions 


Print here suggestions in sterling silver, etc. 


Other appropriate captions which might 
be used are the following: 


Gifts for the Nuptial Season 
Rich and Priced Within Reason 
The Bride and Groom 

Will Remember You 
Gifts Beautiful and Useful 
Fer June Brides 


An announcement which might appeal di- 
rectly to the groom is this: 


The Honeymoon 


in June 

A wedding gift from the groom, it 
should be remembered, is one which 
will be extensively displayed and 
treasured for many years to come. 
Hence the importance of making a 
wise selection. 

Our wedding gifts have all heen 
chosen for their irreproachable quality 
because we realize our respznsibility 
and want our prestige to continue 
throughout the years. 

Our advice and suggestions are at 
your disposal. 

(Name and Address here) 


Keeping the Public Interested and 
Informed 


ig is not difficult to sell jewelery, but it 
requires effort and thought to keep the 
sale of jewelry in its proper channel; that 
is, through the legitimate retail jeweler. It 
has been reported on good authority that 
about 58 per cent. of the jewelry bought is 
sold through channels outside of the fewelry 
store. This may be due to the lack of cre- 
ative effort used by retail jewelers as con- 
trasted with the powerful methods adopted 
by outside competitors such as department 
stores, haberdashers, hardware stores, etc. 
The local jeweler should combine with his 
brother jeweler to do more and better co- 
operative advertising and should keep be- 
fore the minds of the people the jeweler’s re- 
spectability as well as his special knowledge. 
Get the public reading articles on diamonds, 
watches, silverware, gold and precious stones 
of all kinds. It would be a good idea to dis- 
tribute little pamphlets or even single 
printed slips giving information calculated 
to arouse interest. Have these on the coun- 
ter and every time a customer comes in hand 
him one or tell to “take one.” 
Manufacturers supply a great amount of 
literature which the retail jeweler could dis- 
tribute to better advantage. Give the pub- 
lic interesting facts on the great amount of 
diamonds imported into this country, their 
value, how they were used as capital on 
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various occasions, how they never depreci- 
ate or deteriorate, why the wearing of dia- 
monds is not necessarily vanity, tell the pub- 
lic interesting bits of information about the 
famous diamonds of the world. There is a 
world of romance entwined around the dia- 
mond alone, and this, if passed along to the 
public, will be appreciated and will tend to 
focus the public’s attention more upon the 
purchasing not only of diamonds but every- 
thing connected with the retail jeweler’s 
stock, : 

The public should be constantly informed 
of the years of study necessary before a 
jeweler’s watchmaker is competent to repair 
and adjust a watch. The public carries 
watches every day and pays little or no heed 
to the brains and ability required to make 
and repair them. Their accuracy is taken 
for granted. No one expects a car to run 
indefinitely. Much labor and sweating is 
sometimes indulged in to fix up a car tem- 
porarily, to get it back into a garage where 
a large price is charged for the repairing. 
Tell the public something about the early 
pioneers in watchmaking. These men were 
geniuses and their names should be passed 
down to posterity. 

It would not be saying too much to assert 
that if the public were asked about Hook, 
Hughens, Tompion, Graham, Berthoud and 
some of our eminent American clockmakers, 
they would say they never heard of them. 
This is largely the jewelry industry’s fault. 
We have kept the public too ignorant of our 
industry. Give the public more facts about 
your business and you will find you will do 
more business. 


Get Manufacturers’ Dealer Helps 

Jewelers should lose no time in writing to 
manufacturers for literature, window dis- 
play material and any other advertising help 
which they can use consistently with their 
business policy. Much of this dealer help 
has been originated with the exact needs 
of the jeweler in mind and in an endeavor 
to be of special help in the face of so much 
outside competition. 


A Bit of Information at the Top of the Ad 

Every legitimate retail jeweler who aims 
at distinctiveness and the holding of conn- 
dence might print at the top of his news- 
paper announcements one or two interesting 
facts relating to the jewelry industry. This 
information might include facts about dia- 
monds, watches, gold, silver and precious 
stones in general. A great fund of informa- 
tion which might be passed along to the 
public in this way will be found every week 
in THe JEweELers’ CircuLar. Just one or 
two human interest facts printed at the top 
of the announcement every time it is issued 
would prove of great value. Readers would 
gradually learn to look for this information, 
and some would even cut them out and paste 
them in a scrap book. Little touches such 
as this individualize the advertising, make 
is outstanding, much looked for and conse- 
quently successful. 


Clever Co-operative Advertising 
by Terre Haute Jewelers 
HERE is some live co-operative advertis- 
ing by the Terre Haute Retail Jewelers’ 
Association which was recently sent in by 


THE JEWELERS’ CIRCULAR 


T. S. Biggs, an enterprising member of that 
organization. Mr. Biggs in his communica- 
tion said: 

“In this day and age the merchant can- 
not sit back and wait for business to come to 
him. There was a time many, many years 
ago, when this was possible, but today, when 
business competition is as keen as it is, the 
merchant who fails to tell the public about 
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determine its possibilities. This committee 
met the representatives of the Terre Haute 
Star and Terre Haute Tribune and pre- 
sented their plan and asked for suggestions 
in the way of copy. It was not long before 
the campaign was under way. The campaign 
was outlined in such a manner that each of 
the seven jewelers who were co-operating 
would pay an equal amount over a period of 





TELLING THE PUBLIC THE MEANING AND RESPONSIBILITY OF A LEGITIMATE JEWELER 


his merchandise and the service he is able 
to render has to close his doors. 

“In many kinds of business, co-operative 
advertising is not practical, but in the jewelry 
line it is, as is clearly shown in the two 
seasons during which we jewelers have used 
it. Instead of having only merchandise the 
jeweler has other things he must sell—good- 
will and build confidence. In other words, 
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AND HERE 


let the public know that a reliable jeweler 
is one who has spent many years at his pro- 
fession and is in a position to offer sugges- 
tions and advice gained through his many 
years of experience. Many Terre Haute 
jewelers had advertised individually but 
with little success, because in order to ad- 
vertise properly their appropriation would 
be prohibitive. Therefore, we thought, why 
not co-operative advertising? 

“Tn the Fall of 1925 a committee of jewel- 
ers was formed to outline a campaign and to 





eight weeks, the copy to start running in time 
for the Christmas business. This called for 
two insertions in each paper every week. 
The campaign was so successful that in the 
Fall of 1926 these same jewelers unanimously 
voted to continue, and again it was very 
satisfactory. Jewelry organizations in other 
towns throughout the country wrote in ask- 
ing about the success of the campaign, and 
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ALSO IS GOOD INFORMATION FOR THE PUBLIC 


as a result they in turn started a campaign 
of their own. 

“The campaign has done much in general 
which these jewelers never dreamed of; first 
of all it developed a strong bond of friend- 
ship. Each man was interested in the other’s 
success, and each one helped the other. They 
worked together and as a result were fe 
warded in accomplishing what they had 
started out to do; that is, to inform the pub- 
lic that the only place to make their jewelry 
purchases was at a reliable jewelry store.” 
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Getting New Customers by Advertising 





Written expressly for The Jewelers’ Circular 

















(Continued from issue of April 6) 


ig the jeweler does any advertising at all 
the newspaper should be his first con- 
sideration, after his windows. The window 
has some advantages over the newspaper, as 
follows: The merchandise for sale is dis- 
played in its actuality, not by mere surface 
representation in black and white; it is dis- 
played at the door of the store where there 
is little or no resistance to overcome in mak- 
ing the purchase. On the other hand, the 
newspaper takes the proposition to a much 
larger number of people than pass the store 
daily, or even occasionally. 

A combination of newspaper advertising 
with window displays is about the best 
propostion the jeweler has before him. If 
the two are made to tie-up closely it is a 
combination hard to beat. 

3. Direct by Mail Advertising. Direct 
publicity is a close third in the race for 
supremacy of advertising mediums. It 1s 
generally supposed that the direct-by-mail 
advertisement is a more personal contact 
with the prospective buyer, but this is some- 
times questioned by expert advertisers who 
see to it that their newspaper advertisements 
are personal messages to the reader. It is a 
method, however, of getting an advertisement 
into the hands of the prospect at a time when 
other advertisements are not taking up his 
attention, although the other mail received 
may be such as to allow the prospect to give 
the message a very scant reception. 

Direct mailing of advertisements is 
recommended when the jeweler possesses a 
classified mailing list. If he can talk to 
1,000 prospects by means of a circular letter 
he is likely to get more returns in propor- 
tion to cost than by talking to 1,000 near- 
prospects in the newspaper. If the jeweler 
decides to do much direct mail advertising 
he must give more attention to his mailing 
lists. He cannot afford to send out cir- 
cular letters promiscuously, or in a general 
way. The same amount of money spent 
in newspapers will probably be better spent. 

The mailing list is the foundation of the 
direct mail campaign, and it is absolutely 
sure that the returns will be according to 
the value of the list. 

Direct mail advertisements are divided 
into (a) letters; (b) leaflets; (c) booklets; 
(d) catalogues; (e) mailing cards; (f) 
novelties ; etc. 

4. Out-door Advertising. With the ex- 
ception of store signs the jeweler can do 
little out-door advertising unless he is doing 
a large business and is located in a trading 
center that attracts many people. 

The store sign is not only a necessary in- 
dication of the type of store, but of its owner. 
The electric sign, on the other hand, usually 
designates the type of merchandise that is 
sold in the store. The name of the firm 
will appear on the store sign while at the 
same time a supplementary electric sign is 
often used with the word “Jewelry” appear- 


pearing thereon. More often a symbolic 
clock or watch is used to indicate the 
location of a jewelry store. 

Out-door advertising may be roughly 
classified as follows: (a) Signs; (b) 
street clock; (c) electric sign; (d)_bill- 
board posters; (e) street car cards; (f) 
movie slides; (g) theater programs. 

The billboard of today is not usually 
looked upon as a nuisance, although there is 
a possibility among certain classes that this 
form of advertising will be frowned upon, 
and this ‘particular class will be found 
among the jeweler’s best customers. How- 
ever, where billboards, either painted or paper 
poster locations are not considered as a detri- 
ment they may sometimes be used to supple- 
ment newspaper advertising effectively. 

5. Package and envelope enclosures. 

This is a form of advertising the jeweler 
might make better use of, especially where 
the business is of considerable size, or where 
there are many accounts sent out monthly. 
The only drawback to this form of advertis- 
ing for the jeweler is the small number of 
customers he serves. 

6. Miscellaneous. Under this head adver- 
tising mediums and near-mediums have to 
be grouped unless the classification is to be 
extended to considerable proportions. With 
few exceptions these mediums are likely to 
prove costly to the jeweler and less result- 
ful in building up business. 

It is not our intention to list these mis- 
cellaneous mediums, but among them 
calendars have been found worth while. 
The method of distribution counts for more 
than the actual value of the calendar, how- 
ever. Unless they are distributed to people 
who will use them they cannot serve as a 
constant reminder of the store. 

Directories, hotel registers, local programs, 
and similar mediums must be considered 
from the individual standpoint. Often these 
mediums are used as a bribe, rather than as 
an actual advertising medium. When so 
used they are of problematical value. 

There are only five ways anyone can con- 
vey impressions, i. e., through the hearing, 
sight, smell, feeling and taste. The jeweler 
is narrowed down to sight when it comes to 
conveying his impressions to the public 
through advertising. It is true that he may 
arouse feeling through the printed word and 
pictured article, he may arouse a sense of 
smell and taste when advertising a casserole, 
or of hearing when he advertises the chimes 
of a clock, but in the last analysis he must 
rely upon the sight of the prospect if he is 
to convey an idea or thought. 

The cost of advertising must be considered 
together with the time when the jeweler 
should advertise, for timeliness in advertis- 
ing is of great importance. 


V—wWhen the Jeweler Should Advertise 


HEN should the jeweler advertise? 
Should he advertise when business is 
dull, or should he advertise when people are 


in the buying mood and business is good? 

Should he use advertising as a tonic to 
revive a business by putting new life into it, 
or as a food to keep it going at a steady, 
healthy gait? 

Should he advertise at special seasons, or 
advertise all the time? 

These are questions that jewelers are ask- 
ing themselves, and others, every day. What 
is the answer? 

To find the correct answer to these ques- 
tions, for they are practically one question 
put into different forms, and the one answer 
will fit all the questions, it may be wise to 
consider the methods of thought of the cus- 
tomers of the store, or the prospective cus- 
tomers of the individual jeweler. 

There are two classes of possible cus- 
tomers for the jeweler. One, those who need 
jewelry and go to him for it, the other, those 
who can be made to want jewelry and to 
come to the jeweler for it. In other words, 
there is an active and a passive demand for 
the merchandise the jeweler has for sale. 
These demands both are affected by condi- 
tions surrounding the people, and vary and 
fluctuate greatly under the changing con- 
ditions with which the prospective customers 
find themselves surrounded. 

The active demand is the demand that 
brings the customer to the jeweler unsolicited. 
The passive demand is that which responds 
to a sales appeal on the part of the jeweler. 
Of the two the passive demand is by far the 
most important to the jeweler. 

The jewelry trade is suffering greatly be- 
cause the active demand for the jeweler’s 
wares is not at its maximum. It is suffer- 
ing because the passive demand is not stimu- 
lated as it should be by advertising. 

The jewelry business amounts to about 2 
per cent. of the business done in so-called 
non-essential lines. This is undoubtedly less 
than the jewelry trades should do. It is far 
less than they can do if every jeweler did 
his share of advertising in creating a more 
active demand for jewelry and other mer- 
chandise lines the jeweler carries in his cases. 

It would appear from the facts already 
mentioned that the jeweler should advertise 
all the time. There is a passive demand 
always ready to be stimulated. The active 
demand is always fluctuating too much 
towards the minimum mark. The only way 
in which stimulation to the jewelry trade 
can be given that will result in more sales 
is through more efficient advertising. 

(To be continued) 








Paul H. Carpenter, formerly Ravenna, 
O., jeweler, has taken over the store recently 
operated by Benj. J. Neff, in the Donaghy 
building, S. Water St. Kent, O. Mr. 
Carpenter has been with his father in 
Ravenna for the last few years. He has 
reopened the Neff store after remodelling it. 
Mr. Neff is now employed in Akron at the 
George S. Dales & Co. jewelry store. 
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success of G-S crystals permits us to tell people about 
them through national advertising. They are looking at 
your window to see if it has a G-S sign . . . dozens of 


people . . . every day! 


A complete stock of G-S crystals costs less than a fifth 
as much as glass., No losses through breakage. We ex- 
change any crystals or unpopular sizes free. We guarantee 
G-S crystals to both jeweler and consumer. This guarantee 
applies to every crystal that comes in a G-S envelope, but 
not to any imitations. 

Round G-S crystals are inserted by machine; even an 
untrained girl can do the work in 30 to 40 seconds. Fancy 
shapes quickly inserted by hand. You can advertise “G-S 
Unbreakable Watch Crystals Inserted While You Wait” 


if you want to... and guarantee them. 


Write for our interesting proposition 


Prices of Complete Outfits 


Fancy G-S Crystals 


No. 1 Outfit—$25. Consists of 1 

gross fancy G-S crystals (47 shapes) 
—¥4 crystals per shape for all ladies’ 
watches, 2 crystals per shape for men’s 
watches—partitioned mahogany fin- 
ished wood cabinet. 


No. 2 Outfit—$13.50. Consists of 

14 gross G-S fancy crystals (47 
shapes)—2 crystals per shape for ladies’ 
most popular watches, 1 crystal each of 
al! other shapes, both ladies’ and men’s 
watches, partitioned mahogany finished 
wood cabinet. 


Additional fancy crystals $2.08 per doz. 


Round G-S Crystals 
No. 3 Outfit—$48. Consists of in- 


serting machine with mahoganv fin- 
ished cabinet containing 4 gross of G-S 
crystals (6 of each size) for fitting each 
size watch. A set of special thin crystals 
for hunting cases, if desired. 


No. 4 Outfit—$36. Consists of in- 

serting machine with mahogany fin- 
ished cabinet containing 2 gross of G-S 
Crystals (3 of each size) for fitting each 
size watch. A set of special thin crystals 
for hunting cases, if desired. 


Additional crystals $7 per gross, 75¢ 
per dozen. 


All prices F. O. B. Rochester 
Do not confuse G-S with celluloid imitations 








Guaranteed to Jeweler and Consumer 


CRYSTAL that won’t break,” people are saying. 
“Now that’s something I’ve always wanted.” The big 


Germanow-Simon Machine Co., Rochester, N. Y. 
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- Making a Few Great Friendships 





Written Expressly for THe JEWELERS’ CircuLar by Marvin W. WALTERS 




















JOTHING that a jeweler can possibly 
N do is better for him and his trade than 
to make for his business incidentally, for 
himself surely, a few good friends. If they 
are worth anything and helpful they must 
be paid for at the big old price of service. 
I cannot think of friendship on any other 
basis. 

Fine Old Clocks 

In Tacoma, Washington, on the north 
side of the city I chanced to get into a nest 
of quaint old clocks. First it was one of 
the oldest extant French clocks. Now I 
am aware that when I talk to watch men 
about clocks there is a great aversion. 
Please yield any prejudice you may have 
and let me talk clocks interestingly. This 
old French clock had many of those senile 
troubles. Like the good woman who had 
spent all with the doctors, this clock had 
had hands upon it that were not there to 
tell the time but to put in time evidently. 
There was that hazardous patch work, that 
soldering and replacement that betokens not 
good clock repair but what is very bad, 
mere quackery in the trade. French clocks 
are delicate. They are almost everlasting. 
The pivots are small, well fitted and 
polished. Relatively they will run on one 
fifth the power that is required for the 
average rough made clock. But on the other 
hand these frail mechanisms must be handled 
as one would a fine old violin, with care. 
This clock had not been accorded that 
care, but had been repaired or botched by 
someone who hated the job, just did it 
to get rid of the customer and hold Jim 
perhaps for further work that was ap- 
parently more profitable. I began by tak- 
ing out most if not all of that false work. 
It took time. I had to work about quite 
a while before I could find fit replacement 
Parts, specially steel for the fine journals, 
such as would go into this clock. I took 
off the soft solders and repaired those 
broken parts the way they were intended to 
be repaired when they were made. I 
Polished up the works as they should have 
been. The old pure marble case had becn 
cracked, perhaps by shipping in the removals 
of the family stuff from one place to another. 
But where there was any outward sign of 

tchery or that quick repair that shines 


out on so much that we Americans do I 
changed it to what it was intended to be. 
Outside and inside the work went on. 
When we were done the old valuable time- 
piece shone out on the mantel like gold and 
diamonds. The pure snow-white marble 
glistened in the light of the room. The 
polished pendulum which was made to pass 
a certain peep hole, flashed like fire as it 
stroked the seconds off. It was a joy to 
the home. The old grandparents could 
see many happy memories of other days. 
The young folk talked of the great old clock, 
which they thought was long since fit for 
nothing but the junk heap or antique shop. 
This brought me many of the finest clock 
jobs of Tacoma. 

I always went personally and set such 
clocks up, so as to give the very best satis- 
faction. French clocks are not easily ad- 
justed, but once they are set to keep time 
then they do it nicely. 

The next job I had out that way, and one 
that came out of the first job, was a fine 
French cylinder watch clock. It was small, 
not over six inches high nor more than 
three inches any other way. The cylinder 
pivot was not broken but the cylinder sheil 
itself was broken in two. I finally got a 
suitable piece of steel and drilled five- 
eighths of an inch through it from end to 
end, making the cylinder complete. This 
included setting in the extra lower pivot 
which I did. The job came out nicely, net- 
ting me some six dollars, nut very much 
money for nearly a day’s hard work, for 
besides setting up the balance I kad to polish 
the entire job also. All timepieces go quickly 
into desuetude as soon as they won’t any 
longer run. So this had. What glad eyes 
I met when this old timepiece was again 
running. 


The Great Lady Who Loved Her Many 
Timepieces 


This time it was Mrs. James G. K. Mc- 
Clure, of Chicago. In a big palatial hcme 
there was a quaint clock in every 109m 
and hall. Why should all these sit there 
by the day and year and not run? I fairly 
shivered when I was asked to come to that 
beautiful home and begin on an old hall 
clock, the whole mechanism of which was 



















































of wood. It was an ancient old-timer in- | 
deed. Those old gears were as hard and 
weakened by age and oil as they could be. 
Bushings, bushings everywhere, was all I 
could get done for the first day. It be- 
came actual clock-making, not mere repair. 
But after some twenty-five hours of making, 
replacing, rebuilding, we had the old clock 
swinging long kindly strides. Its old. mel- 
low wooden tones rang softly through the 
halls and resounded upstairs. That pleased 
Mrs. McClure very greatly. 

Well, to shorten the story, the next was 
a French clock that had some way lost 
from its onyx face the numeral six. I 
chased the shops of Chicago all over to 
find something that would match. At last I 
took an old gold-filled watch case back and 
filed out one. I never had decent respect 
for the keen, delicate art of Swiss and 
French filers. But before I got this numeral 
six to look at all fit to put on to harmonize 
with the other eleven numerals that had been 
put on originally by this good mechanic in 
a foreign land I had a smart respect. for 
his art and care. 

After a while going in and out of that 
home I had put many curious old clocks to 
running all over that big house of some 
sixteen rooms. I was always paid well in 
money, but I was paid much better in kindly 
friendships that the work gained ior me. 
There is something in friendship much 
superior to mere business getting, but I am 
sure it is not craven in me to mention that 
this patient work brought me much business 
besides. I never see Mrs. McClure through 
later years but she laughingly says: “When 
are you coming back and make all my clocks 
run again?” 


A Pair of Gold Spectacles 


Once in the earlier days I was located at 
Ilo, Idaho. Those were the days and places 
where a man’s a man and a day’s work is 
rewarded in more ways than one, “far from 
the maddening crowd,” indeed. A surveyor 
had come into that new country to build a 
railroad from Culdesac, Idaho, to Grange- 
ville, Idaho. He was a man of good breed- 
ing. He wore glasses, had a very sensitive 
eye. His work was amidst sticks, weeds 
and stones, and his glasses were often 
broken. One Summer evening about six 
o’clock he brought me a new pair of eye- 
glasses. His oculist in Tacoma had sent 
them on to him, without getting the pupilary 
distance, or the nose piece, or other measure- 
ments right. These were my jobs. He 
needed the spectacles. I had almost nothing 
to work with in those days. I was afraid 
of those rimless, highly refracted lenses. 
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Gold—Silver— Platinum 


And Stepping Right in Line 
WABASH AVE. 
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QOrrice anp Works, 119 West TUPPER STREET 
BUFFALO, N.Y. U.S.A. 


And so in 
} Platinum— 





Metals Like Humans HE recognized position of leader- 


Have Character ship enjoyed by Handy & Har- 
man in the field of silver is evidence 
of their ability to serve you well in 
the field of platinum. A firm with the 
standing of Handy & Harman can af- 


That is why Hoover Precious Metals 
are respected everywhere by manufac- 
turing and_ retailing jewelers—as 
standards of quality and workability. 


That is why ford only to excel in all its depart- 
e ments. 
Hoover White Gold With special emphasis on platinum, 


you will find Handy & Harman’s 
prices reasonable, quality high, and 
terms satisfactory. 


is known to “light the diamond and 
stand the test of time.” Your trial 
order will light the way to a permanent 
business relation with us. 


We invite a trial refining job now. 
Ship us your present accumulation of 
sweeps, scraps, etc., for refining. By 


| HANDY & HARMAN 


why we so jealously guard our busi- $7 WILLIAM STREET 
_——— New York CIty 
Dealers in and Refiners of Precious Metals. 





























Golden Rule Refiners-Since 12 
Don’t Lose a Customer, Because 


You Don’t Know Where to Send the Job; We Repair Everything in Jewelry and Silverware. 
Our Work Can’t Be Beat. And Our Service—Won’t You Try It and Convince Yourself 








Jewelry repairing and special order work. Mirrors in vanities and powder boxes. 
Silverware. All kinds straightened, repaired and plated. Fine engraving on jewelry and silverware. 
Cigarette cases, new springs. Estimates furnished for seal cutting on gold or stone rings. 
New blades and steel polished in pocket knives. ; Also all kinds of odd jobs. 
New combs, brushes, mirrors, files, etc. in silver toilet 
articles. Send Your Next Package to Us 


om A. SOLKY’S SONS _ 142 FULTON STREET 


ESTABLISHED 27 YEARS New York City N. Y. 
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I sat there five hundred. miles from anyone 
who could make up a lens of that sort, 
should I awkwardly break one of them. I 
finally finished the job the best I couid and 
turned them over to the pleased old gentle- 
man. As long as I live we will be friends. 
He has done more favors for me than I 
can scarce recount. It is not only this sraall 
thing on the surface of the business but it 
is the whole future of one’s life and business 
that is wrought out on this anvil of patient 
toil. If one has some friends such as these 
there will be very few dull days in the busi- 
ness. I am sure that the reason so many 
quit the jewelry and watch repair business 
is the failure early in their experiences to 
make good friends in the course of the 
work. 





Watchmaker Suggests that Public 
be Protected 





Correspondence of Joseph A. Plotkin in the 
N. Y. Evening World 
HERE are all kinds of laws in existence 
to protect the average citizen from un- 
scrupulous “business people,” but there is 
as yet no law to prevent any one not know- 
ing anything about the construction of a 
watch from getting behind the counter of a 
jewelry store and extracting good money 
from watch owners, presumably for repairs, 
but giving little or nothing in return and 
in many cases a ruined watch. 

What right have these unscrupulous people 
to the hard-earned money of the average 
watch-owner, who pays in good faith for a 
service which turns out to be a myth? What 
right have these unscrupulous people to de- 
stroy the honest watchmakers’ means of a 
decent livelihood? 

There was a time when every jewelry 
store sold eyeglasses, but people are better 
served and protected since a law was passed 
forbidding any one to sell eyeglasses who 
could not fulfil the requirements of a test to 
prove his qualifications. Why not then a 
law forbidding any one to engage in watch 
work who could not fulfill the requirements 
of a test to prove his qualifications for this 
highly skillful occupation? 

JosEpH A. PLOTKIN. 


Etching Varnish 








TCHING varnish or resist is made with 

two ounces of white wax, one-half ounce 
each of black and Burgunda pitch. Melt to- 
gether, adding by degrees two ounces pow- 
dered asphaltum. Boil until a drop taken out 
will break when cold. Pour into warm 
water and make into small balls. When 


ready to use, warm the metal to be etched,’ 


then thinly paint over the warmed liquid 
varnish. Another which is called engraver’s 
varnish, is made with yellow wax, one 
ounce; mastic, one ounce; asphaltum, one- 
half ounce. Melt together, then pour into 
water and make into balls. Use in the same 
manner as above. 








An attempt to break in the rear door of 
Barnes jewelry store at North Adams, 
Mass., one night recently was discovered by 
a patrolman. Someone had apparently tried 
to pry a plank to gain access to the building. 
A piece of lead pipe found nearby had been 
used as a bar. 
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“The Wizard of West Street” Repairs 
Thousands of Valuable Clocks 


OWN on West Street, which overlooks 
the bustle of the docks in lower New 
York City, is a tiny shop whose windows are 
filled with quaint and curious clocks and 
watches. At almost any hour of the day, 
you can find at least half a dozen noses flat- 
tened against the panes. During the noon 
hour there is always a shoving, good-na- 
tured crowd eager to see what “the wizard 
of West Street’? has added to his collection 
since the day before. On one Sunday not 
long ago, more than ten thousand people 
paused between eight in the morning and 
eight in the evening to puzzle over what 
they call “the perpetual-motion clock.” 
And inside the dingy little slice of a shop, 
on six days out of seven, sits Fred Jensen, 











FRED JENSEN, OF NEW YORK, WHOSE QUAINT 
CLOCK SHOP IS AN OBJECT OF GREAT INTEREST 


the proprietor, his gentle face beaming with 
pride, when it isn’t screwed into a thousand 
wrinkles over some problem of his work 
table. 

For twenty-two years, Fred Jensen has 
been established in the same spot, and for 
thirty-five years in the same block. Before 
coming to this country, he spent ten years 
practicing his craft in Berlin, Metz, and 
other Old World cities famous for their 
watch guilds. As a boy he served a rigid 
apprenticeship in Copenhagen under his 
father, who died recently at the age of 
eighty-eight. 

“Watch-making runs in my family,” ex- 
plained Mr. Jensen proudly when I visited 
his shop. “For many years my father was 
the oldest active watchmaker in Copenhagen, 
and he was a good one too. As a lad, he 
bound himself out to a watchmaker there. 
After a while he married his employer’s 
daughter. Then I came along, and I also 
learned the trade. Now, my son is my part- 
ner. Already my thirteen-year-old grandson 
has started his apprenticeship after school 
hours. 

“To become expert in our trade,” he went 
on earnestly, “eyes and fingers must be 
trained to work together from childhood. 
Refore I was seven, my father used to have 
to chase me away from his work table. But 


> 
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[ always went back. That is why I am 
here today. 

“In the old days,” Jensen continued, “a 
man put a part of himself into his work. 
When I was a ’prentice in Copenhagen, 
people waited two or three years for a 
watch or clock to be finished. I have one 
watch that must have taken twenty years 
of a man’s spare time. Only an artist who 
loved what he was doing would give that 
much of his life to a job. 

“A good many people have the idea that 
a watch with a Swiss label is superior to 
any other kind; but that is no longer true. 
The best moderately priced watches in the 
the world today are made in the United 
States. 

“What brings the majority of watches to 
you to be doctored?” I wanted to know. 

“A fall,’ answered Mr. Jensen promptly. 
“If you drop your watch, you had better 
have it looked over, no matter whether or 
not it shows any bad effects.” 

Through years of restoring ancient time- 
pieces, “the wizard of West Street” has 
gathered a cherished collection of rare 
watches made by the masters of bygone 
centuries, when watches were only for kings 
and those they favored. In cases against the 
walls are more than a thousand movements, 
showing the development of the watch from 
the clumsy, turnip-like affairs of three hun- 
dred years ago to the thin, graceful time- 
keepers of today. 

“Where do you find your valuable old 
specimens?” I asked him. 

“Sometimes I buy them from curio 
dealers ; sometimes I pick them up in auction 
rooms or pawn shops,” he replied. ‘Most 
often, I buy from people who come to me. 

“Frequently, a man brings in an old, badly 
broken watch which he wants me to repair. 

“When I tell him that I will have to 
charge fifty or sixty dollars, he is not will- 
ing to pay that much, and sells me the 
watch. Again, a man may have a lot of 
what he calls ‘old junk’ that he wishes to 
get rid of. Often I buy old watches and 
clocks that are no good except to furnish 
parts for repairing other old pieces. 

“During the day, I must earn a living for 
my family by repairing watches for men 
who want them back tomorrow, if possible. 
But when evening comes, I like best of all 
to take down my box of old broken watches 
and make them run again. 

“Collectors come to my shop, pick up 
one of my treasures, and say, ‘How much?’ 
1 shake my head. I have no money to leave 
my son; I give him my old clocks and 
watches instead. That is better. When I 
am gone, he can look at them, and know 
that a part of me is there.” 

He paused, took down from a shelf above 
his work table a small French clock of beau- 
tiful workmanship, and set it tenderly upon 
the counter. 

He closed the door. The clamor of the 
streets and docks seemed far away. An- 
other moment, and a delicate elfin tune tink- 
led in the dusty little shon. 

“A collector brought this to me all broken 
up.” explained Mr. Jensen. “It is more 
than a hundred years old. I worked with 
it three months. Now it runs like new.” 

As he spoke, the hands of the many time- 
pieces on the walls nointed to eleven. In- 


(Continued on page 108) 
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Without a Dust Collector You 
ttca 2s, Must Breathe the Dust! 


23 GWalxer St., 
Dust being very light will naturally float in the air and no matter 
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od meer Sines how careful you may be you can’t help but breathe it into your lungs 
f ee fevlying to your letter 0 "t when polishing—You must breathe the air and the dust is there laden 
i dust-collecting outfit which we purchase ear with sharp irritating metallic particles from the metal article you 
Path dione deaaag Dincage Enger eggerag Hag Meter G-oabehe polish. Needless to say this irritates the lungs and nasal passages 
avestzent wi v ver mace in the line of equipment ’ 
for our shop eausing sickness sooner or later. Avoid it by using one of these con- 








- venient, inexpensive dust collectors. 
ttene Pays for itself in the gold it saves! 

This irritating metallic dust has no business in your lungs—let this 
machine breathe it into the lungs provided for it. The strong air 

ered. suction or current of air at each of the dust hoods drags this dust 
ee ees Fey into the cloth bags underneath the machine where it is easily recoy- 
ered, sent to the refiner, melted down and returned to you to pay the 
cost of your outlay first and an income to you ever after. 

Thousands in use in all sections! 


The outfit is qui 
efficient, trouble proof, requ 
tion to maintain and we can 
proved upon de shall be very 
Outfit to any one who is in th 
to polish silver yewelry and so 
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Cleanliness of shop and person is no respecter of location and so we 
find these dust collectors in as wide use in the West as in the Bast, 
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i in the South as well as the North, because they do as they promise— 
keep the shop clean, protect the operator’s health, pay back their own 
cost and create an income for the owner where no income exists now, 
* * * Sure reasons enough for the purchase of one of these highly valuable 

; . and surely necessary outfits. 

Os, aia O 1S In Strongly built to last a life time! 

These machines are very heavily built not only for the purpose of 


lasting a lifetime but also to eliminate vibration, sound, etc., so that 
they may be used anywhere without disturbing customers or other 
workmen or neighbors. 

J The largest factories find them long-lasting and so do the small shops 
and stores—and lasting many years they give the same smooth service 


1d e e 
‘ f th y ; 
nN polishing eae Gente abr 6 few cents a day for electricity! 


You only pay for electricity according to how much you use the ma- 
Sl Ver, JEewe T, chine. The heavier you press on the buff the more current will be 
9 id used, but heavy pressing means a shorter run, so it equalizes the 





t expense for current which even for the heaviest service rarely if ever 
e 6m exceeds a few cents daily. 
Comes complete all set up as shown and ready to begi 
LEIMAN BROS. . ot wenel eneapauats 
e e Every machine on being completed is carefully tested for a half da 
Polishing or more under a strain much greater than it will ever be called upoa 


D Cc ll to = = — — It is then ready for you—it is shipped 
out all ready to gin work as soon as you receive it—it only bein 

ust Oo ector mpgs. . — the a, wires to the motor. J . 
2 ou can’t do polishing work efficiently or well with dust flying in you 
Conveniently arranged for quick work! face—even a little dust, a very little, daily breathed constantly tae 

No matter how little or much work you have to polish it should be done your lungs is bound to affect the most robust in after years because 


quickly and well—stores as well as workshops use these machines—they are it sticks there and accumulates day in and day out. 
s0 convenient, fitting into out-of-the-way corners, yet keeping all other Your present walls and ceiling if you have been polishing without a 


corners of the premises free from dust and dirt that formerly were dusty dust collector for any length of time will show you what your lungs 
and dirty. will be like soon. So delay no longer! Act today! 


OUR COMPLETE ILLUSTRATED CATALOG 


LEIMAN BROS., 23 Walker St., New York IS FREE FOR THE ASKING 


MAKERS OF GOOD MACHINERY FOR NEARLY HALF A CENTURY 























Don’t Run Chances—Be Sure! Gol ‘. 


Use an Oil for your repair work that 
has been tested by time and experience. an 


mh For over twenty years B] t % 
i atimnum 


Fulcrum Oi] Refiners and Assayers 


has been considered the highest 

grade lubricant for Watches and ae B. HAGSTOZ @ SON 
Clocks. In that time the oil has 709 Sansom St. Philadelphia 
been tested by the most eminent id 

experts in this country and Europe, 
and found perfect for lubricating 
small mechanisms. “If you are not 
using Fulcrum Oils, you are not 
using the BEST oils.” 
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Foot Blowers 


Supplying air for blow- 
pipe work. 
Genuine Buffalo Dental 






WATCH AND CLOCK OILS CHRONOMETER OIL 


50¢ a bottle 60¢ a bottle Foot Blowers, Pg 
pattern, are widely im- 

wane os na OIL -itated at lower prices. 
75¢ a bottle No imitators use the 


same quality of boards, se- 
lected sheepskin bellows, 
or Up-River Para Rub- 
ber disks. 


= ' 
n Pac = - Quality goods last longer. 
ul crum 1 ompa y —_ ” = Send for Catalog B-J 


Franklin, Pa., U.S. A. Buffalo Dental Manufacturing Co. 





Your Jobber Will Supply You 
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[Patents Granted by the United States and 
the Registered Trade-Marks] 





UNITED STATES PATENTS 





Issue of April 12, 1927 
1,623,994. VANITY BOX. Samvet BucusBaum 
and Herbert Bucussaum, Chicago. Filed 
July 30, 1923. Serial 654,607. 1 Claim. 
In a receptacle, a body portion, a flanged cover 
hinged thereto, a mirror, and means for securing 





said mirror in said lid, comprising opposite pairs 
of instruck lugs on th: flanges of said cover, one 
pair of said lugs forming recesses for the reception 
of lugs on said body portion to hinge the cover 
thereto. 


1,624,300. . REFLECTOR-JEWEL MOUNTING. 
JoserpH E. Woop, Chicago, assignor of one- 
half to Harland K. Delahanty and one-half 
to Stewart Brown, Chicago. Filed Aug. 15, 
1925. Serial 50,474. 2 Claims. 

The combination with a reflector jewel, of a 
casing therefor having an opening, a U-shaped 
clamping member having one arm arranged to enter 
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the opening, an intermediate dish-shaped disc be- 
tween the jewel and said arm for holding the jewel 
and the arm against portions of the casing, and a 
set screw carried by the other arm movable toward 
and away from the rear of the casing. 


1,624,303. MAINSPRING TESTER FOR 12 AND 
16 SIZE WATCHES. Wittiam R. ZESINGER, 
South Bend, Ind., assignor to South Bend 
Watch Co., South Bend, Ind. Filed Aug. 30, 
1924. Serial 735,165. 1 Claim. 


A tester for 12 and 16 size watch mainsprings 
made of flat metal or other suitable material of 





which the thickness may vary, having an aperture 
the shape of a spiral not over .490 inch in diameter 
and not less than .465 inch in diameter having a 
notch cut outside of spiral at its largest diameter. 


1,624,458. JEWELRY. Samvuet Kurtz Zook, 
Lancaster, Fa. Filed June 18, 1926. Serial 
116,892. 1 Claim. 


A Plate, sides and a top for the plate, a ribbon 
Carrying an insignia depending from the plate, a 
rod mounted on the rear of the plate near the top, 
a sleeve zotatably mounted on the rod at its middle, 


THE 
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an eye on the sleeve so as to rest against the back 
of the plate or to project through an aperture in 
the top, a second sleeve rotatably mounted on the 
rod at one end, an arm on the second sleeve carry- 
ing a pin, a third sleeve rotatably mounted on the 
rod at its other end, a keeper for the pin on the 





third sleeve so that the pin and keeper may rest 
against the rear of the plate and be hidden or 
project rearwardly of the top. 


1,624,514. TIE CLASP. ArtHur J. SMITH, 
Tappan, N. Y., assignor to James F. Doolan 
Mfg. Corp, New York. Filed April 28, 1926. 
Serial 105,216. 1 Claim. 

A neck tie clasp formed from a blank for tie 
clasps formed from a strip of sheet metal and 
having a narrow shank portion and an enlargement 
at each end, one of said enlargements being of 
several times the width of the shank and being of 





substantially oval form, the last mentioned enlarge- 
ment being punched out in the center to form a 
loop, said shank being doubled on itself with the 
shorter end inclined toward the longer end of the 
shank, the loop having its sides bent downwardly 
and its free end bent upwardly, the downwardly 
bent portions of the loop sides normally having their 
upper and lower surfaces in the respective planes 
of the upper and lower surfaces of the shank and 
the lower surface of the loop end normally con- 
tacting with the upper surface of said shank. 


1,624,561. BRACELET HOOK. Evcen Presti- 
naRI, Pawtucket, R. I., assignor to New Jersey 
Chain Corporation, Newark, N. J. Filed July 

- 12, 1926. Serial 121,842. 6 Claims. 


A bracelet end member having a sheet metal body 
portion and a sheet metal hook member pivoted to 





said body portion, said hook being opened by swing- 
ing of the hook towards its free edge relative to the 
body. 

DESIGNS 


72,412, RING. Cuartes J. Dreces, Brooklyn, 
N. Y., assignor to Dieges & Clust, New York. 





Filed Jan. 14, 1927. Serial 20,376. Term of 
patent 14 years. 


72,413. WATCHCASE. Jurius DINHOFER, New 




















York. Filed Feb. 10, 1927. 
Term of patent 3% years. 


72,414. WATCHCASE. Jurius Dinucrer, New 


Serial 20,670. 
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York. Filed Feb. 10, 1927. Serial 20,671. 








Term of patent 3% years. 
72,416. WATCHCASE. Jutius DinuoFer, New 





York. Filed Feb. 10, 1927. Serial 20,673. 
Term of patent 3% years. 





UNITED STATES TRADE-MARKS 





Issue of April 12, 1927 


The following trade-marks are published in com- 
pliance with Section 6 of the Act of Feb. 20, 1905, 
as amended March 2, 1907. Notice of opposition 
must be filed within 30 days of this publication. 

Marks applied for ‘‘under the ten-year proviso’ 
are registrable under the provision in Clause (b) 
of Section 5 of said Act as amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a fee of 
$10 must accompany each notice of opposition. 


Ser. 208,743. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Bernarp D. Coren, New 
York. Filed Jan. 28, 1925. 


RADIOCLOK 


Particular description of goods.—Clocks. 
Claims use since about Jan. 8, 1925. 


Ser. 242,435. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) Tue Napier 
Co., Meriden, Conn, Filed Jan. 6, 1927. 


PALM BEACH 


Particular description of goods.—Vanity Boxes 
Made of or Plated with Precious Metal. 
Claims use since Dec. 21, 1925. 


Ser. 243,096. (CLASS 27. HOROLOGICAL IN. 
STRUMENTS.) L & L Watcu Case Co., 
New York. Filed Jan. 20, 1927. 


& 


Particular description of goods.—Watchcases. 
Claims use since about June, 1922. 


Ser. 243,142. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) ‘“Cristatio” A. 
G., Thusis, Switzerland. Filed Jan. 21, 1927 


Amaryl] 


Particular description of goods—Precious Stones 
and Imitation Precious Stones. 
Claims use since July, 1926. 


Act of March 11, 1920, Sec. 1 (b) 
These Registrations Are ‘Not Subject to 
Opposition 
April 12, 1927 
226,655. (CLASS 27. HOROLOGICAL INSTRU- 
MENTS). Picarp, HERMANN & Fits, ALEx- 
orA WatcH Manuractory, La Chaux-de- 
Fonds, Switzerland. Filed Jan. 4, 1927. 

Serial 242,350. . 


PICARD, HERMANN @ FILS 


Particular description of | goods.—Watches. 
Watch Movements, W-tchcases, and Watch Dials. 
Claims use since about November, 1915. 
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Trade-Mark Published April 12, 1927 
226,538. ALARM CLOCK = Frarterii Bor ett, 
Milan, Italy. 
Filed March 16, 1926. Serial 228,692. PUB- 
LISHED JANUARY 11, 1927. 


Trade-Mark Registrations Renewed 
_ April 12, 1927 

29,6447. WATCHES, WATCH MOVEMENTS, 
AND PARTS OF WATCHES. Registered 
March 9, 1897. AMERICAN WALTHAM WatTcH 
Co., Boston and Waltham, Mass. Renewed 
March 9, 1927, to Waltham Watch Coa., 
Waltham, Mass., assignee. 


29,6448. WATCHES, WATCH MOVEMENTS, 
AND PARTS OF WATCHES. Registered 
March 9, 1897. AmeRIcAN WaLTHAM WatTcH 
Co., Boston and Waltham, Mass. Renewed 
March 9, 1927, to Waltham Watch Co., 
Walthar:, Mass., assignee. 


29,649. WATCHES, WATCH MOVEMENTS, 
AND PARTS OF WATCHES. Registered 
March 9, 1897. AMERICAN WALTHAM WatTcH 
Co., Boston and Waltham, Mass. Renewed 
March 9, 1927, to Waltham Watch Co., 
Waltham, Mass., assignee. 











Mr. and Mrs. Adolf Johnson have returned 
from a trip to California and Mexico. 

Mr. and Mrs. Frederick W. Sears left last 
Thursday for a few days’ stay in Philadel- 
phia. 

Charles Peckham left last week on an ex- 
tended western trip for the J. H. Peckham 
& Sons Co. 

Fred E. Sturdy has been appointed by the 
Selectmen as an associate member of the 
Board of Fire Engineers. 

Congressman Joseph W. Martin, Jr., was 
a guest last Tuesday evening at the annual 
ball of the Fall River Lodge of Elks. 

J. Frank Mason was the speaker at the 
luncheon meeting of the Rotary Club last 
Monday, talking of his recent stay in Florida. 

Local police have not as yet succeeded in 
obtaining any clue to those who attempted 
to blow open the safe at T. G. Frothingham 


& Co. 








“The Wizard of West Street” Re- 
pairs Thousands of Valuable 
Clocks 


(Continued from page 105) 











stantly, the doors of a dozen Swiss clocks 
flew open and out popped a whole flock of 
little wooden birds that sang, “Cuckoo! 
Cuckoo !” 

“You see,” said Mr. Jensen, “I have birds 
that sing to me all Winter.” 

In addition to collecting ancient time- 
pieces, Mr. Jensen has an absorbing hobby 
for making clocks of unusual design. Per- 
haps the most interesting of them all is the 
old clock man, who peddles his wares against 
a painted background of one of the rural 
provinces of seventeenth-century Germany. 
He wears quaint peasant clothing and a 
plumed hat, and he holds in one hand a small 
clock which tells the hour. As the clock 
ticks, the old man turns his head from side 
to side, as if looking for customers. 

“T had to take him out of the window,” 
said Mr. Jensen regretfully. “He drew such 
a crowd!” 

Francis Peters in American Magazine. 
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Rudolph Baude, Market, St., 
Mrs. 


retailer, and 
Baude, have recently returned to the 
city after a month in Florida. 

Ed Soskine, for some years operating a 
trade watch shop and retail store on 3rd 


St., near Walnut St., is moving to a new 
store room in a new building, on 3rd St., 
just north of Chestnut St. 

A directory report just out claims that 
Louisville gained 12,000 last year, and today 
has 347,746 inhabitants, which is one reason 
why the city has been so prosperous the 
past few years. That means a gain of over 
100,000 in 10 years. 

Martin & Krebs, William Kendricks Sons, 
Lemon & Son and G. F. Geiger & Son have 
contributed silver trophies to the Louis- 
ville Amateur Federation of Baseball, which 
opens its season at the close of April, the 
cups to be prizes for the 1927 season. 

Raymond R. Tafel, of Rich G. Tafel & 
Sons, in addition to managing the jewelry 
business, has become secretary-treasurer of 
the Louisville Tire Co. He and his brother, 
E. S. Tafel having bought the tire business, 
of which E. S. Tafel will be president and 
general manager. 

Arrangements are being made whereby the 
Louisville retail jewelers will have a special 
section in the Better Business Bureau, so 
that they can have meetings of interest 
merely to jewelers. Williams M. Irion, 
director of the bureau, has called a meeting 
of retailers for next week, to discusss better 
business from the jewelers’ viewpoint. 

A number of the retail jewelers closed 
their stores for an hour on April 15, to 
enable employes to attend Good Friday ser- 
vices at downtown churches. This move- 
ment started four years ago, and 85 retail 
houses closed this year. The Geiger, Ken- 
drick, Roth, Lewis & Mitchell, Irion and 
Vic Lorch stores were among those which 
closed. 

P. B. Stith, secretary of the Kentucky Re- 
tail Jewelers Association, which has not met 
in about four years, stated that the date 
had been changed to June 22, for the meet- 
ing of the State body this year. There will 
be a meeting in the morning, a trip to the 
ball park, to see the Kansas City club play 
Louisville. A dinner will be held in the 
evening. 

Charles F. Diggs, arrested at Meriden, 
Conn., on a charge of swindling retail 
jewelers with bogus bonds, has been identi- 
fied as the man wanted in Louisville for 
robbing Edward A. Krekel of $410; and 
G. F. Geiger & Son, of $350. It is alleged 
that he purchased diamond jewelry from 
them, and left worthless bonds of the 
Chicago, Rock Island and Pacific R. R., in 


their possession, as guaranty for the 
diamonds. 
Adam Vogt, retired retail jeweler, who 


has made a large fortune from land invest- 
ments, and manufacturing enterprises, re- 
cently reached his 65th birthday, and at the 
same time it was announced that he had 
applied for the largest amount of insurance 
ever asked for by a Kentuckian, having 
asked for $1,000,000 of coverage, and hav- 
ing passed the medical examination. It was 
reported that the insurance was desired as 





April 20, 1927 


protection in payment of estate taxes in 
event of death. 

The Jefferson Criminal Court, Louisville, 
on April 16, denied a new trial to John 
Cardin, sentenced to seven years in the 
penitentiary, for complicity in the robbery 
of Herman Hamburger, New York diamond 
salesman in Louisville in February of last 
year. Six other men connected with the 
hold up, are yet to be tried. Trials are 
set for next week, but will probably be 
postponed, on account of the injury of Jim 
Edwards, attorney for the gang. 














Saul L. Solomon was in New York last 
week on business. 

John J. Bowman, of the Bowman Tech- 
nical School, has moved into his new resi- 
dence, 306 N. Lime St. 

Dr. B. G. Stein was last week elected a 
member of the Board of Trustees of the 
Shaarai Shomayim Synagogue. 

Among recent trade visitors here were 
A. H,. Davis, Reading, Pa.; W. Lichtenfels, 
of Generex Co., Newark, N. J.; C. Smiley, 
Lemoyne, Pa. 

Miss Elizabeth Weber, daughter of George 
R. Weber, of Louis Weber & Son, will make 
her debut at a dance to be given by her 
parents at the Lancaster Country Club on 
April 22. 

At a meeting on April 12 of the Bowman 
Technical School chapter of the Beta Sigma 
Fraternity arrangements were made for 
holding a dance the evening of April 29, Earl 
Becker being chairman of the committee in 
charge. 

The J. F. Apple Co. furnished the cups 
and medals for the track and field meet of 
Perkiomen Academy, Pennsburg, Pa., May 
28, and the miniature gold basket balls for 
the basket ball team of Franklin and Mar- 
shall Academy. 

A stranger was arrested April 14 by the 
police on suspicion of having stolen jewelry 
he was peddling at low prices. When it was 
found it was only cheap stuff he was selling 
he was discharged, but ordered to leave Lan- 
caster, as peddling here is prohibited by city 
ordinance. 

J. Walter Hershey, a former instructor of 
the Bowman Technical School, now with 
W. F. Fisher & Bros., Chattanooga, Tenn., 
with his wife and child are visiting his 
mother in Lancaster. Harry C. Hubley, Los 
Angeles, another former Lancastrian, has left 
for home after visiting relatives here and 
paying a visit to New York. 








Tests conducted by the United States 
Bureau of Standards indicate that silver plat- 
ing produces the best reflectors for auto- 
mobile headlights but that it fails to retain 
the properties which make it initially supe- 
rior to other metals. Chromium plating, now 
coming into use in this form, provides 4 
longer lasting surface and retains its original 
color. Silver weathers much more readily 
and after a few months’ exposure the chro- 
mium-plated reflector is much the brighter of 
the two. 














